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CME FOURTH ESTATE 
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THE BEST OF GANNETT 


THE BEST EWER 


In 1979, Gannett newspeople achieved 
higher standards of excellence, profession- 
alism and service to their communities 
than ever before. 

Annual Best of Gannett awards went 
to staff members of 18 newspapers, both 
large and small from all over the country, 
and to the Gannett News Service and three 
television stations. 

During the year, over 2,800 entries 
were submitted in the monthly competi- 
tion for the best news coverage and public 
service. Each month, about 10 percent of 
the entries received citations for excel- 
lence. Those qualified for national consid- 
eration in the year-end Best of Gannett 
competition, judged by an outside panel of 
non-Gannett experts. 

Winners came from all over, but staff- 
ers at the Fort Myers News-Press in Florida 
were especially honored. They received 
awards in eight of the 13 news categories, 
making the paper Best of Gannett overall 
for performance. 

The El Paso Times won an outstand- 
ing achievement award for its series on 
mail-order frauds. The Gannett News Ser- 
vice was honored for its continuing series 
of reports on the scope of the power of fed- 
eral judges and how they use, and misuse, 
that power. 


The Gannett newspapers in Monroe, 
La., received first place honors for public 
service for their series on slum housing. 

Our Reno newspapers won public 
service honors for nine separate projects, 
including a series on skyrocketing housing 
costs and the higher cost in human lives 
from cancer after atmospheric nuclear 
testing. 

Other winners came from Marion, 
Ind.; Coffeyville, Kans.; Salem, Ore.; Bing- 
hamton, N.Y.; and Phoenix, Ariz. —all over 
the map. 

The Best of Gannett competition is 
the result of a continuing effort every day 
of every year to encourage every free and 
independent Gannett newspaper, televi- 
sion and radio station constantly to seek 
better ways to serve their readers, viewers 
and listeners. 

We at Gannett are proud of the pro- 
fessional excellence and dedication to com- 
munity service of all our newspapers, radio 
and television stations. And proud that in 
1979 the Best of Gannett was the best ever. 


Gannett 


A World Of Different Voices 
Where Freedom Speaks 


GET 2.5 
READERS FOR THE 
PRICE OF ONE. 


The P-I is the morning paper So don't just look at circulation. 
that’s read all day. People pass it Look at readership. With the P-I you 
along. In fact, we have 2.5 readers get more readers for your money. 


for every copy — 472,476* inal. WAKE UP TO THE 


That means we can offer you a 
lower readership cost per thousand. SEATTLE P-I. 


We want to play some 
games with your readers! 


SCRBELE BEBE 


Licensed by Selchow and Righter Co., owner of the registered trademark SCRABBLE© 
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by JUDD FOUR RACK TOTAL 
TIME LIMIT: 20 MIN. 


DIRECTIONS: Rearrange each row of letters to form a 2- 
to 7-letter word. To total points of your words, use scoring 
directions to right of each row. 7-letter words get 50-point 
bonus. ‘“‘Blanks” used as any letter have no point value. 
Proper nouns, foreign, slang or hyphenated words are 
forbidden. JUDD’S SOLUTION TOMORROW 


© 1980 United Feature Syndicate, Inc. 


® 
WORDY GURDY has been challenging the 


rhyming and spelling ability of millions of 
newspaper readers for more than five years! 


Created by Tricky Ricky (aka Ricky Kane), 
WORDY GURDY’ is a consistent, super-duper 
reader-breeder that appeals to game-lovers of 
all ages. 

Let your readers rhyme their hearts out. 

Give them WORDY GURDY® every day! 


For rates and availability on 
SCRIBBLE BOGUS 

® 

and WORDY GURDY 


call (212) 557-2833 


UNITED FEATURE SYNDICATE 
200 Park Avenue’ New York, N.Y. 10017 


Us 


SCRABBLE QQ 0HS is the only word game 


that offers the fun and challenge of the 
SCRABBLE crossword game. 


In a year-and-a-half, millions of readers from 
such newspapers as the Philadelphia Inquirer, 
Houston Post, Rocky Mountain News, New 
Orleans Times-Picayune, Chicago Tribune, 
Miami Herald and Toronto Sun have become 
hooked on SCRABBLE® GRAMS. 


Join these and 100 other newspapers and give 
your readers a daily dose of 
SCRABBLE® GRAMS. 


Every answer is a rhyming pair of words 
(like FAT CAT and DOUBLE TROUBLE), 
and they will fit in the letter squares. The 
number after the definition tells you how 


many syllables in each word. To win $10, 
send your original rhymes with your defini- 

® tions to this newspaper. All entries become 
the property of UFS, Inc. 


BY TRICKY RICKY KANE © 1980 United Feature Syndicate, Inc. 
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5. A thread between Afghanistan and Pakistan (2) 


6. Fancier laundry machine (2) 
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7. They would die for Wonder Woman (2) 
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Thanks and $10 
to Theodore M. 
Henry of Simsbury, 


CT for #2. Send 
your entry to 
this newspaper. 


Announcing the 1979 


Editor & Publisher 
NEWSPAPER 
PROMOTION 

AWARDS 
COMPETITION 


For the 45th year, Editor & Pub- 
lisher, in cooperation with the In- 
ternational Newspaper Promotion 
Association is presenting awards for 
the best newspaper promotion, re- 
search, public relations and related 
activities. The awards will be pre- 
sented in 13 classifications and five 
circulation groups. The deadline for 
entries is March 28, 1980, with judg- 
ing held in New York. 


For rules and entry blanks, write: 
E&P Promotion Contest, c/o Editor & Publisher, 
575 Lexington Ave., New York, N.Y. 10022 


EDITOR & PUBLISHER CALENDAR OF EVENTS 


FEBRUARY 


4-8—ANPA/RI Direct Screen Color Separation Seminar, ANPA Re- 
search Institute, Easton, Pa. 


10-12—Southern Newspaper Publishers Association production confer- 
ence, Orlando Hyatt House, Kissimmee, Fla. 

11-15—ANPA Management Development Workshop, Water Tower Hyatt 
House,. Chicago, Ill. 

13-15—Ohio Newspaper Association, Sheraton-Columbus Hotel, Colum- 
bus, Ohio. 

14-15—Inland Cost Clinic, Hyatt Regency O'Hare, Chicago. 

14-17—Annual California Newspaper Publishers Association Convention, 
Hotel del Coronado, Coronado, Calif. 

17-20—Newspaper Advertising Co-operative Network seminar, Sheraton 
Sand Key Hotel, Clearwater Beach, Fla. 


20-22—International Circulation Managers Association/American News- 
paper Publishers Association legal symposium, Fairmont Hotel, 
Dallas, Texas. 

22-24—Mississippi Valley Classified Managers and National Telephone 
Supervisors, Hyatt Regency Hotel, Chicago. 


25-26—New England Newspaper Advertising Executives Association, 
Copley Plaza Hotel, Boston, Mass. 

25-29—ANPA/RI Basic Offset Press and Plate Seminar, ANPA Research 
Institute, Easton, Pa. 

25-29—ANPA Key Executive Seminar, Royal Orleans Hotel, New Orleans, 
La. 


28-March 2—Maryland-Delaware-DC Press Association, Ramada Inn, Bal- 
timore, Md. 


MARCH 


2-4—Texas Daily Newspaper Association, la Posada Hotel, Laredo, 
Texas. 


2-5—Inland Daily Press Association, Hyatt Regency, Phoenix, Ariz. 


6-9—New York Press Association, mid-winter convention, Americana 
Inn, Albany, N.Y. 


9-11—New York State Publishers Association, Rye Town Hilton Inn, Rye, 
N.Y. 


10-14—ANPA/RI Management Introduction to New Technology, ANPA 
Research Institute, Easton, Pa. 


13-15—New England Association Circulation Executives, Boston Mariott, 
Newton, Mass. 

13-15—Society of Professional Journalists, Sigma Delta Chi Region 9 
Conference, El Paso, Tex. 

14-15—Mid-West Circulation Managers Association, Plaza Cosmopolitan, 
Denver, Colo. 

16-18—First Amendment Congress, Williamsburg, Va. 


16-19—ANPA Conference for Young Newspaper Men and Women, Don 
CeSar Beach Resort Hotel, St. Petersburg, Fla. 


16-19—ANPA Labor Negotiators Seminar, Houstonian Inn, Houston, Tex. 

18-21—Inter American Press Association, board of directors, Hotel Car- 
iari, San Jose, Costa Rica. 

19-22—National Newspaper Association, government affairs conference, 
and Suburban Newspaper Newspapers of America Editorial Con- 
ference, Hyatt Regency, Washington, D.C. 

23-25—Central States Circulation Managers Association, Galt House, 
Louisville, Ky. 

23-26—ANPA/INPA Strategic Planning Seminar, Houstonian Inn, Hous- 
ton, Tex. 

26-28—American-East Newspaper Production Conference, Hershey on- 
vention Center, Hershey, Pa. 

24-28—ANPA/RI Camera Techniques Seminar, ANPA Research Institute, 
Easton, Pa. 

25-28—ANPA Foundation Conference for Newspaper in Education Pro- 
gram Development, Sir Francis Drake, San Francisco, Calif. 

30-Apr. 5—ANPA/INPA Newspaper Executives Marketing Seminar, 

Scottsdale Conference Center, Scottsdale, Ariz. 
APRIL 
7-10—American Society of Newspaper Editors, Washington Hilton. 

10-12—New Jersey Publisher Association Advertising Conference, Tami- 
ment, Pa. 

16-17—Canadian Daily Newspaper Publishers Association, Royal York 
Hotel, Toronto. 
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99 top names 
flywith (¢ 


Our list of 
national and 

regional advertisers 
reads like a Who's Who 
of the country's best—some 
99 top names like Procter & 4 
Gamble, Ralston Purina, Nestle, 
Philip Morris, Ford, Folger’s, Eastern 
Airlines, Brown & Williamson Tobacco 
Corp., Colgate-Palmolive, TWA and 
Smirnoff. Plus all the best St. Louis 
market names, too. The brand man- 
agers and agency people who placed 


confirm our high and 
intensive readership. 
You already know 
we're tops in circu- 
lation—now a total of 
31 suburban papers with 
767,602* (more than two 

and a half times bigger 

than the evening daily’s 
253,948T and the morning 
daily’s 266,835T); tops in 

food lineage —over five 

times that of both dailies com- 


advertising for these companies will tell bined; first in suburban advertising; 
you The Third Newspaper gets results for and first in local news and sports. 
one reason: it is well read. In fact, a series Reserve your space now with The Third 


of independent research studies—includ- | Newspaper. And fly with some famous names. 
ing one conducted under the jurisdiction oe 4 

eA = *C. A.C. Audit 9/30/79 for 31 Suburban Newspapers, 767,602 
of the Advertising Research Foundation— +ABC 9/30/79 


Suburban Newspapers 
of Greater St. Louis 


The Third Newspaper 
That’s First in St. Louis 
North Office: 9320 Lewis & Clark Blvd., St. Louis, MO 63136 (314) 868-8000 
South Office: 7020 Chippewa, St. Louis, MO 63119 (314) 481-1111 


cacy) Circulation Audited and Represented Nationally by 
~/ Certified by US SUBURBAN PRESS INC MUG 


Order this book today! 
It tells how to win 


397 AWARDS FOR 
JOURNALISM ... 


. . . complete with deadlines 
and entry requirements 


_ columnists, A 
ers and cartoonists. 


ELLOWSHIPS 


PRIZES © AWARDS ° F 


Hundreds of awards—cash prizes, scholarships, 
fellowships and grants—are presented to writers, 
reporters, cartoonists, photographers and journal- 
ism students. E&P’s 1980 Awards Directory lists 
nearly 400 of those available now, with addresses, 
deadlines and requirements. Subjects are as di- 
verse as the news: Everything from arthritis to 
waterways—foreign relations to horse racing, and 
one of them may be right up your alley! 


$3 per copy. Send for yours today! 


Editor & Publisher 
575 Lexington Ave., New York, N.Y. 10022 


Enclosed is my check for $3.00. Please send me my copy 
of the Editor & Publisher 1980 Journalism Awards Directory. 


Name oS 


Address ___ 


_ State 


City a Be nents =Zip pS. 


(New York State residents add 8% sales tax.) 
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Photo credits 


James B. Currie 


IT’S OFF TO THE WINTER OLYMPICS IN LAKE PLACID—or 
$1,500 in cash—for Charles H. Rogers, a Saginaw (Mich.) 
News reader, and James B. Currie, a Trenton (N.J.) Times 
reader. 

Their sports photographs entered in the 1979 Kodak Inter- 
national Newspaper Snapshot Awards won Special Sports 
Awards, a one-time only competition category this year re- 
warding photographers with opportunity to capture sports 
drama in a larger arena than their home towns. Each wins a 
5-day holiday for two in Lake Placid or the cash award. 

Rogers, who is with the City of Saginaw’s park equipment 
maintenance department, entered the action shot of his 
grandson's soccer team through the News’ snapshot competi- 
tion. The original is in color. Judges declared the overall 
impact and action—and the marvelous color—all made for a 
“top-notch” sports picture. 

Currie, a Central New Jersey Camera Club member, was 
watching teen-age boys shoot baskets in Mercer County Park. 
He exposed for the sky and shot at the decisive moment. 
Judges, in picking the photo, said that it had special 
quality—“like basketball on another planet. It has the drama 

a good sports picture should have.” 


Charles H. Rogers 
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CUSTOMER INFORMATION FROM GENERAL MOTORS 


HOW TO SAVE YOUR LIFE 


AND THE ONE NEXT TO YOU 


The facts are startling. 
Experts estimate that about 
half of all automobile occu- 
pant fatalities last year might 
have been avoided if the 
people had been wearing seat 
belts. That’s because injuries 
occur when the car stops 
abruptly and the occupants 
are thrown against the car’s 
interior. Belts prevent this. 

Many people say they 
know the facts, but they still 
don’t wear belts. Their reasons 
range all over the lot: seat 
belts are troublesome to put 
on, they are uncomfortable, 
or they wrinkle your clothes. 
Some people even think 
getting hurt or killed in a 
car accident is a question of 
fate; and therefore, seat belts 
don’t matter. 

If you’re one of those 
people who don’t use belts for 
one reason or another, please 
think carefully about your mo- 
tivations. Are your objections 
to seat belts based on the 
facts or on rationalizations? 

Here are a few of the 
common rationalizations. 
Many people say they are 
afraid of being trapped in a 
car by a seat belt. In fact, in 
the vast majority of cases, 


OVERCOMING YOUR PSYCHOLOGICAL RESISTANCE TO SEAT BELTS MAY BE THE KEY. 


seat belts protect passengers 
from severe injuries, allowing 
them to escape more quickly. 
Another popular rationaliza- 
tion: you'll be saved by being 
thrown clear of the car. Here 
again, research has proved 
that to be untrue—you are 
almost always safer inside 
the car. 

Some people use seat 
belts for highway driving, 
but rationalize it’s not worth 
the trouble to buckle up for 
short trips. The numbers tell 
a different story: 80% of all 
automobile accidents causing 
injury or death involve cars 
traveling under 40 miles per 
hour. And three quarters of 
all collisions happen less than 
25 miles from the driver’s 
home. 

When youre the driver, 
you have the psychological 
authority to convince all of 
the passengers that they 
should wear seat belts. It has 
been shown that in a car, the 
driver is considered to be an 
authority figure. A simple 
reminder from you may help 
save someone’s life. And 
please remember children 
can be severely injured in 
automobile accidents, too. 
Make sure Child Restraint 
Systems are used for children 
who aren't old enough to use 
regular seat belts. 

Because so many people 
still don’t use their seat belts, 


the government has directed 
that some form of passive 
restraint—one that doesn’t 
require any action by the oc- 
cupant—be built into every 
car by the 1984 model year. 
GM is offering one such 
restraint—a new type of auto- 
matic belt—as an option on the 
1980 Chevette to gain insight 
into its public acceptance. 

By the 1982 model year, 
we must begin putting pas- 
sive restraints in all full-size 
cars and, eventually, into the 
entire fleet. But until you 
purchase one of these cars of 
the future, you can protect 
yourself and others by using 
seat belts and urging your 
family and friends to follow 
your example. 

At GM, we're very con- 
cerned about safety. So 
please fasten your seat belt, 
because even the best driver 
in the world can’t predict 
what another driver will do. 


This advertisement is part of 
our continuing effort to give cus- 
tomers useful information about 
their cars and trucks and the 
company that builds them. 


General Motors 


People building transportation 
to serve people 
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Robert U. Brown, President and Editor 
Ferdinand C. Teubner, Publisher 


James Wright Brown 
Publisher, Chairman of the Board, 1912-1959 


Escape of Americans 


It was inevitable that the escape of six U.S. diplomats 
from Tehran, with the help of the Canadian Ambassador 
who had hidden them for many weeks, would be reported. 
There were just too many people who knew about it for the 
secret to be kept much longer. 

As it was, at least five U.S. organizations knew the Ameri- 
cans were hiding in the Canadian embassy and at the re- 
quest of government authorities declined not to publish the 
information. 

Unfortunately, their escape and the publicity about it has 
jeopardized the future of the 50 hostages in the U.S. em- 
bassy in Teheran. 

As desirable as it would have been to keep the lid on that 
story until the 50 hostages were home safely, and even if all 
U.S. media had decided to do that, it was too much to expect 
that all other media around the world would have cooper- 
ated. As desirable as that sort of regimentation might ap- 
pear in this instance, it is the lack of such regimentation 
that gives a free press its strength. 


Guilty of trespassing? 


The conviction of nine reporters for trespassing at the 
construction site of a nuclear power plant in Oklahoma last 
June indicates an anti-press bias on the part of the district 
court judge who heard the case without a jury. 

What else can one conclude when the same judge dis- 
missed the same charges against 300 anti-nuclear dem- 
onstrators who had invaded the power company’s prop- 
erty? The reporters merely had accompanied the dem- 
onstrators rather than view the proceedings from an area 
“assigned” to them a half-mile from the construction site. 

Any one of the demonstrators could have exercised 
(perhaps some of them did) their First Amendment right to 
report the event for publication or broadcast. Could the 
judge have forbade any one of them the right to do so? No! 

Then with what justification can he punish anyone else 
for doing so just because he or she wore the label ‘“‘reporter?”’ 


State regulation 


The order from the State of Connecticut to the Times 
Mirror Company to divest itself either of the Hartford Cour- 
ant or of two cable television operations in that area con- 
tains a threat to every newspaper in the country with an 
interest in cable in the city of publication. 

If every state government assumes the prerogative of 
regulating media ownership within its borders, superimpos- 
ing its authority on that of FCC and the Department of 
Justice which presently claim jurisdiction, a dangerous step 
will have been taken towards control of the press. If owner- 
ship is regulated, why not content? 


s° Ney, Charter Member 

C3 Ne Audit Bureau Si 
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-\ o Member American 

i Rae Newspaper 


Publishers Association 
6 mo. average net paid June 30, 1979—25,375 


The Oldest Publishers and Advertisers 
Newspaper in America 


With which have been merged: The Journalist estab- 
lished March 22, 1884; Newspaperdom established 
March, 1892; the Fourth Estate March 1, 1894; Editor & 
Publisher, June 29, 1901; Advertising, January 22, 1925. 


Managing Editor: Jerome H. Walker, Jr. 


Associate Editors: John P. Consoli, Bill Gloede, 
Sie Radolf, Lenora Williamson, Earl W. 
ilken 


Midwest Editor: Celeste Huenergard 
Washington Correspondent: |. William Hill 
West Coast Correspondent: M.L. Stein 
Promotion Manager: George Wilt 
Advertising Manager: Donald L. Parvin 


Sales Representatives: Steven Ahmuty, 
Richard J. Flynn, Norman Messer, Robert J. 
Mathes, Durland Stewart 


Advertising Production Manager: Louise A. 
Villani 


Circulation Fulfillment Manager: Donna Walck 


Classified Advertising Manager: Donna P. 
Bates 


Librarian: Adelaide Santonastaso 


OFFICES 


General: 575 Lexington Ave., New York, N.Y. 
10022. Phone 212-752-7050. TELEX 12 5102. 


Chicago: 111 East Wacker Drive 60601. Phone 
312-565-0123. Celeste Huenergard, Editor. 
Norman Messer, Ad Representative. 


Los Angeles: 3450 Wilshire Boulevard Suite 
407, 90010. Phone 213-382-6346. William 
yee a eco Marshall, Sands & McGin- 
ey. 


Long Beach, Calif: 5050 Garford St. 90815. 
Phone 213-597-2931. M.L. Stein, West Coast 
Correspondent. 


San Francisco: 433 California St., Suite 505, 
94104. Phone 415-421-7950. Peter Scott, 
Richard Sands—Scott, Marshall, Sands & 
McGinley. 


Washington: 1295 National Press Building. 
Washington, D.C. 20045. Phone 202-628- 
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Letters 


PRESS CONTROL 


The edition dated January 19 con- 
tained an article by George Gallup Jr. 
pertaining to a survey regarding current 
controls on the press. The head stated 
‘‘Americans favor tougher controls on 
the press.’’ I challenge this conclusion 
based on the facts presented in the body 
of the story. 

Unless there is anew way of adding of 
which I am unaware, 17% say ‘“‘too 
strict’’, another 32% say ‘‘about right’’, 
this adds up to 49% which indicates this 
group is not in favor of tougher controls. 

37% say present curbs on the press are 
“not strict enough.’’ The 14% who did 
not express an opinion are like the 
people who do not vote at an election 
and therefore have no effect on the out- 
come. 

Americans still believe present con- 
trols are sufficient. 

ALFRED E.. PEMRICK 

(Pemrick is general manager, Keene 
(N.H.) Sentinel.) 


MEANINGLESS 


Newspapers, radio and television all 
use, over and over, the cliche, ‘“‘Sources 
said.” 

Of course, no doubt about it, all news 
is derived from ‘‘sources.’’ So far as I 
know, only the New York Times has 
banned the meaningless phrase. 

Even ‘‘informed sources’’ doesn’t 
mean anything, because a source has to 
be ‘“‘informed’’ or what the source says 
wouldn’t be worth quoting. 

‘‘White House sources’’ or ‘Sources 
close to President Carter’’ or ‘‘Kremlin 
insiders’’—these would be all right, but 
not plain old overworked un-adjectived 
““sources.”’ 

Even an old-fashioned phrase like ‘‘it 
was learned”’ or “‘this reporter found”’ 
would be an improvement. 

WILLIAM M. FREEMAN 

(Freeman retired in 1976 from the news 
staff of the New York Times, lives now ona 
private mountainside in Cambridge, 
N.Y.) 


Corrections 


The headline in E&P for January 26 
erroneously stated that 7 women had 
been named to chairs of achievement by 
New York Chapter of Women in Com- 
munications. The correct number is 6. 

* * * 

Ray Willis, a 12-year veteran of the 
Los Angeles Herald Examiner, was ap- 
pointed production director of that pa- 
per. The January 19 issue of E&P incor- 
rectly reported that Willis was named 
production director of the Sacramento 
Union. The production director of the 
Union is Michael R. Smith, who has held 
that position for several years. 
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FLOOD DE 


FOR THE RECORD 

I want to set the record straight re- 
garding Ernest Perez’s January 12 article 
on electronic approaches to newspaper 
library automation, particularly concern- 
ing the Info-Ky® System. 

First, the headline promises an over- 
view of different approaches and I feel 
Mr. Perez only presented one approach, 
even though he mentioned several sys- 
tems. Specifically, the full text storage 
and retrieval systems to which he refers 
are all digitized full text retrieval via a 
VDT, as opposed to full text display of 
the original article, including graphics 
and typography, via microfiche. 

Second, his first reference to the Info- 
Ky System, after describing only digi- 
tized full text systems, leads one to 
believe that Info-Ky is such a system; 
and it is not. Info-Ky displays the full 
text of the original article via a com- 
puter-actuated microfiche reader-printer. 

Third, Mr. Perez never mentions that 
Info-Ky was developed at the Courier- 
Journal and Louisville Times by Dissly 
Research Corporation, a subsidiary of 
the newspapers, and that it has just 
begun its fifth consecutive year of suc- 
cessful operation there. Nor did he 
mention that Info-Ky is within weeks of 
being fully operational in its fourth news- 
paper library. 


EDITOR’S COMMENT 


Albert E. Fitzpatrick 
Executive Editor 
Akron Beacon Fournal 
Akron, Ohio 


“We find the New York Times News Service beneficial 
because it gives an added dimension to our coverage 

of both national and international news. Also, it gives 
us an in-depth look at some of the key issues as they 

develop and emerge across the country”... 


Cartoon by John Fischetti; Chicago Sun-Times 
I don’t mean to rain on anyone’s 
parade, but I believe it is important to 
correct misunderstandings about news- 
paper library automation, particularly 
when they appear in E&P. As you know, 
E&P is one of the most widely read 
documents in the industry and its readers 
are the very people who need all the 
facts. 
Marie A. WISNER 
(Wisner is a sales representative for Dissly 
Research Corp.) 


THROW AWAY LINE 


It is hard to believe that a reputable 
publication like Eprror & PuBLisHER would 
report an interview with NBC News 
correspondent George Lewis in such an 
irresponsible way (E&P, January 26). 

Lewis's remark about Ayatollah Kho- 
meini was a throw away line meant as 
a joke and was taken that way by all 
the reporters present except your re- 
porter, Bill Gloede. No one—except 
Gloede—took Lewis even half seriously. 

To make these remarks the lead of 
an interview is the kind of sensational 
journalism that is not associated with 
Eprror & PUBLISHER. 

GEORGE F. HOovER 
(Hoover is vicepresident, press and 
publicity, NBC.) 
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These newspapers all placed orders 
for Goss presses in 1979. When you 
realize that they represent just a sam- 
ple of 1979 Goss press orders from this 
Asia/Pacific area — Japan (Kon-nichi 
Shimbun, Akatsuki Insatsu Co., 
Yamagata Shimbun, Shimotsuke 
Shimbun, Asahi Shimbun, Kobe 
Shimbun, Tookai Shimpo, and 
Chunichi Shimbun), Taiwan, Hong 
Kong, Sri Lanka, Thailand, Malaysia, 
Indonesia and Australia — you might 
conclude that we have little competi- 
tion. Not so. On an international 
scale, our competition is the world. 
On other scales, however — press 
features, system flexibility, quality, 
service, speed — you could say we 
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have no competition. That must be 


why we have an overwhelming market 


share in this area. And why 32 
Asia/Pacific-area newspapers, in 1979 
alone, ordered a total of 125 units of 
Goss presses. 

The 75,000 pph Goss Metroliner — 
the press that made offset possible for 
large-circulation dailies. 180 
worldwide installations: 1,844 Metro 
units and growing — and the list of 
users reads like a Who’s Who of 

newspapers. The Goss Metroliner 
family is available in three distinct 
feature combinations, tailored to suit 
specific needs. All are designed to 
fulfill high production requirements 
with minimum waste, low operating 
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costs and the finest print quality 
possible from a 4-page-wide press. 
The fully automated Metroliner 
offers a choice of cutoffs (546 mm, 
560 mm, 578 mm, and 598 mm), of 
folders (3:2 or 2:1) and of RTPs 
(two- or three-arm reels). A tailored 
arrangement of halfdecks and ded- 
icated 4-color units assures the 
flexibility necessary to place color 
virtually anywhere in the product. 
The 25,000 pph Goss Community 
SSC — the world’s most popular 
single-width web-offset press. 
Almost 10,000 Community units are 
in operation worldwide. Goss now 
offers a whole line of Community 
presses designed for a dual role. 


press orders came from. 


All offer the versatility, reliability and 
yperating economies demanded by 
oublishers and printers to enable them 
to handle a wide range of work. And 
they incorporate the construction and 
operational advantages which have 
been acclaimed throughout the world. 

Goss Community presses are avail- 
able in four different cutoff sizes (546 
mm, 560 mm, 578 mm, 630 mm), dif- 
ferent printing unit configurations, 
and with a range of folder options and 
accessories. A special advantage of all 
Community presses is the range of 
features available to aid in the produc- 
tion of quality, multicolor work. 

The 50,000 pph Goss Urbanite — 
another favorite of printers and pub- 


lishers, as evidenced by the 4,000 
units installed worldwide. This 
single-width, semicylindrical press is 
designed specifically to meet the 
varied production needs of medium- 
sized dailies and large-circulation 
weeklies. It can be equipped witha 
3-color unit which, together with one 
standard unit, produces a web with 
four colors on one side and spot color 
on the other. 

The New 40,000 cph Goss Signature 
HV — this horizontal-vertical press 
was designed for multiple use. Its un- 
matched speed of 40,000 cph is made 
possible by a patented Goss innova- 
tion — the vibration damping design. 
The press is equipped with a superior 


100 to 0 inking system, a new specially 
designed 2:2 jaw-type folder with 
three modes of folding and many other 
new features. 

For more information, contact Goss 
Newspaper Printing Products, 
Graphic Systems Division, 

Rockwell International, 3100 

S. Central Ave., Chicago, IL 60650. 
Phone: 312/656-8600. 

The Goss systems solution 

to printing production. 


Rockwell 
International 
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...where science gets down to business 


ON 
FEBRUARY 4 
SEATTLE WILL 
WAKE UP TO 


THE TIMES. 


Seattle’s largest daily is launching a new 
morning edition. 

So now, when you buy the Times, your ad 
will run all day, a.m. and p.m. 

Which means you'll reach our 500,000 
current readers, as well as our thousands of new 
morning readers, at no extra cost. 

For more good news, call our National 
Advertising Department at (206) 464-2441. 


THE MORNING AND EVENING 
SEATTLE TIMES 


Represented nationally by Cresmer, Woodward, O’Mara, and Ormsbee, Inc. 
Member, Metropolitan Sunday Newspapers, Inc. 


VDT safety surveys 
conducted by NIOSH 


By John Consoli 


The National Institute for Occupa- 
tional Safety & Health (NIOSH) said it 
has completed field work on what was 
described as ‘“‘the most comprehensive 
study ever done”’ to determine if video 
display terminal usage has an adverse 
effect on the health of employees. 

A NIOSH official told E&P that a 
complete report on the organization’s 
findings will probably not be ready for at 
least three months. 

The NIOSH study was conducted at 
the San Francisco Chronicle and 
Examiner, the Oakland (Calif.) Tribune 
and the San Francisco Bay area’s Blue 
Cross offices. 

The timing of the NIOSH study, 
meanwhile, has drawn some criticism 
from San Francisco newspaper manage- 
ment execs who are currently conducting 
contract negotiations with Guild mem- 
bers. 

‘*We requested that NIOSH postpone 
the conducting of the study until after the 
negotiations are completed, but they re- 
fused,’ said Phelps Dewey, Chronicle 
operations manager and a member of the 
negotiating team. 

Dewey said negotiations began in Sep- 
tember and the contract expired on 
January 1. 

‘“We have nothing against the study,” 
Dewey said, “‘but we felt it was con- 
ducted at a very inappropriate time. It 
will be very difficult for NIOSH to get an 
unbiased opinion (from employees) dur- 
ing a time when emotions are running so 
high.”’ 

Dewey said because of the contract 
negotiations, emotions of Guild members 
might tend to be anti-VDT. 

Dewey said San Francisco newspaper 
management execs also suggested that 
NIOSH conduct the study at a newspa- 
per where there is a longer history of 
VDT use. 

‘*There are hundreds of other newspa- 
pers that have been using VDTs for 
years,’’ he said. ‘‘We were one of the 
last to install them. Many of our 
employees are just learning to use them 
and there is a tendency to have a fear of 
them.”” 

Previous VDT studies by NIOSH were 
conducted at the Baltimore Sun, at the 
New York Times and at the United Na- 
tions, according to a NIOSH official, 


however, these studies were only con- 
cerned with checking for possible radia- 
tion dangers. 

The survey at the Times found that 
radiation from VDT terminals was *‘con- 
siderably below’’ current safety stan- 
dards and, in some cases, could not be 
detected at all.” 

However, Bill Murray, chief of the 
radiation section of NIOSH in Cincin- 
nati, told E&P that despite prior radia- 
tion emission testing that was done on 
VDTs, ‘‘there is nothing that is obvi- 
ous.”” 

He said the San Francisco Bay area 
study is the most complete ever con- 
ducted because in addition to testing for 
levels of ionizing and non-ionizing radia- 
tion being emitted from VDTs industrial 
hygiene and ergonomic studies were also 
conducted. 

Murray said this is the first time that 
all three surveys were conducted as part 
of a study at the same location. 

The industrial hygiene survey, he 
said, included the checking of air sam- 
ples to see if there are any chemical con- 
taminants in the air. The ergonomics and 
human factors survey involved checking 
out the physical characteristics of the 
work location. 

He said this involved such things as 
lighting, size of the work area, height of 
the VDT units and operator chairs and 
other characteristics effecting the work- 
ers’ ability to perform. 

A questionnaire was also distributed to 
employees at the newspapers. The ques- 
tionnaire asked employees questions 
about their health and how they feel the 
work environment effects it. Participa- 
tion by the employees in this phase was 
optional, Murray said. 

Murray said industrial hygiene surveys 
and ergonomics and human factors sur- 
veys ‘“‘have been conducted in other 
studies but not in conjunction with 
VDTs.”’ 

Murray said the study is also the 
largest ever conducted on VDT’s in terms 
of the number of VDT units looked at. 

The San Francisco Bay area study was 
undertaken after a coalition of local 
unions, supported by their International 
officials, filed a written request with 
NIOSH last July. 

The letter petitioning NIOSH to con- 
duct the study was spearheaded by the 
Bay area Newspaper Guild local, the 
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Bay Area Typographical Union and the 
local Office & Professional Employees’ 
Union. 

A total of 21 union locals and the In- 
ternational offices of the Graphic Arts 
international Union, Transport Workers 
Union, International Association of 
Machinists Union, The Newspaper Guild 
and the Office and Professional 
Employees International Union sup- 
ported the request for a comprehensive 
investigation. 

The unions contend that since VDT 
equipment was introduced into news- 
rooms and other areas, employees have 
complained of eye strain, neck, shoulder 
and arm pain, headaches, tension and 
color blindness. 

The unions state, for example, that 
those workers using VDTs reported 
pressure behind the eyeballs and seeing 
spots. The unions also contend that VDT 
keyboards too high or too low cause 
muscle ache. 

The unions state that workers who 
wear bifocals need special lenses for 
VDT work and that those lenses should 
be prescribed by a doctor with special 
knowledge of VDTs. 

The San Francisco Guild, which is 
currently negotiating a new contract with 
the Examiner and Chronicle, is asking 
that the contract include management 
paid pre-employment opthalmological 
examinations and periodic testing. The 
Guild states there are no medical exami- 
nations for Guild members covered 
under old contract. 

NIOSH sent a ‘‘walk through’? team 
to inspect the facilities at the San Fran- 
cisco and Oakland newspapers in 
November and two psychologists from 
NIOSH returned between January 
7-January 16 to pass out and collect the 
questionnaires. 

Another NIOSH team, headed by 
Murray conducted the radiation, indus- 
trial hygiene and ergonomics surveys be- 
tween January 14 and January 17. 

‘“We had been trying to get NIOSH to 
make a national study of VDT’s without 
too much response,”’ said Dave Eisen of 
the International Guild office. 

Eisen said the NIOSH study at the 
New York Times was conducted to see if 
VDTs cause cataracts. “It was not as 
complete a study,” he said. 

The NIOSH ‘“‘walk through”’ team put 
some of its impressions in a written re- 
port, but concluded the report by stating, 
‘Overall, it is clear that a more thorough 
investigation should be done to define 
the health complaints of the operators 
and to focus on the work task and work 
station factors related to the com- 
plaints.” 
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Times Mirror must sell 
cable tv or newspaper 


Officials of the Times Mirror Co. were 
reserving comment in the wake of the 
January 24 decision by the State of Con- 
necticut ordering the company to either 
sel] the Hartford Courant or get rid of its 
two cable television operations. 

The decision came from the State Di- 
vision of Public Utility Control and gave 
Times Mirror, the Los Angeles-based 
media conglomerate, until April 1, 1981] 
to shed either the Courant or the cable 
tv. 

The decision appeared to be the first 
time a state regulatory agency has found 
that cross ownership of newspaper and 
cable is not in the public interest. A U.S. 
company apparently has never before 
faced divestiture because it held news- 
paper and cable tv firms in the same 
area. 

Times Mirror said it would withhold 
comment until a final, written decision is 
made. The order of January 24, approved 
by three of the five DPUC commission- 
ers, is not binding until the decision is 
signed, something that’s expected in the 
next few weeks. 

There have been indications, however, 
of the company’s course of action. Times 
Mirror president Robert F. Erburu had 
testified last November that the com- 
pany would give up the cable franchises 
if it had to make a choice between them 
and the Courant. The Courant, which 
Times Mirror purchased last summer for 
$105.6 million is that state’s largest 
newspaper. 

Times Mirror may also challenge the 
DPUC decision in court, where it would 
probably again be opposed by the four 
newspapers that took the company on 
before the state agency, the Manchester 
Journal Inquirer, Bristol Press, Meriden 
Record and Journal and New Britain 
Herald. They had claimed that cross 
ownership gives the Courant an unfair 
competitive edge. 

It is possible, too, that Times Mirror 
would swap the two Connecticut cable 
firms, in Hartford and Meriden, for a 
cable operation in another area. 

The reaction from the attorney for the 
challenging newspapers, and from the 
state’s consumer counsel, was ecstatic. 
“Tt was certainly on the nine or 10 side of 
the scale of decisions,’ said the newspa- 
pers’ attorney, Richard Robinson. ‘‘It 
was the Bo Derek of decisions.’’ Added 
consumer counsel Barry Zitser, ‘‘this 
was an acid test (for the regulators) and 
they passed it with gold flying colors.”’ 

The decision also brought to the fore 
the likelihood that the U.S. Justice De- 
partment will not pursue its investigation 
into Times Mirror’s Hartford holdings 
with the same degree of ardor. The de- 
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partment at first decided the acquisition 
of the Courant was a matter of concern, 
but decided not to prevent the take-over. 
In January, the department told a House 
Subcommittee on Media Concentration 
that the Hartford deal was currently 
being investigated. Sanford Litvack, 
special assistant to the attorney general 
told the House panel that cross owner- 
ship raises “‘obvious antitrust issues.”’ 

One of Times Mirror’s arguments be- 
fore the DPUC was that the Hartford- 
area properties would be run as “‘au- 
tonomous subsidiaries,’’ with no coordi- 
nated control designed to increase profits 
or harmonize editorial decisions. ‘‘I 
submit,’’ said the panel chairman, Mar- 
vin Loewith, a long-time insurance com- 
pany executive, ‘‘that there is no such 
thing in corporate life as an ‘‘autono- 
mous subsidiary.”’ 

Among the concerns of the newspa- 
pers that fought for divestiture was that 
Times-Mirror would engage in ‘‘cross 
subsidization”’ or joint advertising, sell- 
ing a cable and newspaper advertising 
package and causing many advertisers 
not to be able to buy in competing media. 

Times Mirror had told the DPUC it 
wouldn’t pursue that practice. It further 
said that most advertising on cable is not 
generated locally, but through network 
affiliates. 

The newspapers also raised the First 
Amendment issue, claiming that a cut in 
ads leads to a cut in news space, as 
Loewith noted, the First Amendment 
has a goal—the achievement of the 
widest possible dissemination of infor- 
mation from diverse and antagonistic 
forces. 

Loewith also defined cross ownership 
as “‘having control of two or more differ- 
ent kinds of communication mass media 
which disseminate information within a 
common market serving an overlapping 
and common audience.”’ 

In the case of the New Britain Herald, 
for instance, the Courant circulates, sells 
advertising and covers all nine towns 
served by the Herald. The Herald fears a 
loss of revenue, and news hole, if Times 
Mirror sold a joint advertising package. 

The Federal Government has forced 
divestiture by companies holding cable 
systems and television stations, but there 
are no State or Federal laws prohibiting 
cross Ownership of cable and newspa- 
pers. 


Record buster 


The Sunday, January 27 Real Estate 
section of the Los Angeles Times was 
the largest ever published by the Times. 
The 52-page section carried ads from 208 
Southern California firms. 


Parent’s misconduct 
costs RKO 3 licenses 


The misconduct of RKO’s parent, 
General Tire & Rubber Co., has cost the 
company its three most valuable tv sta- 
tion licenses in Boston, New York and 
Los Angeles. The stations are worth an 
estimated $400,000,000. 

Ten years ago, General Tire signed a 
consent decree with the Justice Depart- 
ment, which charged it with pressuring 
companies into buying commercials with 
RKO stations as a condition of doing 
business with General Tire. Four years 
ago, General Tire revealed that it made 
illegal political campaign contributions 
and foreign payoffs and agreed to pay 
fines of $200,000 after signing a consent 
decree with the SEC. 

The FCC complaint stated that ‘‘RKO 
was effectively controlled by General 
Tire and hence General Tire’s wrongdo- 
ing had a direct bearing on RKO’s qual- 
ifications’’ to hold tv licenses. 

The 3 stations affected by the decision 
are WNAC-tv Boston, a CBS affiliate; 
WOR-tv, New York; and KHJ-tv Los 
Angeles. RKO has 13 other broadcast 
properties whose license status at this 
time is unknown. 


Ifft buys weekly 


Scripps-Ifft Newspapers Inc. have 
purchased the Lake County Publishing 
Co. Inc. of Lakeview, Oregon, which 
Operates the weekly Lake County 
Examiner, Wise Buys Shopping Guide 
and office supply stores in Lakeview and 
Alturus, Calif. Nicholas Ifft, president 
of Scripps-Ifft said Garph A. Lords, pub- 
lisher of the Bemidji (Minn.) Pioneer, 
will serve as publisher of the new opera- 
tion. 


Copley Library plans 


Helen Copley has announced plans for 
the construction of the James S. Copley 
Library. To be built in La Jolla, on the 
same block as the corporate headquar- 
ters, the building will serve as a memo- 
rial to Jim Copley, the late publisher of 
Copley Newspapers. The library will 
house a collection of rare documents and 
other memorabilia on the history of 
California, Illinois and the American Rev- 
olution. 


Matell gets Pan Am 


as first PR client 


Robin M. Matell, former $75,000-a- 
year vicepresident/public relations for 
National Airlines, turned down an offer 
to join Pan American World Airways 
after the merger with National and 
opened his own PR firm, Robin Matell 
Associates, in Miami. His first client: 
Pan American Airways. National paid 
him three years salary as severance pay. 
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Media monopolies hit 
in MacBride Report 


By I. William Hill 


In a final report, UNESCO’s Mac- 
Bride Commission recommends aboli- 
tion of censorship and free access to 
news sources while aiming a few darts at 
private enterprise media ownership. 

While UNESCO does not plan to for- 
mally release the full report until Spring, 
the text of its 37 pages of conclusions and 
recommendations has been obtained 
from Paris sources by both ANPA and 
the World Press Freedom Committee. 

The report is designed as a framework 
to develop a ‘“‘new information and 
communication order’? aimed at chang- 
ing imbalances between developed and 
developing nations and outlines an 
agenda for international communications 
activities to be taken up at the bi-annual 
UNESCO General Conference this fall in 
Belgrade, Yugoslavia. 

The 16-member commission, formally 
known as the International Commission 
For the Study of Communications Prob- 
lems and chaired by Sean MacBride of 
Ireland, has Elie Abel as the American 
member. The commission was charged 
by the 1976 UNESCO General Confer- 
ence with the task of dealing with the 
most controversial of world communica- 
tions political issues, while the confer- 
ence in 1978 went ahead with an adop- 
tion of a compromise declaration on 
mass media. 

Here is how the MacBride report takes 
aim at private enterprise media owner- 
ship: 

‘*Special attention should be devoted 
to obstacles and restrictions which de- 
rive from the concentration of media 
ownership, public or private, from com- 
mercial influences on the press and 
broadcasting, or from private or gov- 
ernmental advertising. The problem of 
financial conditions under which the 
media operate should be critically re- 
viewed, and measures elaborated to 
strengthen editorial independence. 


‘Effective legal measures should be 
designed to: (a) limit the process of con- 
centration and monopolization; (b) cir- 
cumscribe the actions of transnationals 
by requiring them to comply with 
specific criteria and conditions defined 
by national legislation and development 
policies; (c) reverse trends to reduce the 
number of decision-makers at a time 
when the media’s public is growing 
larger and the impact of communication 
is increasing; (d) reduce the influence of 
advertising upon editorial policy and 
broadcast programming; (e) seek and 
improve models which would insure 
greater independence and autonomy of 
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the media concerning their management 
and editorial policy, whether these media 
are under private, public or government 
Oownership.”’ 

Others of the 82 recommendations in 
the report included: 

. . . government actions to enlist the 
support of journalists in just causes. 

. strong emphasis on the impor- 
tance of freedom of individuals to com- 
municate. 

. . admittance of foreign correspon- 
dents to all countries along with free ac- 
cess to news sources as an indispensable 
requirement for accurate, faithful, and 
balanced reporting. This necessarily in- 
volves access to unofficial, as well as 
official sources of information.” 

. reductions in telecommunications 
rates and air mail charges for disseminat- 
ing news, and an international research 
and development effort to increase the 
supply of paper and newsprint. 

. . treatment of journalism as a pro- 
fession, with higher professional stan- 
dards and responsibility. 

. . adoption of codes of ethics at na- 
tional and regional levels, provided such 
codes are prepared and adopted by the 
profession itself—without governmental 
interference. 

. . consideration of ‘‘ways whereby 
the management of the media could be 
democratized’’, a process which should 
lead to those working in the media to 
‘*having a more active role in editorial 
policy and management.”’ In speaking of 
professionalism of journalists, the report 
notes a distinction between “‘owner and 
managers on the one hand and journalists 
on the other.” 

. . protection of journalists but not 
as a special privilege, an issue the report 
says should have further study. 

. study of the possibility for an in- 
ternational advertising code. 

. . study of the possibility of correct- 
ing ‘‘concentration of the media in the 
developed regions.” 

. . consideration of a “right of reply 
and correction, along with a U.N. explo- 
ration of ‘‘conditions under which this 
right could be perfected at the interna- 
tional level.” 

. . preference for non-commercial 
forms of mass communications, with 
public funds being used for communica- 
tions as is often done in the field of edu- 
cation. 

. condemnation of the practice of 
recruiting journalists to act as spies 
under cover of their professional duties. 

. training of reporters being as- 
signed to foreign posts the language and 
culture of the region in which they will be 
living. 


News organizations 
keep lid on news 


The editor of La Presse, a Montreal 
evening daily, told E&P he decided to go 
against his government’s wishes and 
publish (Jan. 29) the details of how 
Canadian embassy officials in Tehran 
helped six American diplomats hide out 
and then flee Iran because “‘it’s our 
job to give the news.” 

‘If we hadn’t printed the story, some- 
one else would have,’’ La Presse’s 
editor, Roger Lemelin, stated. ‘‘We 
knew the people were safe. They were 
gone from Iran. It’s been proven, the 
story has not affected the destiny of the 
50 hostages.” 

Lemelin said his newspaper had known 
of the Americans’ presence in Canada’s 
embassy since December 10. 

‘*When we saw the Canadian Embassy 
was Closing, we deduced what was going 
on,” the editor explained. He said when 
officials in Washington, D.C. learned the 
6 Americans were out of Iran, ‘‘they 
took off the red light’? on printing the 
story. 

“There was no government leak at 
all,”’ Lemelin added. 

According to the U.S. State Depart- 
ment, several news organizations includ- 
ing CBS, NBC, ABC, Time magazine, 
and New York Times knew about the six 
Americans hiding inside the Canadian 
embassy and agreed to the government’s 
request not to publish the information in 
order to protect their lives and the lives 
of the 50 hostages inside the. U.S. em- 
bassy. 

Seymour Topping, managing editor of 
the New York Times, disclosed he re- 
ceived a phone call from Secretary of 
State Cyrus Vance, who asked the editor 
to withhold the story. 

“*T told him (Vance) that out of consid- 
eration for the Americans we would do 
so,’ Topping said, ‘but that I would ex- 
pect that we would be told by the state 
department if the circumstances changed 
so that publication would not endanger 
lives or if it appeared that the story was 
going to be released by another news 
organization. It wouldn’t serve the pub- 
lic interest in any way for us to print that 
story and it would simply endanger 
American lives, so we were quite pre- 
pared to cooperate.” 


ICMA to hold 
legal symposium 


The International Circulation Mana- 
gers Association will conduct a Legal 
Symposium February 20-22, at the Fair- 
mont Hotel in Dallas, Tex. 

For further information contact Robert 
Macklin, ICMA, P.O. Box 17420, Dulles 
International Airport, Washington, D.C. 
20041 or call (703) 620-9555. 
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Retailers told 
how to cope with 
new lifestyles 


The Newspaper Advertising Bureau 
and the Tv Bureau of Advertising are in 
Chicago this weekend for the Retail Ad- 
vertising Conference, and the competing 
sales organizations are slated to deliver 
similar presentations on lifestyle mer- 
chandising in retail ads. 

NAB vicepresident for department 
stove sales E. Lawrence Goodman and 
TvB president Roger D. Rice will deliver 
separate presentations which, because 
both deal with the success retailers have 
had with each medium, will highlight the 
heated competition between newspapers 
and television for retail ad dollars. 

The NAB show highlights retail ad 
campaigns developed by The Broadway, 
a Los Angeles-based department store 
chain, Collegiate Sports, a Toronto spe- 
cialty store, Woodward & Lothrop of 
Washington D.C. and Abraham & Straus 
of Brooklyn, N.Y. 

At The Broadway, advertising has 
dealt with specific lifestyle changes such 
as the growing interest in the outdoors, 
and has used a continuing theme, ‘‘get- 
ting physical,’’ for a broad range of 
sports and activities. It has adapted the 
theme to roller skating, runnings, and 
even to Father’s Day. 

When the gasoline shortage developed 
last summer, The Broadway responded 
with a series of ads on ‘‘Beating the 
Crunch.’’ The ads run over the summer, 
offering ideas on how to conserve 
energy, and this became a theme for 
many energy related ideas and products. 

Career women are in the strategy at 
The Broadway as an important segment 
of its market. An ad campaign directed at 
working women ran last spring with the 
theme, ‘‘How to make working work for 
you.”’ It opened with ads announcing a 
schedule of seminars, workshops and 
fashion shows geared to helping women 
in their careers. 

Abraham & Straus has also addressed 
the working woman through a special 
shop, ‘‘The Office,’’ based on a market- 
ing plan aimed at three categories in the 
working woman population: the young 
woman starting out, the woman who is 
on her way in middle management and 
the woman who has already been in the 
workforce and is coming back. The shop, 
now in the main store, is being expanded 
into selected branches. It features not 
only merchandise, but the services that 
are valuable to the working woman such 
as delivery, advice and credit plans. 

Collegiate Sports is approaching its 
lifestyle markets with the viewpoint that 
“The current solid trends are fitness 
trends.’’ In each ad the store seeks to 
capture the ‘“‘moment of action’’ in the 
sport when the participant knows that 
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UPI terminates limited 
partnership offering 


United Press International announced 
(January 31) termination of the Limited 
Partnership offering it had made to the 
newspaper and broadcast industries, fol- 
lowing expiration of the offer January 30. 

The proposed private sale of 90% of 
the news service was undersubscribed. 

Edward W. Estlow, president of the E. 
W. Scripps Company, said the agency 
had received verbal commitment for 60% 
of the offering, with 18% of the money 
actually paid. 

With termination of the offer, Estlow 
said, “‘The E. W. Scripps Company has 
felt an obligation to offer broad participa- 
tion in UPI to U.S. newspapers and 
broadcast interests. Out interest from the 
beginning has been to strengthen UPI 
and guarantee its existence in perpetuity 
for the benefit of our industries and the 
general public. 

“This is still our goal. 

“Other options will be carefully re- 
viewed,’’ Estlow said. 

Roderick W. Beaton, president of 
UPI, said, ‘‘We are naturally disap- 
pointed, but deeply grateful for the many 
expressions of support and particularly 
to those organizations who sought to join 


everything is coming together. 

The Woodward & Lothrop response to 
the energy crunch was singled out both 
because of its scope and its commitment. 
Its theme: ‘Put Your Energies Into Sav- 
ing Energy.’’ The energy saving program 
started with an ad urging customers to 
save gas in four ways—shop by mail or 
phone, carry packages, ride public 
transportation and plan one-stop shop- 
ping at Woodward & Lothrop. 


American Financial 
enriched by deals 


American Financial Corporation, 
chaired by Carl H. Lindner, who is also 
controlling stockholder, grabbed $102 
million in pretax profits from its invest- 
ment maneuvers involving the Cincinnati 
Enquirer, Combined Communications, 
and Gannett Company. 

AFC now owns 7.5% of Gannett’s out- 
standing stock. 

In 1971, American Financial pur- 
chased the Cincinnati Enquirer for $33.4 
million in cash. Five years later AFC 
dealt the Enquirer to Combined Com- 
munications for $30 million cash and $25 
million in notes and Combined Com- 
munications securities. Last year AFC 
acquired an additional one million shares 
of Combined Communications and then 
traded its entire Combined block for 2.7 
million Gannett shares, or 7.5%. Ameri- 


with us in the partnership.” 

Beaton reported reasons for rejection 
of the proposed partnership ranged from 
fear of legal conflicts to economic uneas- 
iness. 

‘‘There was general support for the 
partnership aims and purposes. We be- 
lieve there is considerable interest in the 
service UPI performs. 

‘‘Our immediate goal will be to put in 
motion a number of additional service 
improvements and to firmly establish the 
pricing policies proposed in the partner- 
ship offering.”’ 

UPI is owned by The E. W. Scripps 
Company and 5% by the Hearst Corpo- 
ration. It had proposed selling 45 units at 
2% each at $180,000 in a partnership to 
be called United Press International, 
Limited. UPI would have been the gen- 
eral partner. 


The majority of the E. W. Scripps 
Company is owned by the Edward W. 
Scripps Trust. 

The original deadline for the offering 
made last September was December 31, 
but the extension was for an additional 
30 days. 


The TvB presentation will show how 
Aspen Leaf, a Denver-based sports shop 
grew from a one-store tennis equipment 
retailer to a chain of nine midwestern 
sports specialty stores—by using televi- 
sion. The show will detail how Sneaker 
Circus, a one-item retailer with 33 stores 
in the New York area, turned to tv to 
reach children. The stores were 
‘“‘newspaper-only’’ advertisers when 
founded in the early °70s. 


can Financial realized a paper profit of 
$65 million from its Gannett transaction. 

Added to that $65 million is another 
$37 million in profits which American 
Financial made from its venture with the 
Cincinnati Enquirer. Besides selling the 
paper for $22 million more than the $33.4 
million purchase price, AFC gathered 
$15 million in dividends paid by the En- 
quirer during the five years it owned the 
paper. 

In 1979 the Securities and Exchange 
Commission filed charges against Lind- 
ner and others which alleged American 
Financial had filed false and misleading 
documents pertaining favors given to re- 
latives and associates including $14 mil- 
lion in preferential loans to company of- 
ficers. 

Without admitting or denying the 
charges, Lindner agreed to pay Ameri- 
can Financial $1.4 million and to set up a 
special audit committee to watch over 
insider dealings. 
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Study shows fewer j-grads 
land jobs on newspapers 


Newspapers and wire services at- 
tracted a smaller share of a smaller jour- 
nalism graduating class in 1979, but those 
grads who were hired appear to be the 
cream of the class, according to the 
Newspaper Fund. 

As smaller numbers of graduates 
found new jobs, a record number of stu- 
dents decided to continue their education 
by going to graduate school, law school 
or back to undergraduate school for a 
second or third major. 

The Newspaper Fund’s autumn study 
of the nation’s 1979 journalism and 
communicaitons graduates showed that 
11.4% of the class of 13,500 grads took 
daily newspaper jobs after graduation. 
The combination of dailies, weekly 
newspapers and wire services claimed 
18.9% of the class, which is down from 
30.5% of the 1978 grads. 

There was also a decline in the propor- 
tion of grads who entered media-related 
fields. Barely half of the 1979 graduates 
entered media work, compared with 
nearly two-thirds of the previous year’s 
graduates. 

This decline is consistent with a De- 
cember report issued by the College 
Placement Council, which said liberal 
arts graduates would not share in an im- 
proved 1980 employment market. An 8% 
drop in the hiring of non-technical 
graduates is expected. Journalism is con- 
sidered a liberal arts field. 

It was learned for the first time in the 
Fund’s annual surveys that the college 
grade averages of those grads hired by 
newspapers was higher than averages of 
those grads hired by media field. More 
than half of the grads hired by newspa- 
pers achieved no less than a B+ average 
in their four years of college, and 10.6% 
of those grads had A or A+ grade aver- 
ages. 

The percentage of graduates continu- 
ing their education nearly doubled in 
1979 over 1978, as 15.6% of the class 
indicated they were enrolled in graduate, 
law or other undergraduate studies. 

A trend toward the graduates entering 
non-media fields appeared to level off in 
1979, as 20.5% of the class chose jobs 
outside the media. In 1978, 20.1% en- 
tered non-media jobs. 

For the first time in several years, the 
proportion of the class entering public 
relations and advertising declined from 
15.4% in 1978 to 13.1% in 1979. 

However, journalism graduates con- 
tinued to be successful in finding some 
kind of work or educational oppor- 
tunities. Only 9.4% of the class of June 
grads were unemployed and looking for 
media work three to five months after 
graduation. 


EDITOR & PUBLISHER for February 2, 1980 


One of every three graduates did not 
attempt to find media work. Survey re- 
sults show 66.2% attempted to find 
media work; 50.1% applied to at least 
one newspaper. 

The number of minority grads declined 
from the figures reported in 1978. Only 
4.5% were minority, compared with 
8.5% the previous year. 

The number of female graduates in- 
creased to 55.7% of the class of 1979, 
compared with 53.2% in 1978. 

The media salary range for those in 
full-time media work was $181-$190 a 
week, equal to the 1978 median salary. 

The four journalism specialties with 
the largest percentage of grads were: 
news-editorial, 32.1%; public relations, 
16.6%; advertising, 16.1%; and news 
broadcasting, 10.1%. 


Freedom acquires 
Mississippi daily 
from Carter family 


Freedom Newspapers Inc. has ac- 
quired a majority interest in the Delta 
(Miss.) Democrat-Times . 

The announcement was made by Betty 
W. Carter, co-founder and widow of 
Hodding Carter, the 1945 Pulitzer 
Prize-winning editor, and D.R. Segal, 
Freedom Newspaper president. 

The majority shares were acquired 
from Mrs. Carter, and two sons, Hod- 
ding Carter III, who is assistant secre- 
tary of state, and Philip D. Carter, editor 
since 1977. Charles H. Fischer, former 
vicepresident of Freedom papers in New 
York State, was named publisher to suc- 
ceed Mrs. Carter. 


CRT digital typesetter sets 
1250 lines per minute 


Autologic announced a new CRT 
digital typesetter called the APS-Micro 
5 and priced under $50,000. The market 
for the new typesetter in the APS family 
includes small to medium-sized news- 
papers. 

The unit will set 1250 newspaper lines 
per minute and has a 200 on-line typeface 
storage capacity. Resolution is up to 
3600 lines per inch with the typesetter 
available in 45,57 and 70 pica line widths. 

Typesetting features include point size 
scaling in ‘40 point increments and re- 
verse leading up to 24 inches. Size ranges 
are from 5 to 160 points (5S ranges). 

Other features for the APS-Micro 5 
are: input compatible with the APS-4 and 
APS-5 typesetters; standard on-line 
interface to front-end copy processing 
systems; composition software that will 
interface with existing word processing 
systems; a font library from Autologic 
that numbers over 700; acceptance of 
paper tape, magnetic tape, floppy disk 
input or interface on-line to virtually ail 
front-end systems; output media which 
includes RC paper, stabilization paper or 
film; a new disposable output media car- 
tridge holding 200-foot rolls and an op- 
tional reusable supply cassette that holds 
up to 400 foot rolls. 

The diagnostic test floppy disc permits 
users to either select at random the test 
or tests to be performed or user can run 
through the complete test package in 
under 10 minutes. Instructions during the 
diagnostic test appear on the read-out 
panel. Diagnostic tests isolate the prob- 
lem to a particular circuit board which 
the operator can remove and replace. 
The diagnostic floppy is priced at $2500 


AN addition to Autologic’s APS-5 
family of typesetters, the APS-Micro 5 is 
a new, compact digital CRT typesetter. 
Aimed at small to medium-sized news- 
papers, the APS-Micro 5 will sell for 

under $50,000. 


or can be part of one of three spare parts 
kits priced from $5,000 to $20,000. 

The CRT typesetter will be available in 
two configurations. The APS-Micro 5 
with two floppy (.SMB) disks from 
$48,590 to $52,500 and the APS-Micro 5 
with one floppy disk and one hard disk 
(Winchester-5 million byte) from $53,500 
to $57,500. Rental plans are offered. 


New owners 


The Mother Earth News Inc. was pur- 
chased from its founder and publisher, 
John Shuttleworth, by the company’s 
executive staff. The three principal own- 
ers under the reorganization are Robert 
M. Lieb, David Adams and Bruce 
Woods. 
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Newsprint usage 
to decline this 
year, ANPA says 


Newsprint consumption in the United 
States reached an all-time high of about 
11.2 million short tons (10.18 million 
metric) in 1979, but, according to a new 
report by ANPA economic consultant 
Die Jon G; Udell, Both the U:S. 
economy and newsprint consumption are 
likely to slow considerably during 
W980 fries, 

‘*A recession before year end is 
likely,’’ says Udell, who is the Irwin 
Maier professor of business at the Uni- 
versity of Wisconsin. ‘“‘If one 
materializes, U.S. newsprint consump- 
tion is likely to decline from the record 
level of 1979.” 

At present, Udell believes that the 
ANPA trend projection of 11.2 million 
short tons (10.2 million metric) of news- 
print to be consumed this year “‘appears 
highly accurate,’’ Economic conditions 
will govern how far actual consumption 
strays from that trend line. For example, 
he said, ‘‘a 2% decline in the Real Gross 
National Product could be expected to 
result in a U.S. newsprint consumption 
of around 11! million short tons (10 mil- 
lion metric). A more severe recession 
could bring a consumption below the 11 
million ton (10 million metric) level.” 

Labor disputes also could adversely 
affect newsprint consumption, he points 
out. ‘“‘Should there be a severe disrup- 
tion to the supply of newsprint due to 
strikes during 1980, the 11 million-ton 
forecast (10 million metric) is not likely 
to be realized. 

““On the other hand,’ he says, “‘if 
supply is not disrupted and a recession 
does not materialize, U.S. newsprint 
consumption would establish a new high 
in 1980.” 

In his 25-page report, ‘‘U.S. Newspa- 
per and Newsprint As a New Decade 
Begins,’’ Udell examines the economic 
outlook for 1980 and takes an in-depth 
look at newsprint consumption during 
the period 1968-78. 

Among the highlights of the report are 
findings that: 

e Total U.S. consumption of news- 
print expanded more than 23% during the 
1968-78 period, while that of daily news- 
papers grew 12%. 

® Daily newspapers’ share of total 
U.S. newsprint usage declined from 84% 
to slightly more than 76% in 1978, due 
substantially to increased preprint adver- 
tising. 

© Daily newspapers in the south ex- 
panded their newsprint usage 33% during 
the decade; western dailies’ usage grew 
27%; north central dailies’ usage re- 
mained substantially unchanged; and 
northeastern dailies’ usage decreased 
approximately 5%. 
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Abitibi-Price hikes 
newsprint price 


Abitibi-Price Sales Corporation an- 
nounced January 25 it will raise the price 
of standard white newsprint, effective 
May 1, 1980, to $438 per metric ton. The 
equivalent price per short ton is $397.35. 

Abitibi-Price increased November 1, 
1979, newsprint $30 a short ton. The 
company said the latest increase was due 
to inflation and higher energy costs. 

Consolidated-Bathurst announced 
Jan. 8 an increase to $440 per metric ton 
effective May | (E&P Jan. 12, page 12). 


e Producers in-all regions, except the 
northeast United States, supplied more 
newsprint to U.S. newspaper in 1978 than 
in 1968. 

e Changes in both circulation and 
newsprint consumption were inversely 
related to size of city, with losses occur- 
ring in cities of more than one million 
population. 

Copies of the report are available from 
the ANPA Newsprint/Traffic Depart- 
ment at The Newspaper Center. 


Junta in Nicaragua 
closes down paper 


The Inter American Press Association 
urged Nicaragua’s ruling junta to permit 
reappearance of the leftist newspaper El 
Pueblo. It was occupied by armed forces 
January 24 for publishing what the junta 
said is ‘“‘counterrevolutionary”’ criticism. 

IAPA president George Beebe, as- 
sociate publisher of the Miami Herald, 
said in a cable to the five person junta: 

‘‘The military occupation of the news- 
paper El Pueblo, without due process of 
law, is a matter of deep concern to the 
Inter American Press Association. 

“If this newspaper has violated exist- 
ing laws it should be formally charged 
and allowed to defend itself. 

“The silencing of a newspaper, what- 
ever its editorial policy might be, is con- 
trary to the right of the people. 

*“We believe that freedom of informa- 
tion and expression is essential if a rev- 
olutionary process, such as you have 
initiated in Nicaragua, is to develop on a 
firm basis with the full support of the 
people.” 


New home of Fredericton (A.B.) Gleaner 


ae 


100th anniversary and a new building 


The Daily Gleaner, a 23,000-plus p.m. 
serving the capital city of Fredericton 
and surrounding area in central New 
Brunswick, has moved into an ultra- 
modern new building. 


Due to celebrate its 100th. anniversary 
later this year, Fredericton’s only daily 
newspaper is now located in a 26,450 
square foot, one-story structure on a 
3.3-acre site at the corner of Prospect 
and Smythe streets near the city’s major 
shopping centers. 


Publisher of the Daily Gleaner is Tom 
Crowther, who joined the newspaper in 
October, 1977, after a distinguished 30- 
year career with the Telegraph-Journal 
and Times-Globe in Saint John, N.B. 
The general manager is Desmond Sparl- 
ing. Editor, Harold Wood; managing 
editor, Larry McDorman. 

Architect for the new plant was Tam- 
pold, Wells of Toronto. 

With the move into its new premises, 
the Daily Gleaner switched from letter- 
press using Napp plastic plates to offset 
printing on a new eight-unit Goss Urban- 
ite press, which is capable of churning 
out 50,000 Gleaners per hour. 

Sod turning for the new plant was held 


on November 2, 1978, when Ross 
Munro, then president of The Canadian 
Press and vicepresident and publisher of 
the Montreal Gazette, did the honors 
with the spade. 

Construction progressed steadily 
through 1979. 

The new press became operational in 
November, 1979, and for a time the Daily 
Gleaner was produced in its old building 
on Queen Street and printed on its new 
press in the new plant. 

In December, 1979, the circulation de- 
partment and accounting department 
joined the pressroom crew in the new 
plant. 

The major move of all other depart- 
ments took place on Friday and Satur- 
day, January 4 and 5, and went off with- 
out a hitch. 

Final Daily Gleaner to be produced in 
the old plant was on January 5 when the 
usual skeleton Saturday staff prepared 
the final pages of that day’s edition. 

The new building became fully opera- 
tional on January 7, 1980. 

An official opening will be held in 
either late March or early April to coin- 
cide with the 100th anniversary of the 
Daily Gleaner. 
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Retailer cites 
ad bureau’s 
co-op ad plan 


The president of a Wichita Falls, 
Texas department store has credited the 
Newspaper Advertising Bureau with 
helping to triple the amount of co-op ad 
dollars the store received over the past 
year. 

Ikard Smith, president of McClurkans, 
working in conjunction with Ed Barnett, 
ad director of the Wichita Falls (Tex.) 
Times, participated in the Ad Bureau's 
co-op ‘Audit System.’ The system is 
designed to give retailers ‘‘simple 
guidelines to bring in more vendor dol- 
lars, more advertising and more sales.”’ 

The audit system is a new co-op sales 
tool designed by the Bureau for newspa- 
per ad departments to use with depart- 
ment and discount stores. 

“IT think this was the most important 
project that we have undertaken in sev- 
eral years,’ Smith said. “‘We have in- 
creased our exposure, our sales have in- 
creased, and we think this is due no 
doubt to the extra co-op dollars that we 
have received this year. 

“It has increased from $8,000 to 
$24,000 and before the year’s over, we 
anticipate it being above $30,000,"* Smith 
said. *‘We know that this additional ex- 
posure has increased our business.” 

Sherri Wigley, a buyer for McClur- 
Kans, said, ‘‘Before the co-op workshop, 
I was only getting co-op from one of my 
major resources. What this has done for 
my department, it has given me so much 
more additional exposure to the Wichita 
Falls Times and, of course, has moved 
merchandise.” 

Exa Cunningham, ad director for the 
department store said, “I knew we 
needed help. That’s why we were so 
pleased when Ed Barnett offered to bring 
the Newspaper Advertising Bureau to 
evaluate our system. 

“The new co-op plan they developed 
for us brought simplified organization to 
our merchandising, accounting and ad- 
vertising departments,’> Cunningham 
said. ‘“‘The Bureau helped us develop a 
new co-op agreement form and it really 
works. We actually have buyers bringing 
vendor co-op programs into the advertis- 
ing department and now they're negotiat- 
ing newspaper co-op ads right there at 
market. In fact, with their help, we now 
have over 300 co-op contracts in our 
master files.” 


Subsidiary sold 


Affiliated Publications, Inc. has sold 
its subsidiary, Research Analysis Corp., 
to Irwin Harrison, president of Research 
Analysis Corp. Terms of the transaction 
were not disclosed. 
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WITH STRAINS of “Here she comes, Miss Space Buyer” humming in the back- 


ground, Branham Newspaper Sales presented Stephanie Castelli (second from left) 

of Leo Burnett, Chicago, with a World Champion Space Buyer trophy. Castelli 

received the award for her “outstanding handling of millions of dollars worth of 

newspaper advertising” on the Philip Morris account last year. Congratulating her 

afterwards are (from left to right): Bill Houghtlin, associate media director, Leo 

Burnett; Chris Finzer, sales rep/Branham and Frank B. Gurda, midwest regional 
manager, Branham. 


Penn St. to grow 
kenaf in Penna. 


A grant to study kenaf, a fiber- 
producing plant that shows promise as a 
substitute for woodpulp used in the man- 
ufacture of newsprint, has been funded 
by a Pennsylvania newspaper to the ag- 
ricultural experiment station at The 
Pennsylvania State University. 

In announcing the $3000 one-year 
project, Dr. James M. Beattie, dean of 
Penn State’s College of Agricultrue, said 
that publisher William K. Ulerich of The 
Progress , the Clearfield area daily news- 
paper, pointed out that there are exten- 
sive studies under way in the southwest- 
ern United States. The purpose of the 
grant is to see how well kenaf grows in 
Pennsylvania. 

‘‘We have been told,’’ Dr. Beattie 
pointed out, ‘‘that publishers are en- 
couraged by kenaf’s phenomenal ability 
to grow. Reports show that under good 
conditions the annual, unbranched kenat 
plant grows 10 to 20 feet tall in dense, 
cultivated stands containing 75 to 100 
thousand plants per acre. 

‘In the fall such a stand of kenaf re- 
sembles a forest of giant matchsticks. 
Most of the kenaf plant is fiber suitable 
for pulping.” 

Associate professor of agronomy ex- 
tension and project leader for the study, 
Elwood O. Hatley, said kenaf has been 
grown on a limited commercial basis in 
the southeast. 

‘Our objective,’ Professor Hatley 
says, “is to see if we can, through man- 
ipulating row spacing and plant popula- 


tions, compensate for the fact that it is a 
southern crop.” 

Kenaf has yielded 6 to 10 tons per acre 
in the South. Professor Hatley is hoping 
for yields of 6 to 8 tons per acre at the 
two locations where kenaf will be grown. 

Tentative sites selected for the tests 
are Rock Springs Agricultural Research 
Center in Centre County, and the South- 
eastern Field Research Laboratory near 
Landisville in Lancaster County. 


Co-op daily folds 
in Madison, Wisc. 


Madison (Wisc.) Press Connection 
ceased publication on January 3 after an 
emergency fund drive fell short of the 
paper’s financial needs. 

The paper was started as a weekly 
strike paper 27 months ago. It was pub- 
lished by the five unions that had struck 
the Wisconsin State Journal, the Capital 
Times, and their joint operating com- 
pany, Madison Newspapers Inc. 

The paper suspended publication from 
January | to February 7, 1978, while it 
reorganized as a daily. In July, 1978 the 
unions sold the paper’s assets and pub- 
lishing rights to the co-operative that had 
published it since. 

The paper was losing about $25,000 a 
month when it closed down. 


Takes media post 


Alain Zutter has joined Backer & 
Spielvogel, Inc. as media supervisor. He 
was formerly with Wells, Rich Greene, 
Inc., Los Angeles, where he was 
employed in a similar capacity. 
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Employes to have control 
of Omaha World-Herald 


Peter Kiewit Sons’ Inc. has trans- 
ferred to Peter Kiewit’s estate its entire 
holdings in the Omaha World-Herald, a 
step in a series of transactions designed 
to put voting control of the newspaper in 
the hands ot its employees within a few 
months. 

As part of that transaction, the con- 
struction company bought all of the Peter 
Kiewit Sons’ Inc. stock that had been 
owned by Kiewit, who died November 2 
at age 79. 

That move means the giant construc- 
tion company will continue to be owned 
by its top managers and other 
employees. 

The transfers were in line with plans 
for the continued operation of both the 
construction firm and the newspaper 
made by Kiewit. 

The backgroud of the stock transfers: 

Kiewit owned all of the construction 
company’s voting stock. With his death, 
that stock was canceled. 

Over the years, Kiewit had gradually 
reduced his ownership of the non-voting 
stock in his company. At his death, he 
owned 40% of the non-voting stock. 
Employees owned 60%. 

In last week’s transaction, the Kiewit 
firm bought from the estate the stock it 
owned in the company. 

The amount paid by the company for 
the stock wasn’t make public, but the 
value of all the enterprises of Peter 
Kiewit Sons’ Inc. has been estimated at 
well over $300 million. 

As partial payment for the Peter 
Kiewit Sons’ stock, the Kiewit company 
turned over to the estate its majority 
interest in the World-Herald. 

Within a few months, the estate is to 
pass its World-Herald stock to the Peter 
Kiewit Foundation, a tax-exempt charit- 
able and educational trust. After meeting 
specific bequests totaling $27.5 million, 
the estate assets will flow to the founda- 
tion. In total, more than 95% of the es- 
tate will go to charitable purposes. 

Foundation trustees were instructed 
by Kiewit to make public after his death 
the following information about his in- 
tentions: 

—‘‘The ownership of the majority 
stock interest of the World-Herald will 
be with its full-time employees, with the 
Peter Kiewit Foundation retaining only a 
minority stock interest in the World- 
Herald. 

—‘*The ownership of the World- 
Herald will remain in Omaha, Neb. 

—‘‘The executives of the World- 
Herald in charge of the daily operation of 
the newspaper will be solely responsible 
for the operating decisions of the 
World-Herald, including the establish- 
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ment of its editorial publications. 

—‘‘The trustees of the Peter Kiewit 
Foundation will be involved in the affairs 
of the newspaper only to the extent of 
their representation of the World- 
Herald’s board of directors, such repre- 
sentation to be in proportion to the foun- 
dation’s voting stock interest in the 
World-Herald.” 

To put those intentions into effect, 
Kiewit specified that the foundation’s 
holdings in the voting stock of the news- 
paper be reduced to 20%. Employees al- 
ready own about 22%. 

The foundation will dispose of all but 
the 20% by exchanging the excess for a 
new class of non-voting stock that will be 
sold to World-Herald employees over a 
period of years. 

The newspaper's employees are to 
have voting control within several 
months. 


Gannett acquires 
tv production firm 


Gannett Co., Inc. announced it has 
acquired Gateway Productions, Inc., a 
maker of television documentaries and 
business films based in New York City. 

Gannett also acquired Gateway’s sis- 
ter company, Filmpower, which does 
post-production film and videotape work 
for a variety of clients. Gateway’s prin- 
cipals are Paul Galan, Dick Hubert and 
Morty Schwartz. 

Gannett chairman and president Allen 
H. Neuharth said: ‘‘Program production 
is a new and exciting field for us, and 
we're fortunate to be able to acquire 
Gateway with its proven creativity and 
production ability.” 

Dick Hubert of Gateway said: ‘‘With 
the backing of the Gannett organization, 
we hope to make Gateway a major force 
in the production of quality news and 
entertainment programming. Addition- 
ally, we look forward to an expansion of 
our sponsored film and tape production 
work. We’re also convinced that our 
plans to produce specialized program- 
ming on videodisc and videocassette will 
now see the light of the marketplace far 
ahead of our original timetable.” 


Weekly supp folds 


Metro Guide , weekly tabloid featuring 
the arts/entertainment and distributed by 
12 suburban Boston newspapers, has 
ceased publication, with publisher/co- 
owner Steve Crosby citing potential fi- 
nancial woes during calendar year 1980. 
The publication, with 250,000 circula- 
tion, was founded two years ago by 
Crosby and Alan Vandenburgh. 


Decline in newsprint 


consumption seen 


A 300,000 ton decline in the consump- 
tion of newsprint by U.S. newspapers in 
1980 is forecast by the Canadian Pulp 
and Paper Association. 

The 3% drop in consumption is ex- 
pected, CP&PA said, because of “‘lower 
sales of automobiles, reduced residential 
construction, and lower corporate prof- 
its’? which will result in a drop in adver- 
tising linage. 

Offsetting part of the decline in con- 
sumption will be an expected increase in 
inventories held by publishers, the as- 
sociation said. In 1979, publishers re- 
duced their inventories by about 150,000 
tons and stocks are now at a low level, 
amounting to an estimated 32 days sup- 
ply at year-end compared to a normal 
level of over 40 days. 

CP&PA said U.S. newspapers are ex- 
pected to increase about 200,000 tons 
to inventory this year. ‘‘Thus, ship- 
ments of newsprint taken by publishers 
are expected to be at about the same 
level as in 1979,’ the association said, 
noting that the 1979 level was 8.7 mil- 
lion tons, up about 4%. Newprint mills 
are expected to operate at about 96% 
of capacity. 

Dr. D.A. Wilson, director of economic 
and statistical services, pointed out that 
demand for pulp and paper products is 
strong at the present time and that mills 
are expected to operate at close to full 
capacity for several months. 

In the case of newsprint, inventories 
are at very low levels, and publishers are 
expected to rebuild them in the coming 
months. The need to build stocks is also 
affected by the forthcoming labor nego- 
tiations at mills in Eastern Canada, where 
most contracts expire April 30. 

Thus, for some products, shipments in 
the second half of 1980 will probably be 
lower than during the first six months, 
CP&PA said. 


Talbot Patrick 
passes away 


Talbot Patrick, board chairman, Rock 
Hill (S.C.) Evening Herald, died January 
23 at his home in Rock Hill. He was 82. 

Patrick, who gave up active direction 
of the Evening Herald in 1970, was in his 
office almost daily when he was in Rock 
Hill. He traveled widely and had re- 
turned in December from his latest trip to 
China. 

Known as ‘‘Mr. Pat,’’ he bought the 
Evening Herald in July 1947. He retired 
as publisher in 1969. His son, Wayne T. 
Patrick, is publisher of the newspaper. 

Patrick started his journalism career in 
1921 as a reporter for the Chicago City 
News Bureau. In 1922, he became a re- 
porter for the Chicago Evening Post. 
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Newhouse Washington 
bureau reorganized 


The Newhouse News Service is com- 
pleting an intensive one-year reorganiza- 
tion program designed to bring it into the 
front rank of Washington-based supple- 
mental news services. 

The program, according to Robert G. 
Fichenberg, Washington bureau chief for 
the Newhouse Newspapers and editor of 
the Newhouse News Service, has in- 
cluded expansion of physical facilities 
and staff, with emphasis on building a 
national staff of ‘star quality’’ reporters. 

‘‘We already are one of the largest 
newspaper bureaus in Washington,”’ 
Fichenberg said. ‘‘Now we intend to be 
the best.”’ 

There currently are 33 persons in the 
Newhouse Washington bureau. These 
include 12 national staff reporters, 12 re- 
gional reporters (assigned to report for 
One or more of the 29 Newhouse news- 
papers), one general assignment reporter 
and three editors. B.J. Richey, ex-city 
editor for the Newhouse group’s 
Huntsville (Ala.) Times and former 
Huntsville Times correspondent at the 
Newhouse Washington bureau, is bureau 
news editor. 

The emphasis in the Newhouse Na- 
tional News Service, according to 
Fichenberg, now is on explanatory 
stories, ‘‘providing depth, analytical 
perspective and background, written 
with style, authority and consistently 
high quality. In brief, we’re providing 
what we think is a unique and indispens- 
able element for editors and their readers 
at a time when the news developments 
are becoming more complex, even as 
they affect peoples’ lives more directly.”’ 

In addition to its news coverage, the 
Newhouse News Service also provides 
more than a dozen special columns, rang- 
ing from travel and the performing arts to 
sports, books, TV and politics. 

As part of the program to expand and 
upgrade the national staff, three report- 
ers of national stature have been hired in 
recent months. These are Loye W. Mil- 
ler, Jr., who covers the presidency and is 
chief political reporter; Leonard Curry, 
chief economics reporter, and Patrick 
Young, chief science, medical and health 
reporter. 

Miller, a widely-known Washington 
newsman, formerly was political report- 
er for the Gannett News Service and 
before that was Washington Bureau chief 
for the Chicago Sun-Times, national re- 
porter at the Knight-Ridder Washington 
bureau and Chicago bureau chief for 
Time magazine. Young, a prize-winning 
free-lance magazine writer on science 
and medicine, formerly was science- 
medicine writer for the National Ob- 
server and most recently was principal 
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editor/writer for the report by the Presi- 
dent’s Commission on the Accident at 
Three Mile Island. Curry came to 
Newhouse from the Washington Star and 
before that was chief economics corre- 
spondent for United Press International 
in Washington. 

The present national staff includes 
three reporters on energy (with Peter 
Bernstein as chief energy reporter), two 
(including Curry) on the economy, two 
(including Young) on science, medicine 
and health, plus Miles Benson, Congress 
and politics; Philip Smith, national secur- 
ity and Jean Heller, automotive and gen- 
eral. Ms. Heller works out of Flint, 
Mich. 

“We're still looking for another top- 
of-the-line reporter or two,’’ Fichenberg 
says. 

During the last year, the Newhouse 
Washington bureau offices at 1750 
Pennsylvania Ave., a block west of the 
White House, have been expanded by 
more than 1,000 square feet and remod- 
eled and a Harris 1420 VDT system, with 
20 terminals, has been installed. 

In addition to serving the 29 
Newhouse newspapers, the Newhouse 
News Service is distributed nationally to 
some 130 newspapers by the Field News 
Service, whose components also include 
stories from the Chicago Sun-Times and 
the Baltimore Sun. 

Krishna Gauer, director of the Field 
News Service, says ‘“‘I consider the 
Newhouse News Service a critically im- 
portant element of our wire. And it’s get- 
ting better all the time.”’ 


Voted the best 
Texas sportswriter 


Skip Bayless, lead sports columnist for 
the Dallas Morning News, was named 
Texas ‘‘Sportswriter of the Year’’ by the 
National Association of Sportscasters 
and Sportswriters. 

Bayless was selected by a vote of his 
peers, as all sportswriters and sportscas- 
ters in Texas were eligible to vote. 
Denne Freeman of the Associated Press 
and Blackie Sherrod of the Dallas Times 
Herald were the other two finalists. 

The association, which includes more 
than 1,000 members nationally, will 
honor its state and national winners at an 
awards program March 30-April | in 
Salisbury, N.C. 

Bayless won the Texas award in the 
first year in which he was eligible. He 
joined the News as lead sports columnist 
in October 1978 after becoming nation- 
ally known for his work on the Miami 
Herald and Los Angeles Times. 


200 leave paper 
under buyout offer 


Over 200 employes have accepted the 
New York News's incentive buyout offer 
to members of The Newspaper Guild, 
the International Typographers Union, 
and the New York Stereotypers Union. 

Management at the News refused to 
divulge details of its buyout program ex- 
cept to call it ‘successful.’ 

Officials of the three unions involved 
in the program provided figures on the 
number of News employees from each of 
their respective locals who agreed to the 
buyout’s terms. 

The News’s Guild unit chairman, Pat- 
rick Vallila, said ‘‘about 120°’ employees 
from his union have accepted the buy- 
out. He added that ‘‘between 1,000 and 
1,100°’ Guild members remained at the 
paper. 

‘‘Morale at the News is very low,’ 
Vallila stated. He called the News man- 
agement’s buyout plan ‘‘an assault on all 
the unions.” 

Vallila said the paper’s buyout pro- 
gram was “‘good for an employee 62 or 
better’’ because it offered such individu- 
als ‘‘a year—year and a half additional 
pay. For an employee 35 or 40, it may 
not be beneficial.” 

David Crockett, vicepresident of the 
ITU, estimated 73 employees from his 
union have accepted the buyout and said 
‘‘about 600° ITU members still worked 
at the News. 

‘“We don’t oppose the buyout or en- 
courage the men to leave,’ Crockett 
said. ‘‘We give the men the right to de- 
cide. There’s been some sales talk (from 
management), but we don’t allow any 
pressure,” 

The president of the New York 
Stereotypers Union, Jack Kennedy, said 
32 members of his local took the buyout 
offer. 


, 


Fellowships given 


Carnegie-Mellon University fellow- 
ships in business and economics have 
been awarded to five journalists for 
graduate study in the annual two month 
executive program at the university’s 
Graduate School of Industrial Adminis- 
tration. 

The fellowship winners are: Claudia 
Deutsch, management editor for Busi- 
ness Week magazine (McGraw-Hill, 
Inc.); Jo-Ann Huff Albers, Kentucky 
executive editor of the Cincinnati En- 
quirer (Gannett Co.); Edward Domaingue, 
special projects editor of the Journal- 
Courier and Register (Jackson Newspa- 
pers) in New Haven, Connecticut; Peggy 
Cerniglia, assistant director of current 
atfairs programming for the national tv 
network of the Public Broadcasting Sys- 
tem (PBS); and Don Lyle, business editor 
for the Rocky Mountain News (Scripps- 
Howard) in Denver. 
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Photography 


More states will permit 


news photogs in courtrooms 


By Lenora Williamson 


Eleven states are now permitting court- 
room photographic coverage on a per- 
manent basis, with another 13 states cur- 
rently involved in or having completed 
some experimental coverage. 

Also, another 10 states are discussing 
possibility of experimental coverage by 
still cameras, television and radio. 

In 1979, alone, four states moved onto 
the roster of those allowing some cover- 
age permanently, following completion 
of experimental projects. They are 
Alaska, Florida, Tennessee, and 
Wisconsin—all with varying require- 
ments on guidelines, exemptions, con- 
sent of parties, and court approval of 
coverage plans. Nevada will join the list 
in early 1980. 

Other states allowing coverage on a 
permanent basis include Alabama, Col- 
orado, Georgia, New Hampshire, Texas, 
and Washington. Again, the pattern of 
coverage permitted, exemptions, con- 
sent of parties, etc. varies widely. 

Among states newly involved in ex- 
perimental coverage are Arizona, 
Pennsylvania, and Iowa. California may 
begin a one-year experiment this Spring 
also, depending on upcoming action of 
its Judicial Council. 

lowa’s one-year experiment allowing 
cameras and tape recorders in the state’s 
courtrooms became effective January 1, 
by Supreme Court order. 

The lowa order mirrors recom- 
mendations made last October by a panel 
of judges, lawyers and news reporters. It 
allows coverage of nearly all court pro- 
ceedings, as long as the judge feels 
coverage will not interfere with right to a 
fair trial. The experiment will be moni- 
tored and assessed in followup surveys 
by the Supreme Court in considering 
whether to make the change permanent. 

The decision allows live or filmed tele- 
vision coverage of a trial for the first time 
in Iowa, and allows newspapers to have 
photo coverage of proceedings for the 
first time since the 1940s. Certain types 
of cases are excluded and persons whose 
objections have been sustained may not 
be photographed or recorded. 

Pennsylvania’s Supreme Court is al- 
lowing a one-year trial of camera cover- 
age with a number of exemptions, and 
subject to discretion of the presiding 
judge. An individual may not be photo- 
graphed if he or she makes objection 
known to the judge. 

Arizona is past the half-way mark in its 
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one-year experimental coverage of ap- 
pellate proceedings and the Supreme 
Court. A pooling plan was arranged by 
the Arizona Newspapers Association 
and Arizona Broadcasters Association. 

The Alaska Supreme Court removed 
the restrictions on cameras and re- 
corders in that state’s courts last 
November at the conclusion of a year- 
long experiment in Anchorage courts. 
Permission has to be obtained from the 
judge and counsel for both parties and in 
trial court no witness, juror or party ex- 
pressing prior objection may be photo- 
graphed. 

Additional states where experimental 
coverage has been conducted, or au- 
thorized, include: Idaho, Louisiana, 
Minnesota, Montana, New Jersey, 
North Dakota, Ohio, Oklahoma, and 
West Virginia. 

Coverage is being considered and/or 
debated in: Arkansas, Connecticut, Del- 
aware, Massachusetts, Mississippi, Ne- 
braska, New Mexico, New York, Rhode 
Island, Utah, and Vermont. 

The House of Delegates of the Arkan- 
sas Bar Association last Fall recom- 
mended judges be authorized to allow 
cameras and live broadcast and record- 
ing of trials, subject to guidelines, if par- 
ticipants give consent. 

The House of Delegates of the New 
York State Bar Association endorsed 
television and radio coverage of criminal 
and civil trials during its annua! meeting 
in New York City January 25. 

The vote, 34-22, reversed the associa- 
tion’s stand of last year. The House of 
Delegates added a proviso that could 
limit actual practice by reversing rec- 
ommendation of a bar association com- 
mittee that only the presiding judge and 
not the lawyers have power to decide 
when to open the courtroom. 

Some states require prior approval of 
all parties and/or restrict photographing 
some parties. 

Recently, Judge Lawrence H. Cooke, 
chief judge of the Court of Appeals, had 
established a committee of judges, 
lawyers and journalists to recommend 
whether broadcasters should be allowed 
in the state’s courts and under what 
guidelines. 


Highest ever 


The St. Louis Post-Dispatch raised 
$266,130.54the highest total in the 29 
years of the Christmas Fund. The 
amount was $16,566 more than was con- 
tributed in 1977, the previous high year. 


AP to operate 
Convention wire 


The Associated Press will operate a 
special high-speed Convention Wire for 
reporters and editors at the 1980 national 
political conventions. 

The AP Convention Wire will be filed 
directly from AP’s convention work- 
rooms at convention sites in Detroit and 
New York, and will operate at 1,200 
words per minute. 

The circuit will carry all of AP’s gen- 
eral convention coverage, plus dozens of 
stories daily from the large AP staff cov- 
ering state delegations. 

It will include AP’s updated delegate 
preference count, plus an extensive daily 
calendar of events at the convention. 
Spot advisories will move frequently on 
developing news such as demonstra- 
tions, receptions, news conferences, 
caucuses, VIP arrivals and the like. 

The service will include related stories 
from outside the convention cities, plus 
special hourly summaries of top news 
events elsewhere. 

The AP Convention Wire will begin 
operations one week before each con- 
vention to provide detailed reports on all 
pre-convention activities, including ac- 
tion of the platform, rules, credentials 
and other committees. 

The wire will operate 24 hours a day. It 
will operate July 7 through July 18 for the 
Republican National Convention in De- 
troit, and will operate August 4 through 
August IS at the Democratic National 
Convention in New York. 

The service may be ordered through 
AP bureau chiefs in each state, or 
through Reid Miller and Anthony Catella 
in the AP’s Washington, D. C., bureau. 


Reputed mobsters’ 
trial open to photogs 


Photographers will be allowed to cover 
a trial of eight reputed mobsters that is 
scheduled to start March 4 in Freehold 
N.J. 

A Superior Court judge in Freehold, 
N.J. refused to ban photographers from 
the trial, saying it did not appear that 
allowing photographs during the trial 
would be prejudicial to the defendants. 
Judge Marshall Selikoff rejected the mo- 
tion by attorney Miles Feinstein, who 
represented one of the defendants, An- 
thony DeVingo of Roseland. 

The defendants include Ruggerio **The 
Boot”’ Boiardo, said to be the captain of 
the crime family of the late Vito 
Genovese, and James Vito Mon- 
tamerano, Louis Ferrari, Carmen Sica, 
Thomas **Pee Wee’? DePhilips, Anthony 
Lardiere Jr., and Andrew N. Gerado all 
of New Jersey. 

Judge Michael R. Imbriani is expected 
to preside over the trial. 
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do de 
Minas completed installation ofa 
new Goss Metro-Offset press 
system at their plant in Belo 
Horizonte: 6 press units, a half- 
deck, a 2:1 folder and six 3-arm 
reels. The following March, their 
morning paper went on edition — 
and two months later, their 
evening paper. 

The managing director, Camilo 
Teixeira da Costa, gave much of the 
credit to us. “ Without Goss service 
support and training,” he said, “we 
could never have done it so fast or 
so smoothly. Their extensive assis- 
tance was a major contribution, 
since training crews here in Brazil 
is difficult on any new press. Ona 
new process, it would have created 


a severe problem. 

_“ Thad heard,” continued da 
Costa, “that Goss has a tradition of 
carefully selecting press erectors to 
assist Latin American newspapers 
in smooth startups — and I 
believe it. The one who helped us 
was excellent — in technical 
knowledge, special skills and 
ability to communicate. 

“Our conversion is now paying 
significant dividends, both in 
improved quality and reduced 
operating costs. In fact, the Goss 
Metro-Offset system has met our 
expectations in every way — 


increased productivity, added flexi- 
bility and positive reactions from 
our readers and advertisers.” 
For more information on 
Rockwell International's Goss 
newspaper printing products, 
contact your local Goss 
representative or MGD Graphic 
Systems Americas Company, 
Rockwell International, 2600 
Douglas Rd., Suite 805, Coral 
Gables, Florida 33134. Phone: 
(305) 442-4711. Telex 808061. 


g a Rockwell 
International 


...where science gets down to business 


Readers found 
satisfied with 
their newspaper 


Newspaper readers may think their 
hometown paper is biased and too sensa- 
tional, but that doesn’t mean they aren’t 
satisfied with it, two Michigan State 
University researchers have found. 

Dr. Judee Burgoon and her husband, 
Dr. Michael Burgoon, have surveyed 
about 15,000 readers and nonreaders of 
Gannett newspapers in 13 cities. People 
who said they were satisfied with their 
newspapers found the papers to be com- 
petent, trustworthy and courageous, but 
many of those same people also rated the 
papers lower on objectivity and sen- 
sationalism. 

““We’re not exactly sure why,”’ said 
Judee Burgoon, ‘“‘We’re not sure 
whether it’s the way they expect news- 
papers to treat the news or whether they 
expect newspapers to have some bias.”’ 

Their research, done under a contract 
with Gannett, has shown that a majority 
of people spend 30 minutes or more read- 
ing their hometown paper at least five 
times a week. And many of those readers 
also spend about 45 minutes a day watch- 
ing local and national news on television. 

“The consumption of one tends to 
help the consumption of the other,”’ said 
Judee Burgoon. 

Most newspapers seem to fill the most 
important functions: immediacy, 
thoroughness and local awareness of 
what’s happening in the community, ac- 
cording to the Burgoons, who work in 
the Department of Communication at 
MSU. 

The Burgoons compared television to 
the newspaper in one market. In that 
survey they found television to be more 
immediate than the newspaper, but on all 
other aspects of coverage the newspaper 
was found equal to or better than televi- 
sion. 

The Burgoons’ research was based on 
telephone interviews with about 600 to 
800 residents in each city, although some 
samples were larger. The people were 
called long distance from East Lansing 
and spent about 20 minutes each answer- 
ing questions about how they viewed the 
image of their newspaper in the commun- 
ity. 

The Burgoons were invited to talk at a 
First Amendment Congress in Philadel- 
phia on a panel with Dan Rather of CBS 
and national pollster George Gallup. 
They found themselves strongly disa- 
greeing with conclusions drawn from a 
recent Gallup survey. The survey 
seemed to imply that the public had seri- 
ous concerns about the press. 

About 34% of the people in the Gallup 
survey said in their own experience with 
a newspaper, it had gotten the facts 
wrong, while 47% said the newspaper 
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had gotten the facts straight. 

“*T think all of us have a story about 
when a newspaper got the facts wrong,” 
said Judee Burgoon, ‘“‘but that doesn’t 
mean that, overall, people feel the news- 
paper is inaccurate.” 

The Burgoons pointed out that Gallup 
asked only four narrow questions. Gal- 
lup also reported that 37% of those sur- 
veyed favored stronger curbs on the 
press, but the Burgoons aren’t sure 
people understood the question because 
another Gallup question seemed to turn 
up another view. 

About 69% of those surveyed by Gal- 
lup said they did not think reporters 
should be forced to reveal confidential 
sources in court and another 21% said 
they should. 

According to the Burgoons, the 69% 
seem to strongly support the press. 

They feel people have more negative 
feelings about the generic term “‘the 
press,’ than they do about their own 
papers. 

Michael Burgoon compares the feel- 
ings the public has about the institution 
of the press to the feelings many have 
about the medical profession. Many 
people say they are dissatisfied with the 
medical profession, but few of those say 
they are dissatisfied with their own 
physician. 

Michael Burgoon is an associate pro- 
fessor in communication and Judee is an 
assistant professor in communication. 


Courtroom closed 
by Vermont judge 


Vermont’s two largest daily newspa- 
pers plan to appeal the first-ever order 
closing a courtroom in that state. 

Legal counsel for the Burlington Free 
Press and the Rutland Daily News said 
that they would ask the state Supreme 
Court at Montpelier to overrule a judge’s 
order barring the press and public from a 
pre-trial hearing in an assault case. 

The newspapers decided on the appeal 
after District Judge George Ellison re- 
fused their second request to open the 
hearing. 


Florida Bar lauds 
murder trial stories 


The Miami Herald’s coverage of the 
Theodore Bundy murder trial in Tal- 
lahassee won the top award in the 
Florida Bar Association’s media contest. 
The citation named reporters Gene Mil- 
ler and Jim Buchanan. 

In circulation categories, first place 
winners were: Miami Herald (Barry 
Bearak, Carl Hiaasen, Steve Doig and 
Sara Rimer) for a series on the death 
penalty; Tallahassee Democrat (Don 
Pride) for a psychopathic portrait of 
Theodore Bundy. 


Affiliated 
splits, 3 for 2 


Affiliated Publications, Inc. an- 
nounced that its Board of Directors has 
approved a 3 for 2 stock split to be ef- 
fected in the form of a 50% stock div- 
idend and voted to increase the quar- 
terly dividend. 

The stock dividend, the first since the 
company went public in 1973, will be 
payable February 14, 1980 to sharehold- 
ers of record on January 31, 1980. 
Shareholders of fractional shares as a re- 
sult of the stock dividend will receive a 
cash payment in lieu of stock. The cash 
payment (adjusted for the dividend) will 
be computed on the fair market value of 
the stock on the record date. 

The directors also voted to raise the 
quarterly dividend rate from $.20 per 
share to $.24 per share. The new div- 
idend, which adjusted for the stock split 
will be $.16 per share per quarter, will be 
payable on March 3, 1980 to sharehold- 
ers of record on February 26, 1980. This 
dividend increase represents the seventh 
consecutive yearly dividend increase. 
Issuance of the new stock certificates 
and payment of the cash dividend will be 
handled by The State Street Bank & 
Trust Co., transfer agent for Affiliated. 

Wm. Davis Taylor, chairman of the 
board, said that the dividend increase 
was possible due to the company’s 
strong performance in 1979 and the di- 
rectors’ continued confidence in the fu- 
ture for Affiliated. 

Taylor said that the stock dividend 
was voted specifically to increase the 
company’s effective float, thereby mak- 
ing the stock available to a broader range 
of investors. The dividend will increase 
the number of Affiliated shares issued 
and outstanding to approximately 
5,150,000. 

Affiliated Publications is the parent 
company of the Boston Globe and Af- 
filiated Broadcasting, Inc. which owns 
and operates 8 AM and 8 FM radio sta- 
tions located in White Plains, New York; 
Cincinnati, Ohio; Sacramento, Califor- 
nia; and Seattle, Washington. 


Moon suit dismissed 


New York State Court of Appeal has 
dismissed a libel suit brought by the 
Rev. Sun Myung Moon’s Unification 
Church against the New York Times. In 
the $45 million suit, the church claimed 
that the articles, published in March, 
1978, falsely alleged ties between the 
church and the Korean Central Intelli- 
gence Agency. In a unanimous decision 
affirming lower court opinions, the 
state’s highest court concluded that the 
newspaper articles were ‘‘as a matter of 
law, ‘fair and true’ accounts of intelli- 
gence reports.”’ 


EDITOR & PUBLISHER for February 2, 1980 


“The Times-Picayune is delighted to 
add United Press International to its 
existing news services. This is an effort I 
to strengthen our commitment to our 
readers—to give them the widest 
possible exposure to news wherever it 
happens, anywhere in the world.” 


TheTrend Continues. 


More of America’s great newspapers are now discovering 
something others have known for along time. That UPI service is 
essential to offering readers truly complete and 

comprehensive coverage. 


These days no paper can afford to settle for less. 


Why all this new interest? 
If you'd like to 

discover for yourself, 
just call or write. 
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A PROGRESS REPORT FROM THE WAL 


The following letter, reprinted from The Wall Street Journal 
of January 7, 1980, carries forward a custom begun two years 
ago. It reflects our conviction that publishing The Journal 


is a public trust and that we are, first of all, accountable 


to our readers. 


aL, the readers of The Wall Street 
Journal: 

The decade of the 1970s was 
one of striking progress for The Wall 
Street Journal, thanks largely to 
your support. We enter the Eighties 
determined to improve and expand 
The Journal's news coverage and 
service to you in significant ways. 

I want to share with you a few 
high points of the decade just ended 
and then tell you of The Journals 
plans for the coming year and 
beyond. 

@ It was toward the end of the 
1970s that The Journal became the 
nation’s largest newspaper in circu- 
lation. It added roughly 100,000 in 
1978, then another 160,000 in 1979, 
the largest gain in its history. Its cir- 
culation of 1,775,000 at the end of 
last year was about twice that of The 
New York Times, three times that of 
The Washington Post, and 80% of 
the combined circulation of Busi- 
ness Week, Fortune and Forbes. 

@ It was in the 1970s that The 
Journal became the first to publish 
by space satellite. To speed delivery 
to you, our national network of 
printing plants was increased from 
eight to twelve, and most were con- 
verted to send or receive images of 
each page transmitted via a satellite 
22,000 miles over the equator. 

@ It was in the 1970s that The 
Journal leaped overseas, with the 
start of The Asian Wall Street Jour 
nal (whose own circulation was up 
32% last year), and expansion of 
AP-Dow Jones’ international eco- 
nomic wire services into 40 coun- 
tries. 


@ [t also was in the 1970s that 
The Journal leaped further into the 
electronic age by offering news from 
its pages, from Barron's, from the 
Dow Jones News Servicesand others 
for instant retrieval from a com- 
puter. This retrieval system, which 
has more than 8,500 subscriber ter- 
minals and is growing rapidly, 
makes us the world’s largest provider 
to offices and homes of news-on- 
demand services. 

@ The Journal’s goal—and that 
of its parent company, Dow Jones & 
Company—has never been to be 
biggest but rather to be best in the 
business news field —to excel in the 
quality and usefulness of the infor- 
mation and service it provides for 
you. To that end, The Journal’s 
editors in the 1970s added new col- 
umns (such as Your Money Matters 
and the Managers Journal), added 
a Board of Contributors to the edi- 
torial page, expanded coverage of 
leisure and the arts witha new op-ed 
page on Fridays and Mondays, in- 
creased international news coverage 
and added news bureaus at home 
and abroad. News bureaus in Min- 
neapolis and Peking are the latest 
additions in The Journal’s 25- 
bureau network. 

As The Journal's circulation 
increased in the 1970s, the demo- 
graphic characteristics of your 
fellow-readers were not diluted. On 
the contrary, The Journal more than 
ever before, is a paper on the move 
for men and women on the move. 
In terms of education, income (after 
inflation adjustments) and _ profes- 
sional attainments, The Journal au- 
dience today is more dynamic and 


successful than ever in the past. 
Thats a prime reason why adver- 
tisers last year increased ad linage 
more than 50% over as recent a year 
as 1975. The Journal has always had 
whats called a “classaudience”’ Some 
might say that as the nations largest 
newspaper it now can also claim a 
“mass audience’ —with the unique 
distinction that The Journals mass 
is all class. 


LOOKING into a new 
AHEAD decade, the 
TO THE 1980s—a dec- 

ade in which 
1950s. both The Jour- 
nal and Dow Jones & Company will 
mark their 100th birthdays— prep- 
arations are under way to try to dis- 
charge even more effectively our 
primary responsibility: to serve you, 
our readers, even better. Nothing is 
more important to The Journal and 
to Dow Jones than continuing, day 
in and day out, to earn and re-earn 
your confidence and trust. 


As we move 


Here are a few of our plans for 
1980 and the period immediately 
beyond: 

e Toward the middle of the 
year, news coverage will be ex- 
tended and special columns added 
in fields ranging from real estate to 
regional trends. The space in the 
paper devoted to news will be in- 
creased about 10%. The aim will not 
be to add to your reading time; 
Journal editors, conscious of how 
much busier our readers are than 
most, work hard to be concise, to 
stick to essentials, to avoid imposing 
on your time with frills. The aim will 
be to give you more news you can 
use. 

@ Also toward the middle of 
the year The Journal's foreign news 
coverage will become more compre- 
hensive, better organized —a reflec- 
tion of the increasing impact of 
events overseas on American lives 
and American business. 


— 
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TREET JOURNAL AS THE 1980s BEGIN. 


e Other improvements will 
follow toward the end of the year or 
in early 1981, probably including ex- 
pansion of editorial page opinion 
coverage to an op-ed page five days 
a week. 

® To make delivery to you 
more efficient and to improve the 
quality of reproduction, new Wall 
Street Journal printing plants will be 
opened this year and next outside 
Chicago, at Bowling Green, Ohio, 
and at Sharon, Pa. Others are ex- 
pected to be built later in lowa and 
other parts of the country. These 
plans follow the opening of new 
printing plants in Orlando in 1975, 
Seattle in 1978, Denver in 1979. 

@ Private delivery of The Jour 
nal, outside the postal service, is 
being rapidly expanded, and by the 
end of 1983, we hope to serve 35% 
of our subscribers this way. The aim 
is to get the paper to you more 
promptly. The aim also is to get the 
paper to you more economically, 
helping us in the process to limit the 
price increases we are obliged to ask. 

The Journal's annual postal 
bill during the decade of the Seven- 
ties rose from under $6 million to 
more than $38 million, due mostly 
to rate increases of 392%. And the 
cost continues to climb much more 
steeply than the consumer price 
index. We have not passed along to 
you the full impactof these increases; 
today 55% of what we charge you 
for a years subscription goes to the 
postal service compared with 15% at 
the start of the 1970s. Journal sub- 
scription prices, including subscrip- 
tion price increases taking effect this 
month, since mid-1971 have risen 
less than the consumer price index. 

As we look forward to the 
Eighties, there are many more wide- 
ranging challenges than postal infla- 
tion that will be carried over from 
the 1970s— most important the crit- 
ical problems such as energy and 
inflation that confront all Ameri- 
cans. There is one other to which we 


in the newspaper business appear 
more sensitive than the public at 
large. 


PEERORE. pthestver 
OF THE m atked A: 
PRESS. 


serious set- 
backs to the First Amendment 
rights of all Americans to be kept 
fully informed about their govern- 
ment and society. The Eighties 
promise new threats to these rights. 

The past few years have seen 
courts authorize police searches of 
newsrooms, exclusion of the public 
and press from increasing numbers 
of trials and pretrial proceedings, 
and a multitude of efforts to compel 
newsmen, by subpoena and jail sen- 
tences, to disclose confidential 
sources on whom much news- 
gathering depends, particularly in 
the exposure of official corruption. 
Often this new censorship and in- 
timidation have been encouraged 
by the acquiescence of a public in- 
creasingly cynical and suspicious of 
the press. 

One of the challenges of the 
1980s for all of us is to try to make two 
essential facts about the function of 
a free press more widely under- 
stood: 

@ All the talk about the First 
Amendment rights of the press is 
notabout special privileges for news- 
paper reporters and publishers, but 
about rights of the public —the right 
to be kept informed, the right of the 
governed to have a surrogate watch- 
ing the governors. The First 
Amendment wasn't drafted for the 
publishers benefit but for the 
publics. 

e And, when the Founding 
Fathers provided for a free press, 
when Jefferson and before him John 
Milton and John Stuart Mill argued 
for press freedom, they certainly 
never assumed the press would 
always perform well and act respon- 
sibly, would always know the truth 


and tell the truth. In light of the low- 
quality press, the propaganda sheets 
of their day, they assumed we would 
have to suffer a goodly share of fools 
and rogues in the press. But they be- 
lieved that through diversity, out of 
the vast welter of conflicting ideas 
that would be put before the public, 
the truth would emerge. And that it 
would emerge more effectively than 
through any efforts to impose stan- 
dards of truth from the outside or 
through any other means yet de- 
vised. The evidence over 200 years 
—at the local courthouse level as 
well as at the broader levels of Viet- 
nam and Watergate —is that the 
truth does indeed emerge in this 
fashion. 

James Madison summed it up 
this way: “Some degree of abuse is 
inseparable from the proper use of 
everything, and in no instance is this 
more true than in that of the press. 
It has accordingly been decided... 
that it is better to leave a few of its 
noxious branches to their luxuriant 
growth, than, by pruning them 
away, to injure the vigor of those 
yielding the proper fruits” 

Now, more than 200 years 
later, we are entering a new decade 
in which the economic and political 
uncertainties at home and abroad 
and the complexities of government, 
society and technology are greater 
than ever before. The editors and 
staff of The Wall Street Journal are 
acutely conscious of our responsi- 
bility to provide you with the infor- 
mation and insights essential to 
understand and grapple with the 
issues of the Eighties—and to do so 
accurately and fairly. We are dedi- 
cated to being worthy of your trust 
and confidence. Co 
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Warren H. Phillips 

Chairman and Chief Executive, 
Dow Jones & Company 
Publisher, The Wall Street Journal 


Tillotson to handle 
group acquisitions 


Dolph Tillotson, president of Boone 
Publications Inc., Tuscaloosa, Ala., and 
until last week president-publisher-editor 
of the Oskaloosa (Ia.) Daily Herald, has 
moved his offices to Tuscaloosa. His 
successor as president-publisher of the 
Iowa newspaper is Ben Shurett, formerly 
of Tuscaloosa. 

The company Tillotson heads is one of 
three newspaper publishing companies 
that make up the Boone Newspaper 
Group that operates from Tuscaloosa. 
Tillotson will work with the publishers of 
several of the group’s newspapers, in ac- 
quisition of additional newspapers and 
will set policy for those who manage the 
group’s centralized accounting center. 
His office is at 2615 6th St. in Office 
Park. 

Tillotson, 30, began work as a reporter 
for the Tuscaloosa News in 1969 while a 
student at the University of Alabama. 
After graduation from the University in 
1972 he became city editor of the News. 

Tillotson became editor and general 
manager of the Natchez (Miss.) Demo- 
crat, another Boone group publication, in 
1973. He had been publisher of the 
newspaper in Iowa since December 1975 
when the Oskaloosa Daily Herald was 
purchased. 

During his time in Oskaloosa, Tillot- 
son was selected as the community’s 
Outstanding Young Man of 1976 by the 


Tillotson Shurett 


Oskaloosa Jaycees. He served on the 
boards of the Oskaloosa Chamber of 
Commerce, the Oskaloosa YMCA and 
the South Central Iowa Mental Health 
Center. He was president and drive 
chairman of the community’s United 
Community Services effort in 1978. He 
also served on the board of directors of 
the Iowa Daily Press Association. 

Tillotson and his wife, the former 
Martha Cowden, recently were ap- 
pointed to the Board of Overseers of Wil- 
liam Penn College, a four-year liberal 
arts college in Oskaloosa. 

The Oskaloosa newspaper now headed 
by Shurett, 28, has 7,000 circulation 
daily, a weekly shopping guide with dis- 
tribution of 21,000 and a commercial 
printing operation that serves a number 
of Oskaloosa-area newspapers and 
shopping guides. 

Shurett, a Tuscaloosa native, graduate 
of Tuscaloosa High School and the Uni- 
versity of Alabama, left a basketball 
coaching career to join the Tuscaloosa 


“.. [he One Indispensable Tool 
in Covering American Politics ...” 


That’s what noted political writer Theodore H. White has to 

say about Congressional Quarterly’s political coverage. And 
for good reason. Next year, aside from our regular weekly coverage, you can ex- 
pect the following special publications from CQ: 


In February — Pre-Primary Special Report identifying key races for the House, 
plus a detailed look at all upcoming Senate and gubernatorial campaigns. Sent free 
to all CQ subscribers; available for $15 to non-subscribers. 


In February — CANDIDATES ’80, a 100-page paperback compilation of CQ’s in- 
depth profiles of all major candidates for the presidency, including past key votes, 
electoral record, stands on issues. Available at $6.95 per copy. 


In April — ELECTIONS ’80, a 180-page election handbook packed with all the 
facts and figures you'll ever need in covering the presidential, congressional and gu- 
bernatorial races. The appendix includes the 1976 returns for all offices broken 
down by congressional district. Available for $6.95 per copy. 


In July and August — Convention Guides for both national political conventions, 
cluding extensive coverage of party rules, platforms, key figures in each state delega- 
tion, pertinent historical background, charts and statistics, even maps of the conven- 
tion cities, auditoriums and press working areas. Sent free to CQ news service 
subscribers; $15 for both to non-subscribers. 


In October — Final Outlook Special Report for all 435 House races, 34 Senate 
contests and 13 gubernatorial elections. We'll also give you outlooks on the presi- 
dential race in each of the 50 states. Sent free to CQ subscribers; $15 to non- 


subscribers. 


CONGRESSIONAL QUARTERLY SERVICE 


1414 22nd St. N.W., Wash. D.C. 20037 
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News as an advertising salesman and 
participant in a management develop- 
ment program in August 1978. 

Shurett had served as a student assis- 
tant basketball coach at the University of 
Alabama and as head coach at 
Huntsville, Guntersville and Tuscaloosa 
high schools. 

Shurett moved to Oskaloosa as adver- 
tising director of the Herald in April 
1979. 

James B. Boone Jr. of Tuscaloosa is 
chairman of the Boone Newspaper 
Group and Charles H. Land is president. 
Boone is president of Tuscaloosa News- 
papers Inc. and Land is president of 
Boone Newspapers Inc., the other two 
companies in the group. Land also is 
editor and publisher of the Tuscaloosa 
News. 

The Boone Newspaper Group includes 
29 different publications in Alabama, 
Georgia, Iowa, Mississippi, Missouri, 
New Mexico, North Carolina and Ohio. 


Gift to fund 
j-professorship 


A Robert B. Atwood professorship in 
journalism will be established at the Uni- 
versity of Alaska, Anchorage. 

The chair is made possible by a gift of 
$100,000 from Atwood, publisher of An- 
chorage Times, and his. wife, 
Evangeline. 

The gift is contingent on the Legisla- 
ture’s approving an associate professor- 
ship in journalism. 

The teacher and the Atwood professor 
will form the school’s first full-time fac- 
ulty in journalism. 

The Atwoods gave $250,000 last 
November to Alaska Pacific University. 


N.Y. Times buys 


satellite facility 


The New York Times has bought from 
Arlen Realty Inc. a building and site that 
houses its satellite printing plant in 
Carlstadt, N.J. 

The Times said that the $9 million pur- 
chase price included about 30 acres as 
well as the building, at 600 Washington 
Ave. in the Meadowlands area. 

About 60% of the Times, including 
more than a third of its daily papers, is 
printed at the plant. Lightweight printing 
plates are made there from laser-gen- 
erated page images transmitted by radio 
from the paper’s Manhattan offices. 


Weekly acquired 


The weekly Thomaston (Conn.) Ex- 
press has been sold by the Northwest 
Publishing Corporation of Litchfield, 
Conn., to the Bristol Press Publishing 
Company, publisher of the daily after- 
noon Bristol (Conn.) Press. Purchase 
price was not disclosed. 
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What's our digital 
microwave system 
doing at The New York Times? 


Making news. 


The New York Times wanted to transmit The technology that’s now making news at 
images of newspaper pages from the com- . The New York Times is no news to us. We've been 
posing room at their main office to their new : making and installing microwave systems for 
satellite plant in New Jersey. They wanted over 25 years. We were among the first to offer 
it done in the fastest, most economical the advantages of digital technology. Our cus- 
way possible — and we proposed to tomers include telephone companies, pipeline 
do it with an all-digital microwave companies, railroads, U.S. government agen- 
system. cies and governments abroad. 

Specifically, we transmitted a 12- Another plus factor that may be news to 
GHz microwave signal from a 6-foot para- you: We're part of the same company that man- 
bolic antenna atop the Times Building to ufactured the Rockwell-Goss Metroliner 
an 8-foot by 10-foot passive reflector presses that are installed in The New York 
atop the Paramount Building, and on Times’ plant in Carlstadt, N.J. 
across a 6.2-mile path to a 10-foot Our other areas of communications 
receiving antenna in Carlstadt, N.J. technology include: Voice/message switch- 

We used our MDR-12 Digital ing systems « Earth stations for satellite 
Radio and DMX-13 Muldem communications systems * AM/FM radio 
equipment, which is capable broadcast equipment * Transmission test 
of transmitting high products. 
speed data from 
up to seven sepa- 
rate laser plate- 
making readers 
simultaneously. 


For more information, con- 
tact us at Collins Transmission 
Systems Division, Dept. 402-101, 

Electronics Operations, 

Rockwell International, 
ee pp Dallas, Texas 
fy # 75207. Phone: 
214/996-5599. 
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Reporters to appeal 
trespass conviction 


Attorneys for at least some of the nine 
journalists convicted by an Oklahoma 
District Court judge of trespassing for 
following a crowd of demonstrators onto 
the construction site of a nuclear power 
plant (E&P, Jan. 26), plan to appeal the 
case. 

James Sturdevent of the Tulsa law firm 
representing two newsmen from the 
Gannett Co.-owned KOCO-tv, Ronald 
Stahl and William Collard, said a motion 
for a new trial will be filed. 

He said if this is rejected by the Dis- 
trict court, a notice of appeal of the 
Court of Criminal Appeals of the State of 
Oklahoma will be filed. 

He said it could be 6 to 8 months be- 
fore a definitive ruling is made by the 
State Appellate Court. 

The nine journalists were fined $25 
each by Judge David Allen Box earlier 
this month for following 300 de- 
monstrators onto the construction site 
during a demonstration last June. 

Box ruled that although the power 
company’s activities were subject to 
news coverage, that the media’s right to 
access on the power company’s property 
was limited and that reporters should 
have remained in a ‘‘viewing area’’ set 
aside by power company Officials. 

In addition to Stahl and Collard, other 
journalists convicted included: Eli Nixon 
and Mark Emerson of the Grove (Okla.) 
Sun; Vicki Monks of KWTV, Oklahoma 
City; David McDaniel, Daily Oklaho- 
man, Ben Bernstein, University of Ok- 
lahoma’s Oklahoma Daily; Michael Kel- 
ley, Springfield (Mo.) News and Leader; 
and Steven Wolfson. 

Another tv reporter and cameraman 
who were arrested for following the dem- 
onstrators onto the site pleaded guilty 
at the request of their employers. 

Jack Landau of the Reporters Commit- 
tee for Freedom of the Press indicated 
that his organization would file an amicus 
brief supporting the journalists in the 
event the appeal is filed. 

“TI don’t think they broke the law,” 
Landau said. ‘“Trespass laws are set up 
to give the owners exclusive use and 
quiet enjoyment of their land,’’ he said. 
“The couple hundred demonstrators 
who marched onto the land intended to 
deprive the company of its exclusive use 
of its property. The reporters didn’t. 
They were innocent bystanders. There 
was no criminal intent on the part of the 
reporters. Their intent was to report on 
the demonstration.” 

Landau said a N.Y. Court of Appeals 
has stated that a public utility company 
waves certain rights as a monopoly and 
one of those rights waved is the ‘‘sacred- 
ness”’ of its property. 

“They're complaining about their pri- 
vate rights,’ Landau said, ‘‘yet they set 
up a viewing area (for reporters to cover 
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the demonstration.)”’ 

In his decision, Judge Box stated that 
he could have ruled in favor of the report- 
ers if they had proven that they could not 
have covered the demonstration by any 
other way. The Judge pointed out that 
those reporters who remained in the 
roped off area obtained essentially the 
same information as those reporters who 
accompanied the demonstrators onto the 
construction site. 


20 rejoin Guild 
at New York Post 


Twenty of the New York Post's 26 
member Queens-Long Island home de- 
livery staff have returned to membership 
in the Guild after obtaining job security 
under the Guild contract’s union- 
security clause. 

At the same time, Post management is 
attempting to dismiss six of those 
staffers—all of them home delivery cir- 
culation advisors (who work with the 
franchise dealers to coordinate home de- 
livery of the paper.) 

The home delivery staffers formerly 
worked for the Long Island Press and 
joined the Post when Rupert Murdoch 
took over the Press’ home delivery oper- 
ation (when the Press closed down) in 
1977. 

They joined the Guild at that time, 
however, when the Buckley—AFTRA 
court decision came down in the spring 
of 1978, most decided to take advantage 
of it. 

The Buckley—AFTRA decision al- 
lows employees at union shops to con- 
tinue to work there without holding 
union membership, as long as they con- 
tinue to pay union dues. 

Post Guild officials waited until the 
home delivery staffers were at the paper 
long enough to obtain job security and 
then began an active effort to recruit 
them back into the Guild. 

Under the Post’s Guild contract, those 
employees on the payroll prior to June of 
1978 have job security after 2 years and 
can only be dismissed through arbitra- 
tion if management proves that the fi- 
nancial stability of the newspaper would 
be substantially impaired unless those 
people were laid off. 

Post management notified the six staf- 
fers that because home delivery circula- 
tion is down, they will be dismissed. 
Home delivery circulation is reported to 
be down from a high of 150,000 in 1977 to 
104,000 now. 

A Guild representative said the reason 
home delivery circulation is down is be- 
cause the price has been steadily in- 
creased so that it is now the same as the 
newsstand price. Originally, the rep- 
resentative said, the Post gathered new 
home delivery subscribers by offering 
the paper at an extremely low price. 

No date has been set for the arbitration 
hearing. 


National news media 
Hall of Fame planned 


Four consultancy contracts have been 
awarded to begin a $50,000 feasibility 
study of a proposed News Media 
Museum and Hall of Fame to be located 
in Utica, N.Y. in the building that once 
housed the famous Saturday Globe na- 
tional weekly. 

Funding for the study, 116th District 
Assemblyman Nicholas J. Calogero an- 
nounced, was appropriated in the New 
York state supplemental budget passed 
last June. 

The Bagg’s Square Association of 
Utica, the coordinating organization for 
the study, awarded primary contracts to 
the following firms and specialists: 

Booz-Allen and Hamilton of Bethesda, 
Md., to investigate interest and possible 
participation in such a project; 


Prof. John C. Behrens, coordinator of 
journalism studies at Utica College of 


Syracuse University and curator of the 
NCCPA Student Press in America Ar- 
chives, to serve as the journalism history 
consultant who will help determine and 
define the areas of media to include; 
E. Steven Wright, curator of the Erie 
Canal Village of Rome, N.Y., to conduct 
the design and exhibit study; and 
Stetson-Dale Architecture and En- 


gineering of Utica which will be the res- 


ervation architecture consultant. The 


firm of Crawford-Stearns and Coffey of 


Syracuse will act as preservation consul- 
tants to Stetson-Dale. 

Bagg’s Square President Richard N. 
Miller named Ann Johnson, executive 
director of the association, as the overall 
director of the feasibility study. 

The proposed News Media Museum 
and Hall of Fame would house a collec- 
tion illustrating the history and develop- 
ment of print and electronic news media 
in America to attract tourists and com- 
munication scholars to view and study 
local, state and national displays and a 
repository of materials, if found feasible. 

The Saturday Globe building, cur- 
rently unoccupied in the historic Bagg’s 
Square section of downtown Utica, once 
housed the offices of the popular weekly 
during the 19th and early 20th centuries. 


Tv reporter seeks 
release from contract 


A Federal antidiscrimination suit was 
filed this week by John Johnson, a repor- 
ter and Saturday co-anchorman for 
WABC-ty news in New York. 

Johnson, who is black, charged that 
the station refused to release him from 
his 3-year contract to take a better job. 

Johnson’s lawyer, Leo Kayser, said 
the reporter who now earns $125,000 a 
year, was offered more than $200,000 a 
year to become an anchorman on Turner 
Cable News, Atlanta. 


Johnson has worked for WABC-tv for 


12 years. 
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COMPUGRAPHIC 8600 is a high-speed 
digitized CRT typesetter that produces 
typography at 650 lines per minute. Its 
microprocessor and memory storage 
permit on-line access to 100 typefaces. 


Phototypesetter 
rated at 650 lines 


Compugraphic Corporation  an- 
nounced (January 23) a CRT phototype- 
setter, model 8600 for the newspaper in- 
dustry. 

The 8600 is a high-speed typesetter ca- 
pable of setting over 650 8-point, 11-pica 
lines per minute. The system produces 
type from 4 to 118 point range with sizes 
available in % point increments. Unit has 
24 inch reverse leading. 

Model 8600 is available in a 45 pica 
length and a 68 pica length with the 45 
unit upgradable to 68 picas. 

Data storage of the system permits in- 
stant access to 100 typefaces with a full 
complement of pi fonts, logos, and up to 
100 formats containing up to 2560 
characters. 

The system has two input ports so it 
can accept data from two compatible 
sources. 

First production units are ready for 
shipment. 


Deaths 


James D. Haccerty Jr., 70, editor, 
Woburn (Mass.) Daily Times; January 1. 


J.R. MacDona.p, 67, Ottawa Journal 
editor for 14 years; January 5. 


* 


Everett TENNANT Rattray, 47, editor 
of The East Hampton Star, Long Island, 
New York; took over the newspaper in 
1961 from his mother, Jeannette E. Rat- 
tray; became known for publishing one 
of the most literate weeklies in the coun- 
try; January 14. 

Water Joyce, 57, former editor of 
Printers’ Ink, who joined Philip Morris 
Inc. in 1972 where he was chief editorial 
specialist; January 17. 

Rosert Fuoss, 67, former editor in 
chief of Saturday Evening Post and pub- 
lic relations executive for Federated 
Department Stores; January 27. 
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Snowmelt flood 
media workshop 


National Oceanic and Atmospheric 
Administration, in cooperation with the 
Radio and Television News Directors 
Association, is conducting a Spring 
Snowmelt Media Workshop on February 
29-March | in Minneapolis. 

NOAA’s public affairs director, Wil- 
liam J. Brennan, said the workshop is an 
effort to make flood coverage easier. 

‘**Almost every year in the upper Mid- 
west, spring flooding abetted by melting 
snow results in major news stories of 
significant local, regional and national 
interest,’ he said. 

““On occasion, some news organiza- 


tions have difficulty in keeping up with 
breaking flood stories because of prob- 
lems in identifying authoritative sources 
of information, confusion regarding flood 
terminology, and unfamiliarity with how 
flood outlooks and forecasts are made.” 

NOAA National Weather Service 
River Forecast Center is located at 6301 
34th Ave., South, Minneapolis. Registra- 
tion will take place here. 


Newhouse ferryboat 


Mayor Edward Koch of New York 
City, announced that a new Staten Island 
ferryboat, due next winter, will be 
named for Samuel I. Newhouse, the late 
publisher of the Staten Island Advance. 


You Could Be 
Only 7mm Away 


From Saving a 
Bundle. 


MidSTATES’ new 1812N polystrapper is designed 
to handle the narrower, and less expensive, 7mm wide 
strapping. Right away you can lower the cost of news- 
paper bundling with more economical strapping materials. 

But that’s just the beginning of the story. 

Our new system is fully automatic with a high speed 
conveyor belt that moves along at a crisp 150 feet per 
minute. Couple that with 24 straps a minute and 
newspaper bundles get out the door in record time. And 
with less time spent in the production room you'll lower 


production costs. 


Entirely portable, the 1812N polystrapper can be 
relocated as your operations change without a lot of fuss, 
bother, or expense. And the system features MidSTATES 


Weld-Loc Heat-Seal 
Joint that’s 90% as 
strong as the band 
itself to drastically 
reduce breakage. 

Call Wes Greavu 
toll free (800- 
428-0954). See how 
we can save you a 
small bundle. 


NUdSTATES PACKAGING SYSTEMS 


Division of Keystone Consolidated Industries, Inc 
Crawfordsville, Indiana / Chicago, Illinois / and our new location in Jacksonville, Florida 
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Newspeople in the news 


| f 


STILL WORKING—If a picture is worth a thousand words then these three photo 


journalists have filled a library. Indianapolis News photographers Bill Palmer (left), 

Horace Ketring and George Tilford each celebrated a half century with the paper 

during 1979. All three are still going strong. Not so for the old four-by-five speed 
graphics they‘re holding, unfortunately. 


Davin C. Mitcer, 32, county editor, 
succeeded Paut W. Jonesas editor of the 
Bowling Green (Ohio) Daily Sentinel- 
Tribune. Jones retired after serving as 
editor for more than 26 years. MIn- 
NIEBELLE ConLey, 81, retired after being 
woman’s page editor for more than 52 
years. 

Jack W. ZIMMERMANN, 53, assistant 
executive editor, Rochester (N.Y.) 
Democrat & Chronicle and Times- 
Union, was named an assistant managing 
editor of the Daily Oklahoman and Ok- 
lahoma City Times. 


* x 


Barpara Ho.tipay, a founding member 


of the National Book Critics Circle, was 
named book editor, Detroit (Mich.) Free 
Press. Butt Lairner, a researcher for Ac- 


tion Line, was promoted to editor of that 
column. 

Tony Mancone, display ad manager, 
Palm Beach (Fla.) Post and Evening 
Times, was promoted to ad director. 
WaLTeR ScHRAM, JR., national ad man- 
ager, has replaced Mangone. Joun J. 
Drorar, a supervisor of display and clas- 
sified sales representatives, has taken 
Over as national ad manager. 

* * * 

KeitH Huso, manager of accounts pay- 
able, Minneapolis (Minn.) Star and 
Tribune, was named assistant to the di- 
rector of Accounting. 

Raymonp F. Burnett, credit manager, 
Gannett Rochester (N.Y.) Newspapers, 
has joined Empire Newspaper Supply 
Corp. as Purchasing manager. 


Welcome Pensacola 
News-Journal 


You're now part of the Metro Sunday Comics Network. 


A great buy just got better. 


For details call your local Metro Comics Rep. Or 


Lou Citro in New York (212) 689-8200. 
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Tuomas L. Wuire, 33, former managing 
editor, Billings (Mont.) Gazette, was ap- 
pointed editor, El Cajon (Calif.) Daily 
Californian. He replaced ALLAN SmitH, 
who resigned last October. 


James A. Cato, news editor, Myrtle 
Beach (S.C.) Sun News, was named 
managing editor. 

* * * 

Carrie THoMas, 28, previously director 
of investor relations, was appointed di- 
rector of corporate relations for the 
Singer Co. 

RicHarp LinpsLey, assistant managing 
editor, Ogden (Utah) Standard-Ex- 
aminer, was given prime responsibility 
for organization of a new, electronic 
copy desk. Georce Hamitton, former 
Standard-Examiner wire editor, was 
promoted to assistant news editor and 
MariLyYn Karras, former city reporter, 
was promoted to copy editor. Newly ac- 
quired copy desk personnel at the Stan- 
dard include Dan Crorr, former manag- 
ing editor, St. George (Utah) Color 
County Spectrum; Suzanne Dean, former 
assistant professor of journalism at the 
University of Wyoming; Steve SAUNDERS, 
former news editor of the Park City 
(Utah) Record, and SHEREE JOSEPHSON, 
former staff writer for the Colorado 
Springs Sun. 

Timotny J. Stacy, regional sales man- 
ager, Suburban Trib, the Chicago 
Tribune’s zoned edition, was named dis- 
play advertising manager. WiLLiam E. 
STEIGER, Sales manager of retail advertis- 
ing for the west division, was appointed 
marketing manager. 


* * * 


Timotny J. Gerre, 33, former assistant 
to the publisher and promotion director, 
San Angelo (Tex.) Standard-Times, was 
named senior market research analyst, 
Bell Helicopter Textron, Fort Worth, 
Texas. 

Howarp R. Duva tt assistant classified 
ad manager, Bloomington (Ill.) Daily 
Pantagraph, was promoted to classified 
ad manager, replacing Frep Larey, who 
resigned. 


Rick Beaty, formerly circulation man- 
ager, Lubbock (Tex.) Avalanche-Jour- 
nal, has joined Newspaper Production 
Co., Shreveport, La., as manager, circu- 
lation program development. 


BERNARD J. GALLAGHER, editorial page 
editor, Haverhill (Mass.) Gazette, was 
promoted to managing editor. Epwarp 
J. CLoucu, staff reporter, was promoted 
to city editor, replacing Roserr J. 
BolssELLe, who is now head of the Ames- 
bury bureau. 
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BUREAU MANAGER—Barbaru Rose- 
wicz, who has covered Kansas govern- 
ment for nearly 18 months, has been 
named manager of the UPI bureau 
in Topeka, Kan., replacing John C. 
8raden who resigned. The appoint- 
ment was announced by James F. 
Wieck, regional editor for Kansas and 
Missouri. Rosewicz, a native of Kansas 
City, Kan., will be responsible for UPI’s 
statehouse coverage. She began her 
career with UPI soon after graduation in 
1978 from the William Allen White 
School of Journalism at the University of 
Kansas. 


CaroLyn MuELLeR, food editor, Festus 
(Mo.) Courier News and Jay CRAwrorb, 
reporter, St. Francois County (Mo.) 
Daily Journal, were recently married. 

The following changes were. an- 
nounced by the Reading (Pa.) Eagle: 

Cuarces P. Wison, Jr., city editor, 
was named news editor. 

Joun A. KUNKLEMAN, assistant city 
editor, was promoted to city editor. 
Harry Deirz, Sr., copy editor and staff 
writer, replaced Kunkleman. 

G. KennetH Newsoucp retired as Sun- 
day editor. He was replaced by assistant 
Sunday editor, DonaLtp L. Deinm. Law- 
RENCE MILLER, copy editor and staff writ- 
er, replaced Deihm. 


Patrick F. Gitso, formerly a newsman 
with U.P.I. in Chicago and Providence, 
R.I., was promoted to assistant director, 
office of public affairs, American Red 
Cross. Lou G. Watts, former reporter, 
Toledo (Oh.) Blade and Atlanta (Ga.) 
Daily World, was appointed media 
specialist at Red Cross national head- 
quarters in Washington, D.C. 

Bos Mazerov was named marketing 
services manager, research and market- 
ing dept., Atlanta Newspapers. 

Jim Mitts, 32, retail ad manager, Rus- 
sellville (Ark.) Courier-Democrat, was 
named marketing director. RIcHARD 
Guerrero, 32, classified ad manager, 
succeeded Mills and Guerrero was re- 
placed by Topp Jones 
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Raymonp G. CavanaGu, production di- 
rector and labor-relations manager, Seat- 
tle (Wash.) Times, and James B. Kina, 
executive editor-news, were named 
vicepresidents. ALDEN J. BLETHEN, assis- 
tant to the general manager, was pro- 
moted to director, succeeding CHARLES 
H. Topp, who resigned. 

Jim Zinn, ad director, Bradenton (Fla.) 
Herald, was promoted to ad/marketing 
director. Epwarp Gruwe Lt, circulation 
manager, was promoted to circulation di- 
rector. 

RonaALD N. SEwELL, 42, executive vice- 
president of Corporate Printing Co., a 
New York firm, was named general 
manager of Modern Graphics Arts, a 
printing affiliate of the Times Publishing 
Co. 

* * * 

MartuHa J. Donovan, reporter, Man- 
chester (N.H.) Sunday News, was pro- 
moted to city editor. 

Donatp H. KirsHpaum, systems man- 
ager and assistant to the foreman com- 
posing room, Kenosha (Wis.) News, was 
appointed production manager. 


Ep Mason, community relations direc- 
tor, Columbus Dispatch, retired last 
month after more than 14 years with the 
paper. He joined the Dispatch in 1965 as 
director of public service after serving 25 
years with the FBI as a special agent. 

KeirH Huso, manager of accounts pay- 
able at the Minneapolis Star ana 
Tribune, was named assistant to the di- 
rector of accounting. 

Gary CLark, night ccpy editor, sports 
staff of the $1. Louis Post-Dispatch, was 
named assistant sports editor. 

* * * 

S. Arcuit Hotpripnce, farm news 
editor, Hartford Courant, since 1962, is 
recipient of a Friend of Extension Award 
from Alpha Chi (Connecticut) chapter of 
Epsilon Sigma Phi. 

Larry Cariero succeeded Joe ExREN- 
BERG as editor, Miami (Fla.) Atlantic 
Journal. Ehrenberg was promoted to 
Vicepresident of Operations, J.P. Mor- 
gan II, Inc. 


tohn A. Park, Je. 
& Associates 


ee Expertise in Handling 
Media 
Ownership Changes 


(919) 782-3131 
BOX 17127 RALEIGH, N.C. 27619 


MANAGER—Karen M. Maguson, 
former city editor of Sturgis (Mich.) 
Daily Journal before joining UP! in 
1979, will manage the news service's 
new bureau in Quad Cities area of lowa 
and Illinois. Joan T. Duffy was named 
manager of the Baton Rouge news 

bureau of UPI. 


Harry WILENSKy, 72, national corre- 
spondent, St. Louis (Mo.) Post-Dispatch 
and a newspaperman for 52 years, retired 
December 28. 

Harmon M. WILtiams, general man- 
ager, Goshen (Ind.) News, was named 
president of News Printing Co., which 
publishes the daily. 

(Continued on page 34) 


Ideas! 


From the best sources around 
other newspapers. 

We do the reading, you get the 
news, graphics, feature and photo 
ideas. 

Here’s How It Works! 


1. We, a team of experienced 
newspaper journalists, subscribe to 
a varying selection of more than 60 
newspapers at any given time. 

2. We read them all, gleaning the 
better ideas we see. 

3. We summarize each idea in as 
few sentences as possible. 

4. Each week we mail you a new 
package of summaries. To date, we 
have averaged more than 55 ideas 
per week. 

5. Quarterly, we mail a topical, 
updated index, making our service 
an ever-growing reservoir of ideas 
your staff can tap at any time. 

Our weekly rates are based on 
your circulation: Up to 5,000, $4; 
5,001-15,000, $6; 15,001-30,000, $9; 
30,001-50,000, $12; 50,001 and over, 
$15. 

the “idea supermarket” 
P.O. Box 231 
Kokomo, IN 46901 
Jack Barkley 
Publisher 


Phone: 
(317) 452-1760 


Newspeople in news 
(Continued from page 33) 


Cuarces N. WILLIAMS, manager special 
ad projects, New York Times, has joined 
Metropolitan Sunday Newspapers, Inc., 
as assistant retail ad manager, New York 
office. LEONARD NaturMaNn, ad sales, 
Long Island Magazine, now works on 
the comics sales staff. 

Rospert CREAMER and Rosert L. Has- 
sETT, long-time political reporter for the 
Boston Herald-American, have gone into 
Massachusetts state service, Hassett be- 
coming public information director for 
the Massachusetts Correction Depart- 
ment and Creamer assuming similar re- 
sponsibilities for State Auditor Thaddeus 
Buczko. 

Jason F. Isaacson has resigned as City 
Hall reporter for the Danbury (Conn.) 
News-Times to become press secretary 
for U.S. Rep. William R. Ratchford. 

Donatp Goranson Jr., managing 
editor, Bristol (Conn.) Press, was reap- 
pointed to the Bristol Fire Board. 

Lewis Leaver of the Monterey Penin- 
sula Herald and Scotr Winoku of the 
Oakland Tribune have joined the San 
Francisco Examiner as reporters. 


Bert Scuwartz, congressional corre- 
spondent for Scripps-Howard News 
Service, was named night editor of the 
Washington Bureau. 


Rosin M. Matec, former vice- 
president-public relations, National Air- 
lines, opened a Public Relations agency 
in Miami. 

Ciement C. Winke, Jr., 33, publisher, 
Broward (Fla.) Times, a subsidiary 
newspaper of the Miami Herald, was 
elected president and publisher of the 
Boca Raton (Fla.) News. 


Pioneer Press Inc., a subsidiary of 


Time Inc., announced the following ap- 
pointments: 


Lenora Mintun, former classified ad 
manager for the north suburban group, 
returned to manage the classified de- 
partment for the newly acquired 
Pickwick newspapers in III. 


TERRENCE O’Brien, associate editor of 
the north group, was promoted to ex- 
ecutive editor of the Pickwick group. 


Rospert RockaAFIELD, Managing editor, 
Northbrook (Ill.) Star succeeded O’ Brien. 


KATHLEEN GALLAGHER, display sales 
representative for Pickwick, was pro- 
moted to display sales manager. 


the most experienced firm 
in newspaper executive recruitment 


More than fourteen years experience in 
newspaper executive recruitment. More than 
fourteen years experience in newspaper line 
management. Carl Youngs, Mike Walker and 
Bill Stegall have assisted companies of all 
sizes in recruiting management personnel for 
advertising, circulation, marketing, editorial, 
finance, promotion, personnel, production and 


general management. 


For a confidential discussion of your hiring 
needs, call: 312-394-9330. 


ONE CROSSROADS OF COMMERCE 
ROLLING MEADOWS, ILLINOIS 60008 


Knight Publishing Co., publisher of 
The Charlotte (N.C.) Observer and the 
Charlotte News, has announced the fol- 
lowing promotions in the ad division: 

Gary AHLstRoM from assistant ad 
director/classified ad manager to assis- 
tant ad director. 

Bitt McNey from assistant classified 
ad manager to classified ad manager. 

Jerry Honey from assistant retail man- 
ager to retail sales manager. 

Steve Ciirrorp from assistant to the ad 
director to retail ad supervisor. 

Wayne WinGate from retail sales 
supervisor to ad special section super- 
visor. 

Gorpie Cuerry from classified ad ac- 
count representative to classified outside 
sales supervisor. 


Lee Maipranp, owner and publisher, 
Springfield (Vt.) Reporter, was ap- 
pointed press secretary for the U.S. sen- 
ate campaign of Jim Mullin. 

Dessie Mitcuec an editorial intern at 
the Fort Worth (Tex.) Star-Telegram this 
past summer, was named Intern of the 
Year by the Texas Daily Newspapers 
Association. JoAN KRauTer, assistant 
city editor, Columbia (Mo.) Tribune, 
has joined as a copy editor. 

Recent changes in the newsroom of 
the Long Beach (Calif.) Independent 
Press-Telegram: 

Hers SHANNON, aerospace and travel 
editor, has resigned to join the publica- 
tions staff Long Beach Memorial Hospi- 
tal Medical Center. 

Joyce CurisTENseN, Life/Style editor, 
will head the new Home section. She will 
be replaced by WHarotp GLiIcKkeEN, 
neighbors section editor. Kris SHERMAN, 
Life/Style dept., will be Neighbors 
editor. 

Ke_ty Hupparp, circulation manager, 
Kingsport (Tenn.) Times-News, has as- 
sumed full responsibility for the circula- 
tion division of the newspapers. Hub- 
bard replaced Douc Sumrett, who be- 
came circulation director of the 
Lexington (Ky.) Herald-Leader. 

Vic Cantone, staff cartoonist, New 
York Daily News, graduated from 
Hofstra University on December 21 with 
a degree in political science. 

Rick Tue!s, Minneapolis wine writer 
and educator, has joined the public rela- 
tions department of Wine Institute. 

* * * 

Ron NEssEN, press secretary to former 
President Gerald Ford, and former 
NBC-TV News correspondent, joined 
Marston and Rothenberg Public Affairs, 
Washington, as senior vicepresident. 
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Wilma J. Tillis has been appointed 
manager of UPI’s bureau in Wichita, 
Kans. She replaces Thomas D. Billam 
who transferred to UPI’s regional news- 
center in Kansas City. A native of 
Wichita, Ms. Tillis has been a reporter 
for the Norfolk (Va.) Ledger-Star for the 


past six years. 


Beach weeklies 
sold by Aydellotte 


Four Los Angeles County community 
newspapers, operated as Beach Cities 
Newspapers, Inc., were sold January 17 
to David Asper Johnson, publisher of 
The Argonaut of Marina del Rey, 
California. The newspapers are:: El 
Segundo Herald, Hermosa Beach Re- 
view, Manhattan Beach News and Re- 
dondo Beach Record. 

The purchase price and terms for the 
sale of stock were not disclosed. 

The sellers are Charles and Frances 
Aydelotte. Aydelotte has been as- 
sociated with the newspapers for three 
years. He previously was associated 
with Herald American community news- 
papers, and prior to that was publisher 
for Rodgers and McDonald Newspapers 
in Los Angeles. 

Mel Hodell of Montclair, California, 
served as broker. 

Johnson founded The Argonaut in 
1971, and is a partner in the Ocean Front 
Weekly, a weekly newspaper in Ocean 
Park and Venice Beach. 


Ford Foundation 
makes grants 


The Ford Foundation has granted 
$900,000 for a foundation-managed proj- 
ect, principally for seminars on the press 
in the areas of the judicial system, human 
rights, business, public policy, political 
extremism, and law. 

Also, since December 1, in the com- 
munications grants of the Foundation is 
$25,000 for development of a public radio 
station in New Hampshire. 
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Series on baby deaths 
wins science fellowship 


Barry Bryant, health/medical reporter 
for the Anniston (Ala.) Star who wrote a 
four-part series on infant mortality in the 
state, won the 1979 Ray Bruner Fellow- 
ship sponsored by Lederle Laboratories. 


He received a plaque, a portable type- 
writer and expenses to attend the 
five-day convention of the American 
Public Health Association. 


His name will be inscribed on a per- 
petual plaque at the Toledo Blade whose 
late science editor is commemorated by 
the fellowship. 


Harris scholarships 


Four scholarships, of $3,000 each, will 
be offered to juniors and seniors at the 
University of Kansas William Allen 
White School of Journalism in memory 
of John P. Harris and Sidney Harris, who 
created the Harris Group. Deadline for 
applying is February 15. 


Weekly acquired 


Bill and Helen Capellaro have pur- 
chased the Evansville (Wisc.) Post from 
William Branen. The Capellaros own pa- 
pers in Albany, Argyle, Monticello and 
New Glarus, while Branen publishes the 
Burlington Standard Press and Reeds- 
burg Times-Press. 


Who’s who in front-end systems? 


Mycro-Tek. . . 


Who has over 100 newspaper 
installations? Mycro-Tek. 


Who has maintained their 
excellence in manufacturing and 
product service that was 
established over four years ago? 
Mycro-Tek. 


Who can design either a one 
terminal or sixty terminal system? 
Mycro-Tek. 


Who can offer from 70,000 
character storage up to 80 million 
character storage? Mycro-Tek. 


Who has telecommunications, class 
ad and billing, circulation 
management, and an ad display 
makeup terminal (ADCOMP)? 
Mycro-Tek. 


Who has designed their products 
so their customers can UPDATE 
their systems and always retain the 
latest in technology? Mycro-Tek. 


Who has developed an around the 
clock service department, an 
applications department, and a 
customer service department to 
answer any questions that may 
arise after you have installed’ your 
Mycro-Tek front-end system? 
Mycro-Tek. 


Give them a call today and ask for a 
demonstration on a leading 
front-end system. 


WS 
A ae 4a 


MYCRO-TEK,INC. 
“The Front-end System Specialists” 


820 West Second 

Wichita, Kansas 67202 
800-835-2852 

In Kansas call 316-265-5277 
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Elizabeth Yamashita 


Michigan State 
names woman to 
chair J-school 


Elizabeth Yamashita, a professor of 
journalism at Northwestern University, 
was appointed the first woman chairper- 
son of the School of Journalism at Michi- 
gan State University. 

Dr. Yamashita’s appointment, ap- 
proved (January 25) by the MSU Board 
of Trustees, is effective July 1. She suc- 
ceeds George Hough, who resigned in 
August to join the faculty at the Univer- 
sity of Georgia. 

A former business reporter for For- 
tune magazine, Dr. Yamashita has been 
associated with the Medill School of 
Journalism at Northwestern’ in 
Evanston, Ill. since 1976. She served as 
chairman of the editorial department in 
the school from 1975 to September 1979, 
when she became director of graduate 
studies in journalism. In 1977 the 
Chicago Chapter of Women in Com- 
munication, Inc. selected her as Head- 
liner of the Year. 

Dr. Yamashita said one of her first 
priorities will be to meet with represen- 
tatives of newspapers around the state. 
““Most of the graduates from the school 
work for newspapers in the state and | 
think it’s important that we get to know 
one another,”’ she said. 

She is interested in establishing an 
intern program with state newspapers to 
give students on-the-job training before 
graduation. Northwestern has such a 
program. 

She indicated she wants to build up the 
graduate program at the university both 
by encouraging students to go on to ad- 
vanced studies and by attracting working 
professionals to get an advanced degree. 

“‘T would like to see exciting things 
happen with the graduate program that 
may not exist anywhere else in the coun- 
try,” she said. 

Dr. Yamashita said she believes in an 
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independent campus newspaper, such as 
the Michigan State News. ‘‘We’ve found 
that students who work on the student 
newspapers are the best, most commit- 
ted, most motivated undergraduates. I 
would assume that this is true at Michi- 
gan State University.”’ 

Dr. Yamashita, a native of Australia, 
received her undergraduate degree at the 
University of Sydney in Australia. She 
came to this country in 1957 and received 
her master’s in journalism and her Ph.D. 
in journalism and business at Northwest- 
ern. 

She married her Hawaiian-born hus- 
band Donald, a mechanical engineer, 10 
years ago. 


Dobry resigns as GM 


of new daily on Guam 


The Guam Tribune , which began daily 
publication on December 1, started its 
second month of publication without a 
general manager. 

Publisher Mark Pangilinan, Guam’s 
leading businessman, accepted the res- 
ignation of George M. Dobry, who said 
that they “‘could not agree on long-term 
basic publishing and management 
policies and practices.”’ 

Dobry had arrived on Guam on Oc- 
tober 23 to help Pangilinan launch his 
daily newspaper in competition with the 
Pacific Daily News, the Gannett-owned 
daily which hand provided Guam with its 
only print medium. 

Pangilinan assumed complete man- 
agement of his newspaper; this is his first 
venture in the newspaper business, al- 
though he owns and operates ten other 
major retail and service businesses on 
Guam. 

Besides Dobry, Pangilinan had 
employed two other California newspa- 
permen as consultants for short periods 
in preparing himself for his career as a 
publisher. They were Frank Keeling and 
Ken Smith. 


Food coupons given 
for old newspapers 


Old newsprint is as good as food in 
south Florida. 

Pantry Pride Supermarkets in Dade 
and Broward counties are paying $1.50 in 
merchandise certificates for each 100 
pounds of clean, dry old newspapers de- 
livered to the stores. The arrangement 
was made with Durbin Paper Stock Co., 
a primary supplier of waste paper to the 
new Knight-Cox-Media General news- 
print mill at Dublin, Ga. 

Durbin maintains a central depot for 
old newspapers at Pompano Beach. The 
Pantry Pride pickup plan makes the bins 
more accessible to residents in a wide 
area. Old magazines are not acceptable. 


High readership 
of classified 
auto ads found 


A national survey sponsored by the 
Newsprint Information Committee has 
found that 28% of all newspaper readers 
read a classified automotive ad at least 
once a week. 

Results of the survey, conducted by 
Response Analysis Corporation of 
Princeton, New Jersey, also showed that 
of those who read automotive classified 
ads, 42% said they had a ‘‘personal 
interest’’ in one or more auto ads and 
20% said they ‘‘followed up’’ by making 
a personal visit or calling a showroom. 

Eric Anderson, vicepresident/classi- 
fied of the Newspaper Ad Bureau, told 
an audience at this week’s International 
Newspaper Advertising Executives con- 
vention in Dallas that projected to the 
U.S. population, 37 million adults 
around the country are reading classified 
auto ads during the average week; almost 
half of them are interested in one or more 
ads; and over 7 million follow up on an 
ad weekly. 

*“Even people who say they have no 
interest in another car, read automotive 
classified ads,’’ Anderson said. ‘‘An 
amazing 15% are readers of automotive 
ads in newspaper classified. 

Anderson said classified auto ad read- 
ers can be broken into three categories 
—‘‘hot’’ prospects; ‘‘warm’’ prospects; 
and ‘‘cold’”’ prospects. 

He pointed out that in dissecting those 
who actually visited a showroom in a 
sample market, ‘‘almost four times as 
many came from the warm and cold 
prospects as came from the hot pros- 
pects. 

Anderson said by reading a newspaper 
automotive ad, a ‘‘cold’’ prospect ‘‘can 
suddenly warm up over night.”’ 

Anderson stressed frequent insertions 
in classified are also an important part of 
attracting attention of prospective au- 
tomotive buyers. 

Another way to attract reader atten- 
tion, Anderson said, is use of automotive 
classified display ads. 

‘*Prominent benefit headline, interest- 
ing layout, believable copy emphasizing 
features and service, and a distinctive 
signature is the winning combination for 
an effective sales-producing classified 
display ad,’’ Anderson said. 


Endowment 


An endowment of $100,000 for jour- 
nalism education at Indiana University 
was established by two alumni of the 
school. The donors of the endowment 
are Mark Ferree, retired general busi- 
ness manager and executive vicepresi- 
dent of Scripps-Howard Newspapers, 
and his wife, Ruth Welborn Ferree. 
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er Do SHIEH 


A collection of books about the newspaper business, journalism, editing, 
writing and related subjects available by mail through Editor & Publisher. 


230—WHO OWNS THE MEDIA? Concentration of 
Ownership in the Mass Communications Indus- 
ty edited by Benjamin M. Compaine. An analysis 
of each major industry segment presenting a wealth of 
empirical statistical data and research findings to help 
readers sort out perceptions from reality and give 
perspective to the term ‘media monopoly.’ 370 pages, 
indexed, illustrated. $24.95 


231—EDITING IN THE ELECTRONIC ERA by 
Martin L. Gibson. Good editing is good editing 
whether it is done with a video display terminal or a 
blue pencil. Quality copy desk work is an illusive 
technique. With frequent use of question and answer 
format, this book is a guide to copy editing, layout and 
photographic treatment adapted to electronic 
techniques. 279 pages. Indexed. $14.50 


232—THE SYNONYM FINDER, by J./. Rodale. An 
updated and expanded edition containing over 
1,000,000 words and thousands of new listings for 
words and expressions that have entered the language 
in recent decades. An alphabetically arranged tool for 
all writers. 1361 pages. $17.95 


233—GRAMMAR FOR JOURNALISTS, (Third 
Edition) by E.L. Callihan. A reference book for jour- 
nalists as well as a text-reference for students. With 
current examples from media and with wire service 
style emphasized the book covers grammar, composi- 
tion, spelling, punctuation and word usage. A guide to 
grammatical usage and developing an original style. 
Indexed. 317 pages. Paperback. 


234—PRESS, POLITICS AND POWER, Egypt's 
Heikal and Al-Ahram, by Munir K. Nasser. The 
story of Mohammed Hassanein Heikal, former editor of 
the influential A/-Ahram (Cairo), in the context of 
Middle Eastern press and politics, as told in taped 
interviews with a U.S. professor. The development of 
Egypt's politics and press by the man closest to Presi- 
dent Nasser who then became close adviser to Presi- 
dent Sadat and then critic of Sadat. 175 pages. In- 
dexed. $15.50 


235—COMPUTER PROGRAMING FOR THE 
COMPLETE IDIOT, by Donald McCunn. Describes 
basic operating and programing instructions in non- 
technical style to answer questions: ‘Will the computer 
perform the tasks I need it to do, and can I program it.”” 
Describes how to create original programs. Turns you 
and the computer on for time saving. 126 pages. In- 
dexed. Paperback. $5.95 


236—SYSTEMATIC APPROACH TO ADVERTIS- 
ING CREATIVITY, by Stephen Baker. Hundreds of 
well-illustrated case histories of print and television 
campaigns demonstrating creativity in action. Selecting 
the message and the right media, positioning the prod- 
uct and selecting the right illustrations. Innumerable 
short cuts toward becoming a professional. 280 pages. 
Indexed. $19.95 


237—MASS MEDIA, EDUCATION AND A BET- 
TER SOCIETY, by Jay W. Stein. Classroom and 
media are suspicious of each other when not openly 
antagonistic and the author contends it is imperative for 
the two forces to combine and cooperate to produce an 
intelligence citizenry. 164 pages. Indexed. $14.95 


238—MASS MEDIA LAW AND REGULATION, by 
William E. Francois. (Second edition) As the media 
scene has become more complex so has the scope of the 
law in this field. Presented are analyses of cases involv- 
ing press freedom, pornography, reporter privilege, 
fairness doctrine, libel, licensing, etc. Written for the 
journalism student but of importance to all journalists. 
616 pages. Indexed. $18.95 


239—SEK SAYS—''what M. Seklemiam says 
about retail advertising and selling.’ His ad clinic 
which appeared weekly in Retai/ Ad Week revealed his 
no-nonsense, practical, retailing philosophy. Including 
the choicest of those articles with new ideas added. 
Aimed at everyone interested in retail ads from the 
president to the proof reader. 247 pages. IIlus- 
trated. $13.95 


240—HOW TO MAKE YOUR ADVERTISING 
TWICE AS EFFECTIVE AT HALF THE COST, by H. 
Gordon Lewis. An advertising survival kit as a practi- 
cal guide for owners, managers and advertising men or 
anyone trying to get good results from an advertising 
budget. A handbook on negotiating with media as well 
as suppliers, planning and writing effective copy discus- 
sing every step along the way. 207 pages. In- 
dexed. $16.95 


241—HOW TO WRITE BOOKS THAT SELL, by L. 
Perry Wilbur. A guide to cashing in on the booming 
book business. A discussion of ideas for fiction and 
non-fiction, tips on agents and editors, outlines pro and 
con, and markets for book ideas. 211 pages. Indexed. 
Paperback. $4.95 


242—PRECISION JOURNALISM, A Reporter's /n- 
troduction to Social Science Methods, by Philip 
Meyer. (Second Edition) A former Nieman Fellow up- 
dates his work on how to use and profit from the qual- 
itative methods of the social scientists, the use of statis- 
tics for interpreting data, how to analyze and conduct 
polls and surveys, etc. 430 pages. Indexed. $22.50 


243—GORDON GAMMACK: Columns from Three 
Wars, edited by Andrea Clardy. A selection of his 
best columns from the Des Moines Register and 
Tribune—first hand stories of life at the front, even in 
prisoner-of-war camps. A unique view of history from 
the soldiers’ perspective from World War II through 
Korea and Vietnam. 150 pages. $10.95 


244—KEEPING THE FLAME, Media and Gov- 
ernment in Latin America, by Robert N. Pierce. An 
analysis of governments and people of 20 Latin Ameri- 
can countries challenging common assumptions that 
media are always at the mercy of governments and that 
journalists always operate freely in democracies but are 
muzzled in dictatorships. 270 pages. Indexed. $14.50 


245—NEW STRATEGIES FOR PUBLIC AFFAIRS 
REPORTING, /nvestigation, Interpretation, and 
Research, by George S. Hage, Everette E. Denis, 
Arnold H. lsmach and Stephen Hartgen. A detailed 
approach to reporting news in the public sector with 
emphasis on the reader's interest and needs. Recom- 
mendations on covering the legal process, government 
agencies and services, politics, elections, and the legis- 
lative process, as well as specialized coverage and 
strategies for tomorrow. 324 pages. Indexed. $11.95 


246—1NVESTIGATIVE REPORTING AND EDIT- 
ING, by Paul N. Williams. Tips and advice from over 
100 top investigative reporters and editors with case 
studies. How to gather and sort ideas and facts, and 
advice to editors on choosing staff with investigative 
potential, understanding questions of libel and ethics. 
294 pages. Indexed. $12.95 


247—QUESTIONING MEDIA ETHICS, edited by 
Bernard Rubin. The second research report from the 
April, 1976, meeting of 22 nationally prominent media 
practitioners and critics at Boston University at the 
invitation of the Institute for Democratic Communica- 
tions. Twelve authors deal with major issues in their 
fields of communication. 308 pages. $19.96 


248—ARTISTS’ & ILLUSTRATORS’ ENCYCLO- 
PEDIA, by John Quick. (2nd Edition) A compen- 
dium of every key technique and tool that produces a 
visual end product. Describes every conceivable artist's 
material with 800 new entries covering recent de- 
velopments in photography, typography, painting and 
other graphic approaches. 328 pages. Indexed. $18.95 
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Rooftop antenna 
order placed by 
UPI with Harris 


United Press International said it has 
signed contingency orders for the mass 
purchase of small receiving antennas as 
part of its plan to deliver news by satel- 
lite to newspapers and broadcast stations 
in the United States. 

Roderick W. Beaton, president of the 
news agency, said the first ‘‘rooftop-type 
dishes’’ to be used in UPI’s new com- 
munications program will be provided by 
the Satellite Communications Division of 
Harris Corporation, Melbourne, Fla., 
and Farinon Video and Satellite, San 
Carlos, Calif. Other manufacturers also 
will be utlized. 

Ranging in size from six to 10 feet, the 
receivers will be installed across the 
country starting in July, predicated on 
final approval by the Federal Communi- 
cations Commission on the satellite chan- 
nel power required to use the 10 foot 
dish. 

The FCC earlier lifted its costly and 
time consuming regulatory requirements 
to permit the use of antennas less than 12 
feet in diameter. 

UPI has tested the satellite delivery of 
its services in a number of locations 
throughout the United States during the 
past three years and concluded the 
method was more efficient and less 
costly than the traditional use of conven- 
tional telephone lines. 

“We are extremely pleased to have 
reached agreement with Harris and Fari- 
non on the manufacture of the receiving 
dishes,’’ said James F. Darr, UPI’s vice- 
president for systems development. 

“Tt is another significant step toward 
the eventual conversion of our more than 
5,000 subscribers to satellite reception.” 

Darr said UPI is continuing negotia- 
tions with other equipment manufactur- 
ers to provide flexibility and rapid deliv- 
ery of the receivers. 

He estimated that as many as 3,700 
satellite receivers could be utilized in the 
nationwide program. In larger cities, it is 
anticipated several subscribers would 
utilize one dish for reception of services. 
Harris and Farinon each are expected to 
provide at least one third of the total 
requirements of the program. 

Subscribers to the UPI service would 
have the option of leasing or outright 
purchase of the earth stations. 

Darr said the costs of the receivers 
would range from $4,200 to $8,200, de- 
pending on the services received, the 
number produced by each manufacturer, 
and other factors. 

Darr said UPI plans to use satellites 
operated by RCA Americom and West- 
ern Union and the first installation of the 
new receivers would be at radio stations 
subscribing to UPI’s audio and tele- 
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printer services. Daily newspapers and 
remaining broadcasters would be con- 
verted to satellite as the program pro- 
gressed. Darr estimated the program 
could be completed in 1982. 

UPI will use multiplexing equipment 
manufactured by Control Resources 
Corp., General DataComm _ and 
COASTCOM. 

UPI, Associated Press and the Ameri- 
can Newspaper Publishers Association 
have conducted talks on industry-wide 
standards, sharing, technical compatibil- 
ity and other aspects of a nationwide 
satellite system to assure that a newspa- 
per would require only one earth station 
to receive transmissions by all news ser- 
vices as well as news syndicates and 
others. 


Retail ad selling 
by telephone urged 


Newspaper ad execs attending the In- 
ternational Newspaper Advertising 
Executives winter meeting this week 
were urged to jump on the telephone sell- 
ing bandwagon by setting up a retail tele- 
phone sales department. 

“Tt stands to reason—if the phone 
rings up sales for classified, why can’t it 
do the same for retail?’’ Marie Holland, 
vicepresident for telephone sales of the 
Ad Bureau told ad execs. 

Noting that a number of newspapers 
have already moved to establish such 
departments, Holland said, ‘‘Most 
started out with only one or two sales- 
people, but they’ve been so successful 
that they’re making plans to expand their 
staffs and beef up phone operations.” 

Holland pointed out that telephone 
selling is a $9 billion a year industry 
which can ‘‘help newspapers overcome 
the cost barriers involved in stepping up 
their ad sales efforts.”’ 

Holland said she advocated the use of 
retail telephone sales efforts to: 1) solicit 
new business; 2) sell space in zoned edi- 
tions; 3) back up the outside sales force 
(particularly with sporadic advertisers); 
4) service existing contract accounts; 5) 
offer an entry level job to people who 
could go on to become outside sales rep- 
resentatives; 6) support the outside staff 
when it is short handed, as in vacation 
periods, and 7) provide staff to handle 
copy control when outside sales people 
are not available. 

The Ad Bureau is now preparing a 
training presentation on how to sell 
newspaper advertising by telephone. 
Other Bureau materials which can be 
useful to newspapers in training retail 
telephone sales people include: a copy 
and layout workshop, the Newspaper 
Advertising Planbook, a presentation on 
upgrading existing accounts and an in- 
structional booklet on the essentials of 
supervising a telephone sales operation. 


Bill favors 
daily papers 
in Florida 


Weekly newspaper publishers in 
Florida are angry because a recent re- 
form act designed to protect homeown- 
ers contains a last-minute amendment 
that favors daily newspapers. 

The flap over the so-called ‘‘Kenon 
bill’’ came up when the Florida Press 
Association newsletter advised member 
newspapers that the bill passed in the 
recent special session requires that delin- 
quent tax notices be published in daily 
newspapers. 

The bill, sponsored by Sen. Pat 
Thomas, D-Quincy, ensures that people 
will receive proper notice in the event 
back taxes are due. 

The impact of the amendment spon- 
sored by House Majority Leader Sam 
Bell, of Daytona Beach, means the 
state’s 140 weekly papers could lose 
thousands of dollars in revenue each 
year because the delinquent rolls are 
long and must be published four times a 
year. 

Coloring the issue is Bell’s relationship 
with his hometown newspaper, the Day- 
tona Beach News-Journal, which is rep- 
resented by Bell’s law partner. 

Bell vigorously denies any impropriety 
and snorts at conflict of interest asser- 
tions, saying his only intent in adding the 
amendment was to make sure that the 
tax notices were published in widely read 
publications and not legal tabloids with 
small circulations. 

Thomas said he supported 
amendment for the same reasons. 

‘Because of this dumb law the county 
commissioners have no choice,”’ J. Ben 
Rowe, publisher of the Independent 
Farmer and Rancher, told the St. 
Petersburg Times. “‘It’s just idiotic.”’ 

The Alachua County publisher said he 
doesn’t think it’s merely coincidence 
that Bell sponsored the amendment 
which will benefit a publisher who has 
long advocated publication of tax notices 
in daily newspapers. 

The fray has prompted numerous calls 
to Bell, who says now he’s willing to 
change the law and give weeklies another 
shot. 

“Tf it’s so damn bad, we'll change it,”’ 
he said, but he expressed surprise, and 
anger, that the revenue brings so much 
money to weekly newspapers. 

‘“‘T think the damn newspapers are 
charging too much. I think we need to 
investigate what we’re paying these 
newspapers to print that stuff,’’ he said. 

Bell said the paper’s management 
didn’t even know he sponsored the bill. 
This was backed up by publisher Herbert 
Davidson, who said Bell’s support for 
the legislation came as a complete sur- 
prise. 

EDITOR & PUBLISHER for February 2, 1980 


the 


Coverage of Latin America 
to increase in U.S. media 


There will be a noticeable increase in 
U.S. media coverage of Latin America in 
the years ahead “‘because the public will 
be demanding it,’ James S. Toedtman, 
executive editor of the Boston Herald 
American, told a group of Latin Ameri- 
can specialists and government officials 
recently. 

Toedtman was one of several jour- 
nalists and professors addressing the 
Third Annual Illinois Conference on 
Latin American Studies at Southern II- 
linois University-Edwardsville. He cited 
three factors in forecasting the increased 
attention on Latin America: the United 
States’ rapidly growing Hispanic popula- 
tion, now roughly 18 million; the growing 
economic importance of Latin America; 
and the fact that there are a number of 
very important stories throughout the re- 
gion. 

‘*Spanish speaking people are no dif- 
ferent than anyone else. After they move 
to the United States, they want to know 
what is going on in the old neighborhood. 
They will expect to find out in their local 
newspapers,’ Toedtman said. 


Journalists and professors generally 
agreed that the U.S. media remain de- 
pendent on major wire services for their 
basic coverage and are trapped by the 
traditional “‘coups and earthquakes”’ 
pattern of reportage. Bob Sherman, a re- 
porter for Jack Anderson, noted the 
growing effort by other independent 
news services, including the Anderson 
column, to cover Latin America. Pat El- 
lis, a producer for the MacNeil-Lehrer 
report, and Mercedes Lynn de Uriarte, 
assistant editor of the Los Angeles 
Times, emphasized new avenues for re- 
porting on Latin America, especially 
public radio and television discussions 
and Op Ed or forum page essays. 


During the three-day conference, 
which was attended by professors from 
eight states, John S. Nichols and Robert 
N. Pierce, professors from journalism 
schools at Penn State and the University 
of Florida, respectively, and James 
Angle, director of a special media pro- 
gram at the University of Texas Latin 
American Studies Center, criticized 
press coverage of Latin America as in- 
consistent and lacking much depth. 

The most dramatic story of the year, 
the overthrow of Nicaraguan President 
Anastasio Somoza, was discussed by 
Rafael Solois, Nicaragua’s new ambas- 
sador to the U.S., Karen de Young who 
covered the revolution for the Washing- 
ton Post, Mauricio Solaun, former U.S. 
ambassador to Nicaragua, Southern II- 
linois professor Richard Millett, and 
Larry Birns, director of the Washing- 


EDITOR & PUBLISHER for February 2, 1980 


ton-based Council on Hemispheric Af- 
fairs. 

DeYoung described the way the press 
corps of 60 reporters and technicians 
covered the rebellion and discussed the 
difficulty of remaining objective when 
many of the reporters sympathized with 
the anti-Somoza effort. Solaun said that 
the media had played an important part 
in dramatizing the situation in 
Nicaragua, but had little influence in the 
evolution of U.S. policy. They both 
agreed that the killing of ABC reporter 
Bill Stewart had had a dramatic effect on 
U.S. public perception of the war. 

But Solois and Birns questioned 
whether U.S. media would continue to 
cover developments in Nicaragua now 
that the fighting has ended. 

Armando A. Vargas, news director for 
Radio Monumental in San Jose, Costa 
Rica, and a guest lecturer at the National 
University of Costa Rica, presented a 
case for developing alternatives to U.S. 
and French wire services. He rejected 
the rhetoric of recent UNESCO confer- 
ences on mass media and said that he and 


New ass’t AG against 
limits on group size 


Although concerned about increasing 
concentration of ownership in the news- 
paper industry, newly-confirmed Assis- 
tant Attorney General Sanford M. Lit- 
vack has come out against a legislative 
proposal to limit the number of newspa- 
pers one company may own. 

In testimony last week, Litvack told a 
subcommittee of the House Small Busi- 
ness Committee that such a law might 
well violate the First Amendment. 

Prohibiting certain persons or corpora- 
tions from buying a newspaper company 
simply because they own others, Litvack 
said, may conflict with the constitutional 
guarantee of freedom of the press. 

He added that a limit might also be 
counter-productive. He cited instances 
‘‘in which newspaper acquisitions actu- 
ally may be beneficial to the preservation 
of divergent points of view—such as 
where an acquisition preserves a news- 
paper that would otherwise have failed 
and an editorial voice that otherwise 
would have disappeared entirely.” 

At the same time, Litvack said that 
newspapers, because they possess polit- 
ical and social influence far in excess of 
other businesses of comparable size, are 
particularly in need of some check on 
concentration across as well as within 
individual markets. 

What Litvack would like would be a 
ban on mergers involving large or domi- 
nant corporations. Last year, the Justice 


other journalists were actively seeking to 
form a regional communications network 
in Latin America. 

Toedtman, who won a 1979 Inter 
American Press Association commenda- 
tion for a series of articles he wrote on 
Central America, cited the Herald 
American’s current emphasis on local 
news as a fact of life for most papers in 
the United States. That also includes 
making major international stories intel- 
ligible to readers, he said, often with 
Question and Answer interviews with 
experts or background stories on key de- 
velopments or regions. 

He acknowledged the shortcomings. 
‘‘We do have problems. We do present a 
distorted picture of Latin America. We 
do present an incomplete picture. And 
the pressures of time, economics and 
competition make the task of presenting 
full reports even more difficult. 

‘But we are also improving,”’ he said, 
then cited an Oct. 8, 1847, report from 
the New York Herald: ‘‘It is a gorgeous 
prospect, this annexation of all Mexico. 
It were more desirable that she should 
come to us voluntarily; but as we shall 
have no peace until she be annexed, let it 
come, even though force be necessary, 
at first, to bring her. Like the Sabine 
virgins, she will soon learn to love her 
ravishers.”” 


Department endorsed such an approach 
when the Senate Judiciary Committee 
was considering a bill to restrict con- 
glomerate mergers. 

At the present time, the Justice De- 
partment is practically powerless under 
antitrust laws to attack mergers of news- 
paper groups because they involve com- 
panies whose newspapers do not com- 
pete in the same geographic area. 

Litvack told the committee that, in the 
past two decades, the number of daily 
newspapers owned by groups has nearly 
doubled from 552 in 1960 to 1,095 in 
1978. Of the 53 daily newspapers sold in 
1979, he said, 48 were purchased by 
newspaper groups. 
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First Amendment 
insurance to 
pay court costs 


Details of the new insurance program 
to help American Newspaper Publishers 
Association newspapers pay legal costs 
associated with defending or prosecuting 
First Amendment rights were announced 
this week. 

The Mutual Insurance Co., Ltd. of 
Bermuda is making up to $1 million 
coverage available only to ANPA mem- 
bers insured uneer Mutual’s group libel 
policy. Rates are based on Mutual’s 
existing libel insurance program. 

Cases eligible for coverage include, 
but are not limited to, questions of prior 
restraint, dissemination, access, news- 
room searches, statutory limitation upon 
publication, according to Mutual’s gen- 
eral description of the plan. 

It will cover other unspecified items 
upon agreement of the publisher’s attor- 
ney, the insurance company’s attorney 
and a panel of at least three other attor- 
neys selected by the insurance company. 

Limits of liability can be purchased for 
up to $1 million for each ‘‘occurrence”’ 
or First Amendment defense of prosecu- 
tion in the policy year. Consequently, if 
there are 10 ‘‘occurrences’’ in a policy 
year, a publisher may recover up to 10 
times his coverage limit. 

The policy also provides benefits up to 
the established coverage ceiling until a 
particular case is resolved. That could 
take years. 

Not covered by the program, which 
was endorsed in principle by the ANPA 
board of directors at its September, 1979, 
meeting, is payment for damages, crimi- 
nal penalties or fines. Nor does the pol- 
icy apply to activities which fall under 
the ‘“‘normal reportorial process’’—in- 
cluding Freedom of Information, Sun- 
shine laws, and other such provisions— 
unless those established channels even- 
tually prove unsuccessful, said Arthur B. 
Hanson, Mutual’s U.S. general counsel. 

Under the First Amendment insurance 
rate schedule, like that of the libel policy, 
premiums are pegged to a newspaper’s 
circulation size, with 15 circulation 
categories and five choices for limits of 
liability for each occurrence. 

For example: 

Annual premium for a newspaper with 
5,000 circulation or less ranges from $247 
for up to $100,000 of coverage for each 
occurrence to $504 for up to $1 million of 
coverage. Deductible for this category is 
$2,500. 

For newspapers between 25,001 and 
50,000 circulation, the range is $600 for 
up to $100,000 of coverage, to $1,148 for 
up to $1 million of coverage, deductible 
is $7,500. 

For newspapers between 150,001 and 
200,000 circulation, the range is $1,680 
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for up to $100,000 of coverage, to $3,216 
for up to $1 million of coverage. Deduc- 
tible is $15,000. 

Frank Daniels, Jr., president and pub- 
lisher of the Raleigh (N.C.) News & Ob- 
server and Times, and chairman of the 
Newspaper Premium Fund Committee, 
encouraged all members of ANPA to 
consider subscribing to the new insur- 
ance. ‘‘I think it’s obvious that action in 
the First Amendment area,”’ he said, 
‘‘whether it be by the New York Daily 
News or by a small newspaper, has the 
same effect in the courts.” 

ANPA chairman and president Allen 
H. Neuharth has called First Amend- 
ment insurance a ‘‘great step forward in 
providing newspapers with the opportun- 
ity and means to fight for and defend 
freedom of speech and the press.” 


Sen. Chiles 
to receive 
press award 


United States Sen. Lawton Chiles of 
Florida, initial sponsor of the Federal 
Government-in-the-Sunshine Act, was 
named 1980 recipient of the Thomas Jef- 
ferson Award to be presented at Texas 
Tech University February 22. 

He also was a strong supporter of the 
Florida sunshine law which has been the 
model for other states which have passed 
similar legislation. 

The Jefferson award honoring an out- 
standing public official who has distin- 
guished service in the defense and pre- 
servation of freedom of news media is 
sponsored by Texas Tech University, 
Texas Daily Newspaper Association, 
Texas Association of Broadcasters and 
Texas Press Association. 

Chiles was selected for this year’s 
honor by a committee representing the 
sponsoring organizations and representa- 
tives from the Texas Tech Mass Com- 
munications Advisory Committee. 

The presentation to the Florida Demo- 
crat will be made by V. Lyle DeBolt, 
president of the Texas Daily Newspaper 
Association and publisher of the Odessa 
American, at awards banquet which 
climaxes observance of Mass Communi- 
cations Week at Texas Tech University. 

Chiles began his battle for the Sun- 
shine Law in Congress in 1972 and it 
went into effect five years later. He is a 
strong backer of the federal Freedom of 
Information and Privacy acts and in July 
of last year he filed a lobby disclosure bill 
intended to broaden coverage of mem- 
bers who have to report. 

Chiles has said the federal legislation 
formally declares openness in govern- 
ment to be the policy of the United 
States. 

In support of the sunshine proposal, he 
said, ‘It’s a little hard to believe that 
after 200 years this country needs to es- 


Drivers ratify pact 
at Philadelphia daily 


The Philadelphia (Pa.) Journal and 
Teamsters Local 628 reached a contract 
agreement to end a strike by 45 delivery 
truck drivers from the local which had 
shut down the Journal for four days be- 
ginning January 21. 

Pierre Peladeau, publisher of the Jour- 
nal and president of its parent company, 
Quebecor, Inc. of Canada, resumed pub- 
lishing on Friday, January 25. 

““They accepted my last offer,”’ 
Peladeau stated. “‘I was going to close. 
No one’s going to push me around. All 
they accomplished by the strike was los- 
ing four days pay.” 

““They are so close to success,”’ Dale 
Davis, editor of the Philadelphia Bulletin 
commented. *“‘When you consider how 
tough it is to come into a major city and 
start a paper, what he (Peladeau) has 
done is something of a minor miracle.”’ 

Peladeau began the Journal in De- 
cember 1977. He said that with the strike 
settled, he expects his 95,000 daily tab- 
loid to become profitable “‘in no time. I 
have the whole city behind me now.” 

The Journal’s circulation treasurer, 
Sylvia Meader, said the three year wage 
and benefit package accepted by Local 
628 is ‘“‘not the same as the agreement”’ 
existing at the three other dailies, the 
Bulletin, the Philadelphia Inquirer, and 
the Philadelphia Daily News. 

“The cost of living is lower and wages 
are lower,’ she explained. ‘‘They (truck 
drivers) catch up in the third year of the 
contract with the other papers, but the 
increments are different.” 


tablish a policy that the public is entitled 
to information regarding the decision- 
making processes of the federal govern- 
ment.”’ 

The sunshine law applies to all federal 
regulatory agencies and multi-member 
boards. It allows closed meetings where 
certain sensitive matters, such as na- 
tional security, trade negotiations, crim- 
inal investigations and economic policy, 
are to be discussed. 


Highest honor 


Donald N. Soldwedel, general man- 
ager and co-publisher of the Yuma Daily 
Sun was awarded the Master Editor-Pub- 
lisher Award of Arizona Newspapers 
Association, the highest honor given by 
the ANA. Soldwedel is a member of the 
Board of Directors of American News- 
paper Publishers Association and is 
chairman of the ANPA Newsprint 
Committee. Soldwedel is known for his 
work on kenaf as an alternate or supple- 
mental pulp source. He is president of 
Western Newspapers Inc., which in- 
cludes three dailies and four weeklies in 
Arizona. 
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Columnist seeking to bar 


libel suit filed 


By I. William Hill 


Whether judges alone should continue 
to decide if malice lies behind libel of a 
public figure may soon become an issue 
taken up by the Supreme Court. 

Such summary judgments have been 
court practice since the 1964 high court 
decision in New York Times v. Sullivan. 
If a judge has believed the evidence 
could not support a jury finding of actual 
malice, a summary judgment has spared 
an accused reporter or his employer the 
costs of a jury trial. 

Now, however, a recent appeal to the 
Supreme Court by a syndicated colum- 
nist accused of libel by Ralph Nader 
gives the court, if it decides to hear the 
case, a chance to speak fully on the ques- 
tion of summary judgments. 

Ralph de Toledano, a Washington col- 
umnist, and his syndicate, Copley 
Newspapers, were sued by Nader, who 
contended a statement in a De Toledano 
column relating to Nader’s crusade 
against Corvair automobiles and General 
Motors was libelous per se. 

In the statement to which Nader ob- 
jected, De Toledano wrote that Senator 
Abraham Ribicoff (D-Conn.) had ‘‘de- 
voted some 250 devastating columns of 
the Congressional Record to demon- 
strate conclusively that Nader falsified 
and distorted evidence to make his case 
against the automobile.” 

In a book called ‘‘Unsafe at Any 
Speed,’’ Nader had charged the General 
Motors Corvair had basic design flaws. 

A committee headed by Ribicoff made 
a lengthy study which was published in 
the Congressional Record and concluded 
that Nader’s charges against the Corvair 
were unsubstantiated by evidence made 
available to the committee. Although 
they did not uphold Nader, they did ex- 
press the belief that his charges were 
made in good faith based on facts avail- 
able to him. 

When the libel case came to trial in the 
Superior Court of the District of Colum- 
bia, Judge George Herbert Goodrich ac- 
cepted the De Toledano contention that 
what he had written was a legitimate in- 
terpretation of the Ribicoff report under 
the malice standard. He therefore 
granted a summary judgment that dis- 
missed Nader’s suit against both De To- 
ledano and Copley. 

Nader appealed and the D.C. Court of 
Appeals returned a split verdict, dismis- 
sing the case against Copley but ruling 
that whether the columnist legitimately 
interpreted the Ribicoff committee’s 
findings was a matter of fact to be de- 
cided by a jury, and not a summary 
judgment, which can decide only matters 
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of law. 

The appeals court went on to point out 
that the Supreme Court had cautioned 
about summary judgments with a foot- 
note in its decision in Hutchinson v. 
Proxmire last June. In that footnote, the 
majority opinion had said that the proof 
of actual malice calls a defendant’s state 
of mind into question, ‘‘and does not 
readily lend itself to summary disposi- 
tion.” 

This footnote has led some observers 
to speculate that the Supreme Court may 
be ready to re-evaluate the actual malice 
standard being used in the courts since 
New York Times v. Sullivan, and the De 
Toledano case may provide that oppor- 
tunity. 

While calling attention to the summary 
judgment footnote in the Hutchinson v. 
Proxmire case, the appeals court did say 
that, because of the First Amendment 
interest at stake, ‘‘we regard summary 
judgment as a useful method of disposing 
of constitutional libel actions—where 
appropriate.” 

One effect of summary judgment pro- 
cedure has been to remove the tempta- 
tion, where large awards for damages are 
sought, for a cheaper out-of-court set- 
tlement that might encourage other libel 
actions. Summary judgments have also 
helped the courts to deal with overload 
and has discouraged frivolous suits that 
might have inhibited reporters from 
frank reporting. 

New York lawyer Floyd Abrams has 
said that, should the Supreme Court 
agree to review the De Toledano appeal 
and end up ruling that sufficient evidence 
of actual malice is a question for a jury, 
rather than the judge, to decide, it will 
result in more libel trials and increase the 
costs to newspapers to defend against 
suits. 


Editorial writer 
wins By-Line Award 


Margo Huston, an editorial writer for 
the Milwaukee Journal, will receive the 
1980 By-Line Award of the Marquette 
University College of Journalism Feb. 29 
at the university. 

Ms. Huston, a 1965 Marquette jour- 
nalism graduate and a Pulitzer Prize win- 
ner, will receive the award ‘‘in recogni- 
tion of the performance of competent 
journalism through the years and the ac- 
ceptance and fulfillment of journalistic 
responsibility.”’ 

She won the 1977 general local report- 
ing Pulitzer award for a series of stories 
on the elderly. She has been a member of 
the National News Council since 1978. 


Bill would bar 
mind inquiries 

An Editorial Process Protection Act, 
designed to prevent public figures from 
filing libel suits in order to conduct ‘‘fish- 
ing expeditions’’ into the minds of jour- 
nalists has been introduced by Represen- 
tative Robert T. Matsui (D-Calif.) 

The proposed legislation (H.R. 6224) 
would forbid any U.S. court from requir- 
ing journalists to disclose information re- 
lated to the editorial process until a plain- 
tiff has established that a defamatory 
falsehood has in fact been published. 

Last week Matsui told the House 
about the two Supreme Court decisions 
that have led to his proposing his legisla- 
tion. 

The first was the 1964 New York Times 
v. Sullivan decision in which the high 
court ruled that public figures must 
prove actual malice—that is, either fals- 
ity or reckless disregard for truth on the 
part of the press—in order to proceed 
in an action for defamation. 

The second decision recalled by Mat- 
sui was that of Herbert v. Lando in 
which the Supreme Court last year ruled 
that the state of mind of reporters and 
editors can legally be probed by a plain- 
tiff during pre-trial discovery. The court 
also said that information regarding a 
journalist’s state of mind was relevant 
under the previously set New York 
Times standard. 

Matsui then recalled a dissenting opin- 
ion in the Herbert case by Justice Wil- 
liam J. Brennan, Jr., in which he said: 

‘‘In the area of libel, the balance 
struck the New York Times between 
the values of the First Amendment and 
society’s interest in preventing and re- 
dressing attack upon reputation must 
be preserved. This can best be ac- 
complished if the privilege functions to 
shield the editorial process from general 
claims of damaged reputation.”’ 

Matsui told the House: ‘‘Indeed, as 
Justice Brennan so clearly noted, the 
working press must be afforded legal 
protection from those plaintiffs who are 
unable to even prove defamatory false- 
hood during the discovery process.” 

The Congressman said that his bill, 
‘“‘based upon the insightful guidance of 
Justice Brennan in the Herbert deci- 
sion’’, would provide a procedural 
safeguard for the working press by re- 
quiring public figure litigants . . . to pre- 
sent an adequate showing that a de- 
famatory falsehood did in fact occur. 


“This legislation does not unduly 
hamper good faith litigants who are pur- 
suing legitimate causes of action, nor 
does it deny the right to discover relev- 
ant evidence. Rather, this bill would 
provide a procedural safeguard for jour- 
nalists, thus curtailing ‘fishing expedi- 
tions.’ 
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Classified Advertising 


FEATURES AVAILABLE 


ALCOHOLISM 


“WHAT ABOUT DRINKING?" 400 word 
weekly column. Now in its 4th year. All 
aspects of alcohol use and abuse. Witty 
and informative. It's for real. My news- 
Papers don't cancel. Free samples and 
information. Du-My Syndicate, 45336 
Sancroft Av, Lancaster CA 93534. 


AUTOMOTIVE 


YOUR AUTO AND YOU: Weekly column 
of answers to your readers’ car prob- 
lems, plus weekly test report on new 
cars, vans. Write for samples, rates. Au- 
tomotive Features, 814 E. Manor Circle, 
Milwaukee, Wisc. 53217. 


AUTO COLUMN, straight from Detroit 
action | cover. $25 a month. Janicki, 
37825 Santa Barbara, Mt Clemens MI 
48043. 


BOOK REVIEWS 


BOOK REVIEW—Author interview col- 
umn, 600 words. Timely, wide ranging, 
written by experienced critic. Samples: 
RK/Reviews, faas Chandler Dr, Fairlawn 
NJ 07410. 


BUSINESS 


FORECASTS—Weekly column on what's 
happening and what's going to happen 
economically—what the pros and ex- 
perts say about how events current and 
coming will affect business, jobs, 
money. Well written. James Co., Box 
341, Newbury OH 44065. 


SMALL BUSINESS COLUMN: Popular 
and practical feature for your local busi- 
ness community. Provides expert advice 
for the self-employed. Featured in News- 
day, Philadelphia Bulletin and other fine 
newspapers. Free samples. M. Stevens, 
ere ees Rd, Chappaqua NY 


CARTOONS 


HARDPAN—A weekly comic strip pre- 
senting all the Farm News that's wit to 
print. J. Griswold, 914 2nd Ave., Seattle, 
Wash. 98104. 


ANNOUNCEMENTS 
BOOKS 


“HOW TO START Your Own Community 
Newspaper,” Only $9.95. Praised in New 
York Times, Editor & Publisher. Meadow 
RiGee, Box 35-E, Port Jefferson, NY 


CUT COSTS! 
“The Numbers Game in Circulation 
Promotion’’—Proven plans/ideas to im- 
prove actual circulation gains, while trim- 
ming cost. Send request to Bob Easter, 
11220 N Lamar, Austin TX 78753. $9.50 
each—5 or more $6 each. 


BUSINESS OPPORTUNITIES 


ADVERTISING, Promotion Circulation 
Manager. Take charge for Oregon-wide 
Bowling Trade. Contractor Relationship. 
(503) 639-7093. 


HAVE BUYERS for shoppers, newspapers, 
radio stations. PBB Associates, 77 Patton, 
Asheville NC 28801, (704) 258-9824. 


BUSINESS SERVICES 


ZIP CODE DIRECTORIES—$3 each. Postal 
approved. Virginia Hall, Martinsville Bulle- 
tin, Martinsville VA 24112. 
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COINS 


THE COIN BOX (the original one), pub- 
lished every week since 1965, will intro- 
duce your readers to the world’s most 
fascinating hobby! 400 words, weekly. 
Write for FREE samples. High quality, 
low rates. NMD Features, 1263 West 
Pratt Blvd, Chicago IL 60626. 


COMIC STRIPS 


BEST comic strips, puzzles, feature col- 
umns, editorial and sport cartoons. 
FREE CATALOG or $2 for sample pack. 
Spee 1324 N 3rd, St Joseph MO 


CURRENT AFFAIRS 


“RECOGNITION” articles 250-1200 
words analyze current events from a 
fundamental viewpoint, discusses prin- 
ciples to apply written in clear, under- 
standable style. Box 32199, Editor & 
Publisher. 


EDUCATION 


TEACHER FEATURE—Utilize the 
“Newspaper as the Textbook.’’ Daily les- 
sons available for grades K-8. Developed 
by certified teacher/journalist. Syndi- 
cate rates. 603 Union Rd, Spring Valley 
NY 10977. 


GENERAL 


FOR THE ONE publisher in 10 really 
serious about promotion—The Bottom 
Line tells your local merchant why he 
should use more newspaper advertising. 
Weekly questions and answers by 
publisher-professor use fact, logic and 
humor. S. Gale Denley, The Journal, Box 
278, Bruce MS 38915. 


FLEXIBLE FREELANCE FEATURETTES 
on Western History, Natural History or 
Science. Details: Information Systems, 
PO Box 359, Ft Collins CO 80522. 


FEATURES enchant readers. List and 
few samples free. Kit of 60, $2. Dickson, 
17700 Western 69k, Gardena CA 90248. 


ANNOUNCEMENTS 


NEWSLETTER 


FREELANCER’S NEWSLETTER publishes 
twice-monthly listings of freelance as- 
signments and news. Special 9-issue trial 
subscription, $9 PO Box 89-EP, 
Skaneateles,NY 13152. (315) 685-8505. 


NEWSPAPER APPRAISERS 


APPRAISALS FOR ESTATE TAX partner- 


ship, loan depreciation and insurance pur- 
poses. Sensible fees. Brochure. Marion R. 
Krehbiel, Box 89, Norton, Kans. 67654, or 
Robert N. Bolitho, Box 7133, Shawnee 
Mission, Kans. 66207. 


NEWSPAPER BROKERS 


_ CONFIDENTIAL NEGOTIATIONS 
Daily NEWSPAPERS Weekly 
W.B. GRIMES & CO. 

National Press Building 
Washington, D.C. 20045 
(202) National 8-1133 


MEL HODELL, Newspaper Broker, 
P.O. Box 2277, Montclair, Calif. 91763. 
(714) 626-6440 


SNYDER NEWSPAPER BROKERS 
; 136 E. Honolulu 
Lindsay, Cal. 93247 (209) 562-2587 


BENEFIT FROM OUR VAST | 
NEWSPAPER AUDIENCE 


FEATURES AVAILABLE 


GOVERNMENT 


STILL OFFERING only wire service 
government news to your readers? Add a 
tailor-made service for your audience's 
gorieiessioal district. Capitol Hill writ- 
ers. Not wire service style but fresh, con- 
tinuing studies and insights. Includes 
the agencies. Free samples and details. 
T. Glaros, 10110 Brunett Av, Silver 
Spring MD 20901. 


MONEY 


“MORE FOR YOUR MONEY’’—Weekly 
column of money-saving news guaran- 
teed to please readers. Proven results. 
Camera-ready. Free samples, Mike Le- 
Fan, 1802 S. 13, Temple, TX 76501. 


MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated) 
Great for weekend section or entertain- 
ment pages. Issued weekly. Camera- 
ready. Our 6th year. Cineman Syndicate, 
7 Charles Court, Middletown, NY 10940. 
(914) 692-4572. 


PUZZLES 


RUNG “VA (RX Bis SE *SeNOW 
RUNF!E!A!T!U!R!E WOW 
FONE 212-477-2535 FONE 


REAL ESTATE 


HOUSE CALLS—Citation for recent na- 
tional award says ‘entertaining format, 
concise, solid writing skills and a wealth 
of real estate knowledge.” 6th year, ma- 
jor dailies. Edith Lank, 240 Hemingway, 
Rochester NY 14620. (716)271-6230. 


RECORD REVIEWS 


RECORD REVIEW—Keep your readers 
informed. Everyone buys records!!! Con- 
tact: Imagine Magazine, PO Box 2715, 
Waterbury CT 06720. (203) 753-2167. 


Feature Your Feature In 
FEATURES AVAILABLE 
And Watch Your 
Syndicate Sales Soar! 


ANNOUNCEMENTS 


NEWSPAPER BROKERS 


WHITE NEWSPAPER SERVICE 
Appraisals, Mergers, Sales. 
No Charge for Consultation. 

Box 783, McMinnville TN 37110 
(615) 473-2104 or 473-3715 


JIMMY CROWE 
CONFIDENTIAL NEGOTIATIONS 
Specializing in the best southern markets. 
12 Cutler Dr, Savannah, GA 31405, (912) 

925-8666, day or night. 


KREHBIEL-BOLITHO, INC. 
Over 500 sales in our 30 years. 
(We handle different properties—offices 
350 miles apart.) 

MARION R. KREHBIEL, “Norton office,” 
PO Box 88, Norton, KS 67654. Office (913) 
877-3407 
ROBERT N. BOLITHO, ‘'Kansas City Of- 
fice," PO Box 7133, Shawnee Mission, KS 
66207, Office (913) 381-8280. 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations for 
sale and purchase of highest quality daily 
and weekly newspapers in the country. Be- 
fore you consider sale or purchase of a 
property, you should call (813) 733-8053 
daytime; (813) 446-0871 nights; or write 
Box 3364, Clearwater Beach, Fl. 33515. 
No obligation, of course. 


RELIGION 


RELIGIOUS SENSE—500 words weekly. 
Not a devotional or polemic. Roger Zol- 
lars, 310 S Main, Edwardsville IL 62025. 


SPORTS 


BASEBALL CONTEST builds ad sales, 
circulation. Dailies, weeklies. We do all 
judging. ee for exclusive your city. 
Allied Press International, Box 2291, 
Washington DC 20013. (202) 638-2749. 


SENIOR CITIZEN 


SENSITIVE AND REALISTIC—Today’s 
senior citizen population is increasing 
and more varied than ever. Margaret, a 
leading authority, speaks directly to 
their concerns—and their strengths, in 
DEAR SENIOR CITIZEN. Letters and 
answers of interest to all ages. Full of 
practical information, spice and life. 
Weekly. Write for samples and rates: 
MHS Features, PO Box 425, Lenox Hill 
Station, New York NY 10021. 


TAXES 


FARM TAXES, popular weekly column in 
its sixth year is available in a few areas. 
For topical samples and prices write: 
Cricket, Box 527, Ardmore PA 19003. 


WEEKLY 


“BOOTSTRAPS" is basic. It’s an in- 
teresting, competitive, habit-forming, 
800 words of creative entertainment and 
cultural motivation for self-improve- 
ment. $5 per week, 4 weeks free. Elm 
Hollow Syndicate, Box 403, Livingston 
Manor NY 12758. 


EDITORIAL CARTOONS and comment, 
church directory illustrations, horo- 
scope, movie reivews, Crossword puzzle, 
humorous cartoons, other quality fea- 
tures for the weekly editor (offset only). 
Prices for all (11) features start at 
$10.75, based upon circulation. 
MARK-MORGAN SYNDICATED 
FEATURES 
P.O. Box 995, Newman, Ga. 30263 
Ph: (404) 253-5355 


ANNOUNCEMENTS 


NEWSPAPER BROKERS 


PLAN TO SELL IN '80? 
If 1980 is the year you plan to sell your 
newspaper, now is the time to make ar- 
rangements. We'll find you a competent 
buyer, at fair market price, in confidence, 


without disrupting your business. 


ROY HOLDING & ASSOCIATES 
Box 212, Galva IL 61434 
(309) 932-2270 days, 932-3642 eves 
or Leo White (309) 932-2336 


WE HAVE QUALIFIED BUYERS for dailies 


and large weeklies. Information strictly 
confidential. 
DIXIE NEWSPAPERS, INC. 
P.O. Box 490, Gadsden, Ala. 35902 
Ph. (205) 546-3356 


ALAN G. LEWIS, MEDIA BROKER 
On file: over 100 active qualified buyers for 


daily, top weekly or shopper publications. 


Ridge Rd., Hardwick, MA 01037. (413) 


477-6009. 


NEWSPAPER OWNERS-SEEKERS. We will 
be glad to go over your plans we No 
obligations. NEWSPAPER SERVICE CO., 
ae Drawer 12428, Panama City, FL 


SYD S. GOULD ASSOCIATES 
“The broker with instant buyers” 
SALES, SERVICE, MANAGEMENT 

Rte 1, Box 146, Theodore AL 36582 
(205) 973-1653 
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ANNOUNCEMENTS 
NEWSPAPER BROKERS 


HEMPSTEAD & CO. 
Newspaper brokers and appraisers. Write 
or call for the free consultation. 47 Edge- 
wood Dr., Cherry Hill, N.J. 08003. (609) 
795-6026. 


50 YEARS OF MEDIA EXPERIENCE 
We specialize in radio, TV, weekly, daily 
and community newspapers. Professional, 
-onfidential. 


Business Broker Associates 
(615) 756-7635. 


NEWSPAPERS FOR SALE 


FOR SALE BY ABSENTEE OWNER. County 
seat, long established competitive weekly, 
Zone 5, with 4500 paid circulation. $7500 
down payment, long term pay out on re- 
mainder of $150,000. Needs enterprising 
individual or couple to turn it around. 
Send letter giving complete background 
and financial resources to Box 31791, 
Editor & Publisher. 


WELL ESTABLISHED county seat weekly 
grossing $70,000, Zone 4, 2200 circula- 
tion. $100,000 includes building and 
equipment. Terms available. Box 31839, 
Editor & Publisher. 


$165M GROSS weekly and ree Zone 
6. Money maker. No press. $125M cash. 
Box 32016, Editor & Publisher. 


WEEKLY, Compugraphic equipment proc- 
essor, Trojan cameras, constant growth, 
thriving market. res is ready for you 
to continue pee ing a professional 
newspaper. $200,000 cash. Zone 4. 
WEEKLY, ideal for husband/wife team. 
Friendly community. Good printing ar- 
rangement. Zone 4. 
TRI-WEEKLY run Sunday-Tuesday-Thurs- 
day. One of the top operations of the coun- 
try. Complete offset plant. Same publisher 
for 20 eae, $1,115,000. We'll consider 
290,000 down, $210,000 second year. 
alance on 5 years with good interest rate. 
Zone 6. 


BI-WEEKLY Sunday-Wednesday. Com- 
plete offset plant. Almost new. 4 unit King 
ress, all major advertisers. Will sell for 
ess than yearly gross of $675,000. Pay 
10% down and assume existing notes. 
Good opportunity to take over sound, es- 
tablished newspaper. $555,000. Zone 6. 
BI-WEEKLY publishing Tuesday-Friday. 
Top operation. Same publisher 10 years. 
$555,000. Zone 5. 


4 FLORIDA WEEKLIES complete offset 
plant. Long time publisher will sell this de- 
sirable group for $861,000. Long term 
lease on new buildings. $247,000 down. 


GEORGIA WEEKLY small operation with 
growth potential. $100,000. 

GEORGIA COMMUNITY SHOPPER very 
competitive market. Same publisher for 4 
years. $200,000. 

OUTSTANDING MONTHLY publication. 
50,000 zone circulation. Established ad 
accounts. $222,000. Zone 3. 


CALIFORNIA TMC SHOPPER in high popu- 
lation area. Great future growth potential, 
all major chain advertisers. Auto and real 
estate strong. $777,000. 

FLORIDA WEEKLY, Husband/wife team 
will love the community, the sunshine and 
the price, only $38,500. 


SOUTH FLORIDA SHOPPER. Well estab- 
lished, $105,000. 

TENNESSEE WEEKLY, new shopping 
center moving in. Good location. Publisher 
is retiring after 12 years for health 
reasons. $110,000. 

FULL COLOR MAGAZINE—The hard work 
is behind you. National and regional adver- 
tisers. Back color page sells for $5,995. 
Inside page $4,160. Owner has other 
interest. $700,000. 

BUSINESS PUBLICATION—Select audi- 
ence of 19,000 subscribers in the 7th suc- 
cessful year. $50,000 in contract advertis- 
ing. Average 34 pages each month. A bar- 
gain at $250,000. Terms. 

ONE of the most beautiful magazines in 
America, 11,212 paid subscribers plus na- 
tional newsstand distribution of 75,000. 
Projected profit for 1980, $382,000. A 
professional magazine publisher will rec- 
ognize the potential. Call for price and 
terms. 


BUSINESS BROKER 
ASSOCIATES 
(615) 756-7635 


ANNOUNCEMENTS 
NEWSPAPERS FOR SALE 


GROUP WESTERN WEEKLIES in highty 
desirable growth area with central printing 
plant and commercial customers for sale 
to proper person or company. Owner has 
other interests. Established and secure in 
its markets, with steady increases in gross 
and net. This year's budget is $1.4 million 
gross sales. Modern equipment, reliable 
staff and very clean situation. Queries 
must include evidence financial ability and 
publishing experience, Box 31926, Editor 
& Publisher. 


PAID WEEKLY with new building in grow- 
ing New Jersey community. Half an hour 
from Atlantic City. Serious offers only. Box 
31843, Editor & Publisher. 


COMMUNICATIONS COMPLEX in major 
European capital, includes English lan- 
guage daily and radio station and central 
printing plant for percentage of annual 
gross, 50 to 80 equivalent equity, $1 mil- 
lion cash down payment. Management re- 
mains. Many tax, travel and cross cultural 
advantages. Box 31950, Editor & 
Publisher. 


WIDOW MUST SELL small 4 year old Zone 
8 weekly adult oriented newspaper. Annual 
average gross $35M. All necessary equip- 
ment except actual printing of paper. High 
growth potential. All reasonable offers 
considered. Write Editor, PO Box 12666, 
Tucson AZ 85732. 


NEW YORK profitable rural weekly with 
offset plant. Cash down $80,000, with ten 
year payout on balance including a non- 
compete. Everything open to serious nego- 
tiation provided dealing with genuine com- 
munity minded newspaper person. Give 
se background in first letter. Box 32058, 
ditor & Publisher. 


WELL ESTABLISHED community newspa- 
per serving unique marine related area in 
Pacific Northwest. Area has moderate cli- 
mate, low property taxes, easy access to 
major centers. Write to Box 100, Point 
Roberts WA 98281. 


ZONE 2 WEEKLIES, over 100 years old, 
serving historic and scenic area two hours’ 
drive from Washington. Price of $100,000 
below gross, includes real estate and 
Compugraphic units. Terms to qualified 
buyer. W.B. Grimes & Co., National Press 
Bldg, Washington DC 20045. 


TWO CALIFORNIA weeklies, fast growing 
area in Sierra foothills, excellent opportun- 
ity, owner has other interest. Price 
$400,000. Box 32187, Editor & Publisher. 


WELL-ESTABLISHED weekly in coastal re- 
sort Zone 3; 5 years old; 3600 circulation, 
small print. shop included, grossed 
$65,000 in '79. Needs capital to expand 
into 200,000 population area. $100,000. 
Terms. -Write Box 32200, Editor & 
Publisher. 


NEWSPAPER for sale. Major market 
weekly, 45,000 circulation. $1 million. Box 
32159, Editor & Publisher. 


ANNOUNCEMENTS 
NEWSPAPERS WANTED 


WEEKLY OR SHOPPER located in New 
York metro area, southern Florida, or Los 
eros area, grossing $200,000 to 
$400,000, strictly confidential. Box 
32007, Editor & Publisher. 


EXPERIENCED but undercapitalized 
group—editor, ad manager, circulation 
manager, controller—seeks equity position 
with daily, large weekly or group. Ideal for 
publisher who wants ownership control but 
out of daily management. Box 32180, 
Editor & Publisher. 


WEEKLY NEWSPAPER in small commun- 
ity in mother lode counties or along north 
California coast. Want office and home in 
one building and comfort, not high profit. 
Write Box 32182, Editor & Publisher. 


PROFESSIONAL 
ORGANIZATIONS 


SIGN UP NOW! 
AMERICA*EAST '80 Newspaper Produc- 
tion Conference, featuring largest trade 
show exhibition in the East! Opens March 
26-28 at Hershey Convention Center, Her- 
shey PA. Offers newspaper executives in- 
formative workshops on energy conserva- 
tion, government and labor relations, 
bureau systems and remote terminals, 
preventive maintenance, etc. Details and 
registration forms: Dick Dew, 2717 N. 
Front St., Harrisburg PA 17110. (717) 
234-4067. 


PUBLICATIONS FOR SALE 


SMALL, ten year old, twice-monthly com- 
munications oriented newsletter. Write PO 
Box 89, Skaneateles NY 13152, or call 
(315) 685-8505. 


INDUSTRY SERVICES 


CIRCULATION SERVICES 


TMC CONSULTING—Target market and 
TMC household data base development, 
computer program evaluation, postal car- 
rier pre-sort qualification, non-subscriber 
routing, zip code and distribution analysis. 
James E. Cannon, 50 Elm St, Windsor 
Locks CT 06096. (203) 623-3209. 


ENGINEERING 
& INSTALLATIONS 


PRESS INSTALLATIONS, rigging, en- 
gineering modifications, rebuilding and 
removal. Single width to 4 plate wide. 
Bramble Professional Press Engineering, 
Rt. 2, Box 2285, McAllen, Texas 78501. 
(512) 682-7011. 


PRESSES-CONVEYORS: Consultants, En- 
gineers, Riggers and Machinists for 
equipment installations, modifications, 
repairs, removals and overseas shipments. 
Skidmore & Mason, 1 Sherman Av, Jersey 
City NJ 07307, (201) 659-6888. 


WESTERN WEEKLY grossing nearly 
$200,000. Plant and press included. Send 
your financial statement and experience. 
Box 32152, Editor & Publisher. 


NORTHERN CALIFORNIA Shopper. Owner 
took home over $23,000 last year and ex- 
pects over $40,000 this year. Will sell for 
appraised value based on last year’s gross. 
Mr Carlineo, (209) 526-2465. Terms. 
Brokers welcome. 


NEWSPAPERS WANTED 


CONSIDERING SELLING? Concerned 
about the tax consequences? Would you 
prefer to stay on as publisher, or in another 
role, or retain an ownership interest, or 
simply retire totally? We can tailor a pur- 
chase to fit your desires. No enormous 
chain, we are interested in profitable 
hometown newspapers, weekly or daily, 
posse between $350,000 and $3 mil- 
ion. Confidentiality guaranteed. Box 
31314, Editor & Publisher. 


IF YOU ARE without competition in your 
home base, do not have a central printing 
plant, and have at least 4500 paid circula- 
tion, our widely-respected group of com- 
munity newspapers would like to discuss 
purchasing your non-daily publication. 
Flexible arrangements to meet your needs, 
including your remaining with the newspa- 
per. No paper too large for us to consider. 
Please send information to Box 31752, 
Editor & Publisher. All replies kept strictly 
confidential. 


EDITOR & PUBLISHER for February 2, 1980 


CONVEYOR AND MAILROOM INSTALLA- 
TIONS—We specialize in installing new 
equipment and remodeling existing mail- 
room. Used conveyors bought and sold. 
Schroeder Conveyor Systems, 6621 Oak- 
mont St, North Lauderdale FL 33068, 
(305) 971-8590. 


FINANCIAL 


BANKERS TRUST COMPANY, a $28 billion 


institution, has a team of seven specialists 
offering to newspaper owners a unique fi- 
nancial and advisory service: 

e Mergers 
Acquisitions 
Divestitures 
Private Placements 
ESOT's 
Lease Financing 

e Management Consulting 

Minimum transaction level $2 million In- 
itial, confidential consultation anywhere in 
the United States at no charge. Call col- 


lect: 

Frank Caloagno or Brad Hart 

(212) 692-2430 (212) 692-2304 
BANKERS TRUST COMPANY 


280 Park Av, New York, NY 10017 
NEWSPAPER DESIGN 


NEWSPAPER DESIGN NOTEBOOK is a 
valuable source of new design and 
graphics ideas. For free copy write: 426 
Fairoaks, Chapel Hill NC 27514. 


EQUIPMENT & SUPPLIES 
BUSINESS SYSTEMS 


CREATIVE DATA SYSTEMS offers flexible 
business systems designed for IBM/GSD 
computers. Systems available include a 
total market coverage Circulation System, 
Display and Commercial Classified A/R, 
Transient Classified, Payroll A/P, Inventory 
and G.L. Circulation System provides on- 
line access to subscriber, route, carrier 
and service error data. Produces ABC, 
draw, bundle wrappers, truck manifest, 
mailing labels and carrier billing. Handles 
P/A billing and amortization. Display A/R 
has extensive sales comparisons, contract 
performance and salesperson effective- 
ness reports. Contact CDS, PO Box 23054, 
Kansas City MO 64141. (913) 381-1109. 


CAMERA & DARKROOM 


KAMERAK SQUEEZE LENSES 
Variable lenses 0 to 8%. Fixed lenses up to 
12%. Compare our quality and service. 
KAMERAK (213) 437-2779 
Box 2798 Long Beach, CA 90801 


SQUeeze Lenses, new and trade-ins... 
Manufacturer/Specialists since 1968 
New, super designs surpass all 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278. 


NAPP EQUIPMENT: Exposure unit, vac- 
uum frame, integrator, washer, drying 
oven, plus some spare parts. Price negoti- 
able. Winona Daily News, 601 Franklin, 
Winona MN 55987. (507) 454-1643. 


CIRCULATION SUPPLIES 


MAJOR SUPPLIER OF POLY NEWS BAGS, 
PLASTIC STRETCH AND BUNDLING 
FILM, RUBBERBANDS, AND KRAFT, AL- 
LEGHENY PAPER COMPANY, 4640 
CAMPBELLS RUN RD, PITTSBURGH PA 
15205. CALL COLLECT (412) 787-2700. 


MAILROOM 


MULLER INSERTER model 227 three into 
one and one Muller 227 two into one. 
Excellent condition. Model 545 Cheshire, 
526 label head and 12 foot conveyor. Ed 
Helsley, (800) 527-1668. 


ONE STEPPER PAPERMAN machine, 
$1950 or best offer. Call Gary Gagnon, 
(617) 894-3941. 


LIKE NEW ¥ folder with 2 knife trimmer 
for Goss Headliner folder. Can be pur- 
chased for about half price of new re- 
placement cost. Call Bill at (813) 223-9711 
or (813) 920-5001. 


SHERIDAN 48P inserter in very good con- 
dition. Our firm will install in your mailroom 
and train your personnel. 
Call or write: 
GRAPHIC MANAGEMENT ASSOC. INC. 
Newspaper Mailroom Systems Div. 
11 Main St, Southboro MA 01772 
(617) 481-8562 


CLASSIFIED ADVERTISING RATES 
LINE ADS 


(Remittance should accompany 
copy unless credit established) 


1 week —$3.10 per line. 

2 weeks—$2.95 per line, per issue 
3 weeks—$2.75 per line, per issue 
4 weeks—$2.55 per line, per issue 


Add $3 per insertion for box service 
and count as an additional line in 
copy. 


POSITIONS WANTED 


(Payable with order) 


1 week —$2.25 per line ; 
2 weeks—$2.10 per line, per issue 


3 weeks—$1.95 per line, per issue 
4 weeks—$1.70 per line, per issue 


Add $2.00 per insertion for box service 
and count as an additional line in your 
copy. 


Count approximately 39 characters 
and/or spaces per line 
3 lines minimum (no abbreviations) 


WEEKLY CLOSING TIME 
Tuesday, 4:00 PM New York Time 


Editor & Publisher 


575 Lexington Ave., N.Y., N.Y. 10022 
(212) 752-7050 


EQUIPMENT & SUPPLIES 
MAILROOM 


DIDDE-GLASER DG 320 newspaper insert- 
er. Three pockets, 2 in 1. Very good condi- 
tion. $9800. Contact Albert Geary, Roswell 
Daily Record, Roswell NM 88201, (505) 
622-7710. 


SAXMEYER automatic air tying machine 
model #1500, left to right. Asking $1000. 
Call Ed Slingland or John Donahue, (201) 
838-9000. 


NEWSPAPER RACKS 


75 K-410 BUBBLE RACKS. All in good 
condition. Buy any number or all. $20 as 
is, $35 reconditioned, $55 with mech- 
anism. Call Gus Gusewich collect, (305) 
350-2080. 


NEWSPRINT 


NEWSPRINT ROLLS all sizes. BEHRENS 
Pulp & Paper Co. 3305 W. Warner, Santa 
Ana, CA 92704. (714) 556-7130. 


NEWSPRINT ROLLS—Basis 30 Ib steady 
supply, prompt shipment from inventory, 
delivered price on request. Brookman 
Paper Corp., 300 E 54 St, New York NY 
10022. (212) 688-3020. 


OFFERING 

NEWSPRINT 
Write us after February 1 for remaining 
spot-priced 2nd quarter availabilities. Box 
32034, Editor & Publisher. 


76 TONS of 30 Ib 29 inch Catalina Book 
paper, 40 inch diameter rolls, prime paper. 
25 tons of 22.5 lb canary, 35 inch, 40 inch 
diameter rolls. FOB Kent WA. Call: (206) 
872-6615. 


PHOTOTYPESETTING 


COMPUGRAPHICS 
7200—$2800. Compuwriters—$4000. 
2961—$2300. Keyboards—$1200. Jus- 
towriters, FHN Business Products, Church 
Rd., Mt. Laurel, N.J. (609) 235-7614. 


APS-4 phototypesetter model B (1975) 
32K core memory, other accessories. Pur- 
chase only $33,500. Contact Bill Gee, 
LO alee National Leasing (301) 321- 


CASH FOR MARK 1], IV, V 
PACESETTERS 
(614) 846-7025 


COMPUGRAPHIC |, $3300; Compugraphic 
\l, $4500; 12 fonts, $500. Both $7500. 
Call (516) 484-4477. 


FOR SALE—Compugraphic 4961, single 
lens, serial #477 with width plugs and 
fonts. Installed 10/2/70, spare reader 
panel, $1100. Call Ferris at (713) 564- 
361. 


MAKING market in Mark |, II, Ill photon 
Pacesetters. The Lookout, POB 205, 
Hopewell Junc NY 12533, (914) 226-4711. 


COMPUGRAPHIC ACM 9000 and Unitape 
perforator, both in use and properly ser- 
viced. First $10,000 takes both. Call (616) 
457-1120. 


VIDEOSETTER Il, serial #117, hyphena- 
tion and justification, dataport, spares, 
available now, call Jeff Morton (216) 296- 
9657. 


SUPER PACKAGE DEAL 


Here's an offer you can’t refuse. Compare 
this price anywhere. All the equipment 
listed below can be yours for only $7500. 
Contact Loren Dyer, The Bulletin, (503) 
382-1811. 


2 Photon Pacesetter Mark |, 8x14 S/N 540 
and S/N 571. 

Custom 8 face discs. 

Standard 8 face disc 00091. 

Standard 8 face disc 00058. 

Spare Stepping Motor. 

Spare Tally Reader. 

Automix PPS-8 keyboards S/N 0054 and 
S/N 1075. 

Complete spare parts kit. 

Hendrix 5200 editing terminal S/N 317. 
75 CPS Facit punch (6-level) S/N 
6046514. 

300 CPS Dectec readers S/N A064322 
and S/N A074356. 

1 5200 spare parts kit #1. 

6 Friden 8201 keyboards. 


COMPUTWRITER |, spare parts and pulle 
kit, processor, 22 film strips. $5500 or of- 
fer. (503) 687-0376. 
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EQUIPMENT & SUPPLIES 
PHOTOTYPESETTING 


TYPESETTING 


EQUIPMENT 


Offering the following used typesetting 
equipment for sale: 


Compugraphic 2961 HS, serial #1304, 
spare parts kit, extra font strips, Rood 
CONAILION NE inte ne cenemeee DEOOO: 

Compugraphic 4961 TL, serial #1287, 
spare parts kit, extra fonts and plugs, 
very good condition.,...,..... $2250. 

Compugraphic 4961, serial #1, good for 
parts $500. 

Compuwriter Jr, serial #3247, good condi- 
tion, spare parts kit $2000. 

Compugraphic 7200 | High Range, serial 
#9495, spare parts kit, 12 fonts, excel- 
lenticonditiony>se. vee nite $3000. 

AM 490 Edit/Set VDT (2), serial #1255, 
1065, program tapes for 4961-2961, 
good condition $450, $750. 

Dymo-Star perforating keyboards, 4 units, 
all in good condition, each...... $150 


We will have two Compugraphic ACM 9000 | 


phototypesetters for sale in April, write for 
Prices, 


Mr Krewson 
Shore Line Times Newspapers 
Guilford CT 0643 
(203) 453-2711 


NEW SYSTEM makes available two Comp- 
star 191m phototypesetters, one Hendrix 
EDS 5200, one Star Autoperf model E per- 
forator. Good condition. (502) 769-2312. 


2 LINOTRON 505 ‘‘S”, 1000 lines per min- 
ute with Trend HS readers. Running on our 
floor. All or parts. Any reasonable offer. 
Quick Sale! Also 3 Compstar 191’s. Pro- 
gram M, good condition, $2000 each or all 
three for $5000 including spare parts. Call 
(303) 892-5473. 


COMPUGRAPHIC 7200 headliner, brand 
new, still in carton. Film, fonts and 
machine, $3750. Paid $4450 new, must 
sacrifice. Call (201) 362-8247. 


COMPUGRAPHIC 9001, excellent condi- 
tion. Harris 120 interface, 140 interface. 
Best offer. Alliance (Ohio) Review, (216) 
821-1200. 


PRESSES 


1 UNIT GOSS COMMUNITY with folder 
Grease type excellent condition. 

2 1972 Daily King add on units with roll 
stands. 

1 Reconditioned Color King folder with 30 
HP GE drive. 


Call or write: 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


HARRIS V 25, 4 or 5 units, JF 4 %, 
double parallel folder with cross perf, 
upper balloon former, accumeter. New ap- 
proximately 1971. Will set as complete 
press or individual components. IPEC, 
NC, 401 N Leavitt St, Chicago IL 60612. 
(312) 738-1200, Telex 25-4388. 


NEWS KING, 4 unit press, NK folder, older 
press but well above average condition, 
count-o-veyor. Price—$58, 000. 

O.N.E. Atlanta, Georgia 
(404) 321-3992 ~ Telex 700563 


4 UNIT web offset Fairchild News King 
with count-o-veyor 1969 to '70 available 
immediately. 

BOBST diecutter with embosser model SP 
1080, 30¥2 inch by 40, in excellent condi- 
tion. Available immediately. Call New Eng- 
land Printing Machinery, (617) 475-3210. 


CONTINENTAL PRINTING 
MACHINERY 
We sell presses as is, or reconditioned. 
Move your press, install and train on all 
makes and models web offset and letter- 
press. 25 years experience. CONTACT: 
Ken Langley 
7881 Mastin, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


GOSS URBANITE EQUIPMENT—¥%2 page 
folder and ¥% page folder. Will sell together 
or separate. 75 HP Fincor motor and mag 
amp drive. Compugraphic 2961 and 4961, 
Clydesdale 19x23 camera, 2 Friden justo- 
writers, Robertson film sinks and more. 
Want to buy 100 HP motor and drive. 
Phone Gary Fernau (415) 757-2525 or 
write PO Box 70, Antioch CA 94509. 


EQUIPMENT & SUPPLIES 
PRESSES 


2 HOE LITHOMASTER units, one with 

eo cu huaie. Also upper former, gears on 
ok ar ntact Jerry Gay at (305) 485- 
070. 


COTTRELL V-15A, 3 units, JF 7 folder 
Cottrell V-15A, 2 units, JF 7 folder 
Cottrell V-15A add on unit 
News King 2 units/folder 
Color King, 2 units, KJ 6 folder _ 
Color King KJ 6 folder, 30 HP drive 
Custom-Bilt 3 knife rotary trimmer 
Cottrell 2 position V-15A roll stand 
Cottrell 4 position stacked roll stand 
INTER-WEB SYSTEMS 

1836 Woodward St 

Orlando FL 32803 
(305) 896-4330 Telex 56-7471 


GOSS URBANITE equipment. We own and 
offer complete presses, units, folders, and 
upper formers. Very early delivery. Used or 
remanufactured. O.N.E., Atlanta, Ga. 
(404) 321-3992, Telex 700563. 


2234” CUTOFF GOSS HEADLINER, 4 units 
2 half decks, 2 to 1 folder, available now. 

21%" cutoff Hoe Colormatic, 3 units, 2 
half decks, available now. 

4 Wood Autopasters. 

2 new Goss web width 55” or 56” cut down 
kit. 

2 Goss double balloon formers, 1 is 23%5” 
cutoff, 1 is 2234" cutoff. 

2 4-unit Goss, Community oil bath 

22%" cutoff Hoe color convertible 4 units, 
available now. 

Goss Suburban, 2 units, and folder. 

3 Wood single width reel tension pasters 
available now. Now in our warehouse 
cleaned and painted or rebuilt. 

4 unit Harris V22. 

3-1 unit Harris V22, and folders. 

4 unit Harris V15A. 

4 unit Merganthaler. 

1 Gregg imprinter. 

12 Units, 2 folders, Goss Suburban. 

5 Unit Community with SC folder. 

BRAMBLE PROFESSIONAL PRESS INC. 
Route 2, Box 2285, McAllen, TX 78501 

(512) 682-7011. 


EXTEL PRINTER and reperforator. Printer 
three years old but just overhauled by fac- 
tory, in excellent shape. Reperf used less 
than one year. Each has stand. $1000 for 
each unit. Contact Lew Williams, PO Box 
7900, Daily News, Ketchikan, Alaska 
99901, (907) 225-3157. 


COTTRELL V-22, 4 units, JF-4 folder 
with double parallel. 

Cottrell V-25 folders, JF-1. 

Cottrell V-25, 4-10 units. 

Cottrell cross drive assembly. 

Cottrell Vanguard V-15, 2 units. 

Fairchild Color King 5 Units, 1968. 

Goss Community add-on units, 1969-76. 

Goss Suburban 1500 series folder. 

Goss SU folder, double parallel. 

Goss Suburban, 8 units. 

Goss Suburban add-on units. 

Goss SC folders. 

Goss folders: Urbanite, Suburban, SU, 
Community. 

Goss Urbanite folder, 1970. 

Goss Urbanite % folders. 

Goss 4, 6, 8-position roll stand. 

Gregg flying imprinter 2234”. 

Fincor motor and control 40 and 75 HP. 


WANTED: Newspaper equipment and 
complete plants. 


IPEC, INC. 
401 N. Leavitt Street 
Chicago, Illinois 60612 
(312) 738-1200 Telex 25-4388 


AVAILABLE NOW for immediate delivery, 
both presses are in excellent condition: 
DAILY KING, 4 units, complete with 
folder and roll stand, water leveler 
30 HP, manufactured 1975, rebuilt 1979 
by King Press, used only 3 months, is 
like new, $120,000. 

HARRIS COTTRELL V 15A, manufactured 
1970, good mechanical condition and 
fine printin; cane can be seen 
operating, 9 ,000. 

Contact: 2 

Gus Izurieta 
BELL CAMP CORP 
PO Box 97 
Elmwood Park NJ 07407 
(201) 796-8442 Telex 13-0326 


COTTRELL V-15A JF 7 folder, 4 units with 
upper former, with quarter fold, also has 
rewinder built-in. Can be seen in weekly 
operation, Must sell due to expansion. Ex- 
cellent operating condition. Priced right. 
(318) 527-7075. 


EQUIPMENT & SUPPLIES 
PRESSES 


HOE COLOR CONVERTIBLE, 23 %6”, 
1953, 10 units with 2:1 folder and 
2 half decks. 

Wood double delivery 3/2 folding 
machine, 2234" cut off. 

Goss Headliner, 2234”, 1963, 6 units, 
Di-Litho. 

Goss Headliner, 2234”, 1957, 4 units, 
single delivery folder. 

Goss Unitube folders, balloon, roll arms, 
can be used on offset presses. 

Two 60" Capoc Rewinders. 

Baldwin 104 Count-O-Veyor. 

Two Dynaflex 1523-9 processors with 
auxiliary platemaking equipment. 


5 Unit Goss Suburban. 

30 x 40” NuArc non-stop Flip Top. 
New Baldwin press washups, 35” 
Compuwriter Il with 17 strips. 


UNIVERSAL PRINTING EQUIPMENT 
PO Box 455, Lyndhurst NJ 07071 
(201) 438-3744 


NO PAPER ALLOTMENT, must sell 3 unit 
Thatcher press, 3 roll stands, folder, all 
excellent plus ATF Camera and plate 
burner. $50,000 takes all. Phone (308) 
234-4530. 


4 UNIT URBANITE, complete, 2 years old. 
Suburban ¥% x % folder available im- 
mediately. Call (617) 475-3210. 


CUTLER HAMMER motor—405A frame 
rating 50 HP 2333 RPM, for Goss Mark II, 
500 volts, 82 amps, excellent condition. 
Call Intermedia (305) 374-5966. 


WANTED TO BUY 


GOSS COMMUNITY OIL BATH with SC 
folder unit separate. Box 1983, Editor & 
Publisher. 


NEED 1500 SERIES GOSS SUBURBAN 
4 to 6 units. - 
BOX 200, EDITOR & PUBLISHER. 


LATE STYLE 
COTTRELL V22/25 AND 845 
BOX 273, EDITOR & PUBLISHER. 


CHESHIRE and Phillipsburg any condition. 
Call collect Herb (201) 289-7900 A.M.S., 
1290 Central Ave., Hillside, NJ 07205. 


MAKING market in Mark |, Il, II Photon 
Pacesetter. The Lookout, POB 205, Hope- 
well Junc NY 12533. (914) 226-4711. 


WANTED: Scrap aluminum litho sheets, 
plastic-backed litho sheets (‘‘Letterflex’’) 
and silver bearing film and chips. Contact 
Bob Hicks, Continental Commodities, Inc., 
(704) 525-1901, for highest prices and 
expert service. 


Help 
Wanted... 


ACADEMIC 


TWO TENURE-TRACK, Fall openings. 
First, news-editorial senior slot with exten- 
sive professional experience, academic 
credentials (Ph.D. preferred) and teaching 
success. Teach newswriting, editing, ad- 
vanced writing, etc. Second, assistant-to- 
associate slot or ‘‘graphic’’ specialist in 
photojournalism and related journalism 
classes. Good professional background, 
top teaching and advanced degree (docto- 
rate preferred). Apply to Dr. Gerald Stone, 
Journalism Department, Memphis State 
University, Memphis TN 38152 by Feb- 
ruary 15, 1980. Equal opportunity 
employer. 


JOURNALISM CHAIRPERSON: Will head 
expanding department of 250 majors; five 
fulltime faculty, two adjunct. Department 
offers undergraduate degrees in news-edi- 
torial, broadcast journalism, and 
a EP relations. Appointment: 
August 1980. Must have earned Ph.D. plus 
substantial administrative, professional, 
and teaching experience. Tenure track po- 
sition. Application deadline: 2 March 
1980. Contact: Dr. Jack Raskopf, Chair- 
man, Search Committee, Department of 
Journalism, Texas Christian University, 
Fort Worth, Texas 76129, TCU is an equal 
opportunity, affirmative action employer. 


EDITOR & PUBLISHER for February 2, 1980 


HELP WANTED 


ACADEMIC 


TWO JOURNALISM FACULTY positions 
open: Assistant professor for teaching/re- 
search position. Earned Ph.D. required. 
Must have strong applied research track 
record. Professional experience in media 
analysis, planning and strategy desirable. 
Also seeking assistant professor to serve 
as adviser to student publications. Some 
classroom teaching in reporting, copy- 
editing involved. Supervise composing 
room operations. Must be familiar with 
electronic editing equipment. Ph.D. pre- 
ferred, master's acceptable. Salary in each 
Position is competitive, depending upon 
overall qualifications. Appointment for 
both positions: August 1980. Application 
deadline: 2 March 1980. Contact: Dr. Jack 
Raskopf, Chairman, Search Committee, 
Department of Journalism, Texas Christian 
University, Fort Worth, Texas 76129. TCU 
is an equal opportunity, affirmative action 
employer. 


MASS COMMUNICATIONS COORDINA- 
TOR—Small, private liberal arts college 
seeks individual to administer, further de- 
velop and teach in established interdisci- 
linary major, effective August, 1980. Pro- 
essional experience desirable, especially 
in broadcast media. Current sequences in- 
clude advertising, advertising design-pho- 
tography, broadcast and print journalism, 
and public relations. Ph.D. preferred; sal- 
ary and rank negotiable for tenure-track 
position. Application deadline extended 
to March 7, 1980. Send letter, resume, 
and references to: G. Madden, Box 72, 
Lycoming College, Williamsport, Pennsyl- 
vania 17701. An equal opportunity em- 
ployer. 


PUBLIC RELATIONS 

Middle Tennessee State University’s De- 
partment of Mass Communications seeks 
an individual to teach Public Relations, 
Case Studies in Public Relations, Public 
Relations Communication and related 
courses in its Advertising and Public Rela- 
tions Sequence. This new, tenure track 
position begins August 1, 1980. Appli- 
cants should desire to build a strong pro- 
gram in this academic discipline. Ph.D. in 
Communications or a related field and ex- 
perience in public relations/media pre- 
ferred; M.A. and experience required. Salary 
and rank will be determined upon the basis 
of degrees earned and media and teaching 
experience. Please send a letter of appli- 
cation, resume and three letters of rec- 
ommendation to Dr. Edward M. Kimbrell, 
Chairman, Department of Mass Communi- 
cations, MTSU, Murfreesboro, TN 37132. 
(615) 898-2813 Application deadline is 
March 1, 1980. Females and Minorities are 
encouraged to identify themselves for Af- 
firmative Action Statistical Reports. MTSU 
is an Equal Opportunity/Affirmative Action 
Employer. 


IMMEDIATE OPENING (Spring 1980) for 
an Assistant Professor with Ohio Univer- 
sity’s Institute of Visual Communication. 
The institute offers a top level professional 
interdisciplinary program between the Col- 
lege of Communication and College of Fine 
Arts. The applicant must have extensive 
top level professional (real world) experi- 
ence, a minimum of a masters degree 
(MSJ, MSC, or MFA) and some teaching 
experience. If you are a professional who 
always wanted to give a college photogra- 
phy program a taste of the real world, this 
is your chance to join a winning team. The 
person who fills this position will be re- 
sponsible for teaching upper level under- 
graduate and graduate courses in studio, 
industrial, and editorial photographic il- 
lustration and should have some back- 
ground in newspaper photography multi- 
media, film, TV and/or video production. 
We are interested in someone who is will- 
ing to teach what they know. This is a full 
time (nine month) position on tenure track. 
Salary $12,000 to 15,000 for nine months. 
Ohio University is an affirmative action/ 
equal opportunity employer. Contact: 
Charles Scott (Director) or Terry Eiler (As- 
sociate Director), Institute of Visual Com- 
munication, Ohio pers Athens, Ohio 
45701. Deadline for applications: Feb- 
ruary 25, 1980. 


GRADUATE teaching assistantships avail- 
able for 1980-81 academic year in phctes: 
raphy and reporting/editing. Half-time, 
$3500 stipend and tuition reduction. 
One-year professional program leads to a 
master’s in journalism. Write: Department 
of Journalism and Mass Communication, 
South Dakota State University, Brookings 
SC 57007. Application Meadine May 1, 
1980. SDSU is an Affirmative Action/Equal 
Opportunity Employer. 


HELP WANTED 
ACADEMIC 


HELP WANTED 
ACADEMIC 


UNIVERSITY OF QUEENSLAND 
SENIOR LECTURER/LECTURER IN JOURNALISM 


Academic qualifications and professional experience in jour- 
nalism at a senior level required. Teaching experience at tertiary 
level, some familiarity with the electronic media, overseas ex- 
perience in journalism and a higher degree or evidence of con- 
siderable scholarship desirable. To provide academic leadership 
within the discipline of journalism at Queensland University, to 
initiate research programmes, to teach vocational and theoretical 
courses, and to establish close liaison with the industry and 


working journalists in Australia 


. To take up duties in July, 1980. 


Quote Reference No. 02580, 17th March, 1980. 


SALARY: Senior Lecturer 
Lecturer 


$A21,858—$A25,477 p.a. 
$A16,291—$A21,401 p.a. 


OTHER BENEFITS: Opportunities to undertake programmes of 
special studies, superannuation, housing assistance, travelling 


and removal expenses. 


Additional information and application forms are obtainable 
from the Staff Officer, University of Queensland, St. Lucia 


4067, Queensland, Australia. 


ASSISTANT PROFESSOR OF JOUR- 
NALISM beginning September 1, 1980. 
Full time position in growing department to 
teach basic and advanced writing, editing 
and mass communications courses and 
other courses within the applicant's areas 
of special interest. MA or equivalent plus 
professional experience required. Some 
teaching experience desirable. Salary 
$15,000 for a 9 month academic year. 
Closing date for receipt of applications: 
Monday, March 3, 1980. Send resume to 
Arthur Guesman, Chairman, Department 
of Journalism and Broadcasting, 107 Lord 
Hall, University of Maine, Orono ME 
04469. An equal opportunity/affirmative 
action employer. 


ADMINISTRATIVE 


GENERAL MANAGER—Small weekly 
chain, Zone 2. After 27 years need re- 
placement so | can retire. All-around 
newspaperperson heavy on sales wanted. 
Box 32041, Editor & Publisher. 


ADMINISTRATIVE 


NEWSPAPER EXECUTIVE, strong ac- 
counting including corporate tax. Florida 
headquartered, small newspaper group of 
15 daily and weekly Rew spabels is looking 
for a top executive controller. Must be will- 
ing to travel some. Ideal working condi- 
tions, good benefits, salary negotiable. 
Send full information including salary re- 
quirements to PO Box 3239, Tequesta FL 
33458. 


GENERAL MANAGER 


Splendid opportunity for dynamic in- 
dividual to manage our established 
newspaper with 10,000 circulation lo- 
cated in Zone 2. Genuine growth op- 
portunity. Please send a letter and re- 
sume stating your accomplishments 
and personal objectives. All replies will 
be held in the strictest of confidence. 
Box 32090, Editor & Publisher, Equal 
Opportunity Employer. 


HELP WANTED 
ADMINISTRATIVE 


3200 WEEKLY needs general manager who 
knows community journalism and how to 
run a paper front to back. Must be strong 
in advertising. This paper has no competi- 
tion and lots of potential. No job printing. 
Nice area with great hunting and fishing, 2 
hours from Denver. Write today. Box 
32116, Editor & Publisher. 


IMMEDIATE OPENING, full time, arts 
management position at one of nation’s 
largest summer art schools. Coordinator of 
professional concert series. Need skills in 
communication, publicity and advertising. 
Salary range $10-15,000 based upon ex- 
perience. Contact Fritz Stanfell, Blue Lake 
Fine Arts Camp, Twin Lake MI 49457. 


_ CHIEF FINANCIAL OFFICER 
Multi-media corporation, aggressive ac- 
quisition program. Must be knowledgeable 
in newspaper and/or broadcast account- 
ing, have ability to work with people. Travel 
essential. Send resume and salary re- 
quirements to Box 32234, Editor & Pub- 
lisher. Replies confidential. 


CONTROLLER, business manager with 
periodical experience. National newspaper 
with headquarters in central Connecticut. 
Casual office, booming business. Must be 
Gu on accounting, budget, forecast, 
cash flow, collections, cost cutting, taxes. 
Salary open. Please state all including sal- 
ary expectation in first letter to Box 32183, 
Editor & Publisher. 


PUBLISHER trainee who can sell ads 
under any circumstances, anywhere, who 
can fill two hats; to become a shirt sleeve 
working publisher and still be a sales- 
person, Expanding weekly group needs 
person who is good and knows it and is a 
natural workaholic. Percentage of net as 
publisher. Stock option. Tell me all about 
yourself. Box 593, Fredericksburg TX 
78624. 


SHIRT SLEEVES-STYLE MANAGER to run 
fast-growing, independent, 150-employee 
New England newspaper (1 daily, 9 week- 
lies) and commercial printing company. 
New pas plant permits further growth. 
Excellent salary plus bonus. Reply in con- 
fidence with resume and income require- 
ments. Box 32146, Editor & Publisher. 


PERSONNEL MANAGER 


The Washington Post is seeking a top level professional to work as Personnel Manager in our new 
Springfield, Virginia manufacturing facility. The setting will be a union and nonunion environment 
of approximately 300 people. The position reports directly to the Plant Manager. 


Will be responsible for a broad range of personnel activities including: 


organization start up 


and development 


management and technical training 
EEO/OSHA compliance 

benefits and compensation 

labor relations coordination 


employee counseling 


Requirements include: 


e@ 5 years Personnel experience 
@ Bachelors degree, with masters degree in Personnel-related field helpful, but not 


necessary 


private sector, manufacturing environment experience 


proven management 


ability 


excellent interpersonal skills 
knowledge of quality of worklife applications helpful 


Excellent compensation and benefits are available, as is a stimulating and challenging work 
environment. Send resume, including salary history and requirements to: 


EDITOR & PUBLISHER for February 2, 1980 


Employment Manager 


The Washington Post 


1150 15th Street, N.W. 
Washington, D. C. 20071 


An Equal Opportunity/Affirmative Action Employer 
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HELP WANTED 
ADMINISTRATIVE 


POSITION OPEN for a Vice President, 
General Manager of a newspaper operation 
(in the Southeast area of the U.S.) with 
circulation in the 30,000 to 40,000 range. 
Excellent opportunity for a well-trained, 
young executive on the way up. Duties in- 
clude all the operational responsibilities of 
the company including overall responsibil- 
ity of the news. Do not apply without sub- 
stantial experience. Replies held in stric- 
test confidence. Reply in writing to Box 
32089, Editor & Publisher. 


ADVERTISING 


SALES REPRESENTATIVE needed im- 
mediately for expanding nationally known 
advertising feature. Area includes Illinois 
and lowa. Newspaper background helpful. 
Salary $13,200 plus $6000 for expenses. 
Travel necessary. Responses confidential. 
Address replies to: Personnel Department, 
PO Box 8024, Charlottesville VA 22906. 


ADVERTISING REPRESENTATIVE—Large 


HELP WANTED 
ADVERTISING 


ADVERTISING 
SALES DIRECTOR 


We are western New York's leading daily 
newspaper, the 29th largest in the nation. 
The individual we are seeking will be re- 
sponsible for all divisions of display and 
classified advertising. Publishing daily and 
Sunday, we are building on a sound circu- 
lation and advertising base—and are look- 
ing for someone to further develop a good 
staff and innovative sales plans for the fu- 
ture. Proven managerial and marketing 
experience, including project organization 
and motivation of sales personnel, is es- 
sential. Background in retail, general and 
classified is important. Excellent pay, 
fringes and working conditions. All replies 
treated as confidential. Send resume and 
salary requirements to Richard K. Feather, 
Vice President, Buffalo Evening News, 1 
News Plaza, Buffalo NY 14240, or call 
(716) 849-4535. 


weekly shopper has an opening for a highly 
motivated, aggressive and creative person 
on our sales staff. Salary plus commission, 
auto, gas allowance. Good company bene- 
fits. Toll free (800) 843-6805, Sioux Falls 
SD, K.A. Lesner, president. 


MAINE Lakes vacation area, large weekly 


needs aggressive sales person who wants. 


to put down roots in the friendliest com- 
munity in New England. Send resume and 
references to: H. James, Advertiser- 
Democrat, Box 269, Norway ME 04268. 


FAST GROWING suburban weekly in 
California, looking for strong, enthusiastic 
individual with some experience in adver- 
tising. Salary/+ high commission, mileage. 
Immediate opening. Reply Foster City 
Progress, PO Box 4040, Foster City CA, 
94404, Attn: Sharry Han, Ad Manager. 


PRODUCTION 
ASST. PRESSROOM 
FOREMAN TO $25,000 


Mid-sized pub. located on West 
Coast. Report to pressroom foreman 
& supervise staff of 15 in this 
unionized firm. Experience with both 
letterpress and offset. Presently let- 
terpress, converting to offset in 
future. Experience in conversion to 
offset a real plus. 


PRESSROOM MANAGER TO $22,000 
Mid-sized daily located in Mid-West. 
Offset experience and background in 
spot and four color process 
desirable. Supervise crew of 11 in 
unionized shop. Part of major chain 
with good growth potential. 


PRODUCTION MANAGER TO $20,000 
Group of New England weeklies. 
Reports to GM. Responsible for 4 
newspapers and outside printing. 
Supervise staff of 20, non-union; 
with background in composing 
room, press, camera and plate 
rooms. 


ASST. PRESSROOM 

FOREMAN TO $17,000 
For 40,000 daily in Mid-West. 
Reports to pressroom foreman in 
unionized shop. Exposure to Harris 
presses desirable, as is experience 
with job shop work. Supervise staff 
of six. 


Executive Search 


MANAGEMENT 
POSITIONS 


Gonos 


P.0. Box 905, 610 E. Baltimore Pike, Media, Pa. 19063 


RETAIL AD MANAGER. ; 
Fast growing southern Connecticut daily 
seeks aggressive sales oriented manager 
with minimum 3-5 years solid experience 
on major metropolitan newspaper. Salary 
and bonus commensurate with experi- 
ence. Excellent benefits. Fantastic oppor- 
tunity. Equal opportunity employer. Send 
complete resume and salary eee con- 
fidence to Box 32108, Editor & Publisher. 


ADVERTISING SALESPERSON wanted by 
established weekly sports and gambling 
newspaper fecategin Las Vegas, Nevada. 
Should be aggressive self-starter with ex- 
perience in newspaper advertising sales. 
Top earnings for the right individual. Call 
Tom Bravo at (702) 737-0111 or send _re- 
sume and salary requirements to Box 
15205, Las Vegas NV 89114. 


ADMINISTRATIVE 


GENERAL MANAGER 10 $40,000 
Suburban newspaper in Mid-West. 
GM for one group, reporting to the 
president. Supervise staff of 25 in 
advertising, circulation and general 
office. Background in market- 
ing/advertising a must, daily or 
weekly. Degree preferred, advanced 
degree in business desirable. 


SYSTEMS MANAGER _T0 $35,000 
Metro daily in Mid-West. Reports to 
production director. Responsible for 
all D.P. systems associated with pro- 
duction department. Degree prefer- 
red, engineering degree desirable. 
Strong systems orientation with em- 
phasis on production systems. 


PROMOTION MANAGER TO $26,000 
For 100,000 metro located in eastern 
U.S. Reports to publisher, involved 
in all areas of newspaper; editorial, 
circulation, advertising, etc. Degree 
required, preferrably in marketing. 
Responsible for building staff over 
next few years. 


DP MANAGER TO $25,000 
For 100,000 located in Mid-West. 
Reports to controller. Experience in 
circulation desirable. Equipment: 
DEC, PDP-11. Exposure to this, or 
similar equipment desirable. 


Send resume or contact 
Patrick J. Quinn, Jr. 


215-565-0800 


HELP WANTED 
ADVERTISING 


RETAIL AD MANAGER 


Upgrading and eager, capable staff... 
planning and leading the team to im- 
proved sales . . . fostering greater retail- 
ers’ use of the paper . . . if these chal- 
lenges and the parallel commitment inter- 
est you then contact us about our retail 
manager opening before February 11. 
We're a medium-size Midwest paper offer- 
ing a chance for a career oriented manager 
with some experience to develop his or her 
skills and competitive pay in a positive, 
non-chain atmosphere. All responses will 
be answered. Send your resume to Box 
32131, Editor & Publisher. Equal oppor- 
tunity-employer. 


MOVE UP, be your own boss. Ohio weekly 
needs result oriented ad manager who can 
help us double our sales in a prosperous 
community. Supervise staff of 3. Salary 
$18,000 plus good bonus, fringes, car ex- 
pense, retirement. Box 32123, Editor & 
Publisher. 


ADVERTISING SALESPERSON sought by 
26,000 Midwestern daily, university town. 
Ad sales experience required. Excellent 
opportunity for an ambitious self starter 
looking to move up the ladder a notch. 
Salary plus commission, good fringes. 
Send resume and salary requirements to: 
Personnel Office, The Herald-Telephone, 
PO Box 909, Bloomington IN 47401. 


ADVERTISING SALES 
Due to promotion we have an immediate 
opening. Let your family enjoy this fine 
tri-state area (lowa, Illinois, Missouri). 
Minimum of 2 to 4 years experience 
needed. Good base pay plus commission 
for mid-teens earnings. Apply J W Nelson, 
Ad Director, Daily Gate City, 1016 Main, 
Keokuk IA 52632. (319) 524-8300. Replies 
held in confidence. Call toll free from lowa 
(800) 472-6003, from states touching lowa 
(800) 553-7082. 


PROFESSIONAL SALES MANAGER needed 
to fill newly created position in growing 
organization. Individual must be capable 
of heading advertising sales force for multi- 
newspaper group, and bring in a $3 million 
organization to $12 million in 5 years. 
Corporate planning includes conversion of 
a weekly to daily and entrance into Cable 
TV market. Professional sales manage- 
ment experience essential, advertising 
sales a plus. Please send resume to Harriet 
U. Rady, Personnel Manager, MPG Com- 
munications, Box 959, Long Pond Rd, 
Plymouth MA 02360. An equal opportunity 
employer. 


ADVERTISING DIRECTOR for 50,000 
daily. Should be experienced in all phases 
of marketing. Growth market, quality news 
product. Salary negotiable. Send resume 


"to Edward F. St. John, Publisher, The Daily 


Tribune, 210 E. Third St., Royal Oak MI 
48068. 


PROGRESSIVE ARIZONA weekly needs 
aggressive, experienced advertising sales- 
person, Established accounts offer excel- 
lent earnings. Must cope with year round 
beautiful climate. Send resume to: Adver- 
tising Director, The Mohave-Colorado River 
Sun, 2079 McCulloch Blvd, Lake Havasu 
City AZ 86403. 


FT LAUDERDALE entertainment paper 
seeks 2 retail display salespeople. $200 
per week draw. Resume: Good Times, 
1400 E. Oakland Park Blvd, Ft Lauderdale 
FL 33334. 


ART/GRAPHICS 


NEWSROOM ARTIST 

New position on AM, PM and Sunday 
newspapers in Zone 2. Opening available 
around June 1, 1980, for illustrator of 
news and features and weekend sections. 
Familiar with full color ROP, newspaper 
design, layout, photograph retouching and 
graphics. An excellent growth opportunity 
in prosperous community with a quality 
newspaper group. Competitive salary and 
fringe program. If interested, send confi- 
dential resume to Box 32055, Editor & 
Publisher. 


CIRCULATION 


CIRCULATION DIRECTOR or Manager for 
daily newspaper in northern Virginia. Need 
an aggressive individual with a proven 
track record in circulation. Emphasis on 
home delivery, carrier recruitment, collec- 
tions, motivation and sales. Good oppor- 
tunity for right person to grow with a pro- 
gressive organization. Good salary plus 
fringe benefits. Send resume in confi- 
dence to Box 32070, Editor & Publisher. 


HELP WANTED 
CIRCULATION 


WANTED—Aggressive, knowledgeable cir- 
culation manager. Must have good ref- 
erences. A good position for assistant 
wanting to move up. AM daily in Zone 3. 
Salary plus bonus on production. Send re- 
sume in confidence to Box 31830, Editor 
& Publisher. 


CIRCULATION MANAGER for expanding 
group of weeklies and shopper in New York 
City. Emphasis on home delivery. Send re- 
sume, salary expectations to Box 32096, 
Editor & Publisher. 


CIRCULATION MANAGER for 5-day, 7000 
daily, permanent. Want experienced per- 
son for one owned growing paper. Donn 
Dodd, Claremore (Okla) Daily Progress, 
(918) 341-1101. 


WE ARE LOOKING for a ‘‘shirt-sleeve’’ cir- 
culation manager for an eastern Ohio daily 
newspaper with 25,000+ circulation and 
plenty of room for growth. If you are now a 
second person with a desire to move ahead 
or amanager on a smaller paper looking to 
move up, we would like to hear from you. 
We are part of a growing group offering 
excellent opportunity for advancement. 
Successful applicant must have experi- 
ence in the Little Merchant system, have 
excellent track record with regard to col- 
lections, promotions and training. Must 
have work and character references. Posi- 
tion will offer excellent salary, all company 
benefits and excellent working environ- 
ment. For interview send complete resume 
ncliding history, salaries, etc., to Box 
32210, Editor & Publisher. All repfies will 
be held in strict confidence. Those chosen 
for interviews will be notified within 30 
days. 


CLASSIFIED ADVERTISING 


OUTSIDE SALES MANAGER 
Excellent opportunity with suburban Con- 
necticut daily for experienced (3-5 years 
on a major insoles lien newspaper), self 
motivated, take-charge person. Our Out- 
side Classified Sales Manager must be 
able to handle a staff of eight. Salary and 
bonus commensurate with experience. Ex- 
cellent benefits. Equal opportunity 
employer. Send resume and complete sal- 
ary history, Box 32109, Editor & Publisher. 


CLASSIFIED MANAGER 
Lerner Newspapers, publishers of 52 
community newspapers in Chicago and 
suburbs is seeking an experienced man- 
ager for 2 of its 5 classified divisions—T HE 
TIMES in northwest Chicago and THE 
VOICE in Schaumburg. 


You will be responsible for a staff of 19— 
including hiring, training, sales develop- 
ment and agency liaison—as well as 
budgeting, marketing, etc. in coordination 
with other divisions. Newspaper back- 
ground required, recruitment ad agency 
experience a definite plus. 


We offer an excellent salary, health and 
life insurance, profit sharing, etc. Opening 
due to corporate expansion. Please send 
resume in COMPLETE confidence to: Don 
Longacre, LERNER NEWSPAPERS, 800 E 
Higgins, Schaumburg IL 60195. An equal 
opportunity employer M/F. 


EDITORIAL 


SMALLER CAN BE BETTER 
Owner of profitable, weekly newspaper in 
desirable Long Island community seeks 
top deputy with strong editorial back- 
ground plus. general management 
problem-solving experience in organization 
of editorial product (including layout, copy 
editing, head writing) plus desire and abil- 
ity toy Piacualy assume responsibility for 
non-editorial facets of operations. Send re- 
sume, salary requirements, and letter de- 
scribing how your interests, objectives, 
and background qualify you for the job. 
Box 31914, Editor & Publisher. 


DYNAMIC beginner needed by small Mid- 
west daily newsroom. Must be great at 
spelling, writing, typing, college academic 
achievements and leadership potential. 
Chance to learn all phases of publishing. 
Write Box 31301, Editor & Publisher, Send 
complete resume, nonreturnable samples 
and letter about yourself. Include salary 
expectations. 


ASSISTANT FEATURES EDITOR needed 
for 50,000 AM daily in Northwest. Must be 
skilled in copy editing, layout, headline 
writing, story and graphic ideas, and man- 
agement. Send resume to Box 32033, 
Editor & Publisher. 


EDITOR & PUBLISHER for February 2, 1980 


HELP WANTED 
EDITORIAL 


OUTDOOR REPORTERS 

The editor of a West Coast weekly for 
anglers and hunters is compiling a file of 
applicants for forthcoming reporter posi- 
tions. Applicants should have a thorough 
knowledge of angling and hunting and 
must write concise and clear English. Send 
resume and clips to Box 31832, Editor & 
Publisher. 


IF YOU HAVE the experience, desire, 
knowledge, ability and professionalism to 
help build, train and develop the best news 
department in the country, and are in- 
terested in the challenge, we have a very 
bright future for the right person. An excel- 
lent opportunity for a qualified, proven 
professional who may be held back in his 
present job. A California daily in the 
30,000 bracket with great potential is look- 
ing for you. A response and resume to this 
ad will bring you a telephone call explain- 
ing the position. Write Box 31859, Editor & 
Publisher. 


WANTED—2 community news oriented 
journalists (camera experience helpful) for 
expanding Nevada firm. Send samples and 
clips to SunWest Publications Inc., PO Box 
1210, Fallon NV 89406. 


MANAGING EDITOR—Direct news opera- 
tion for California medium daily in met- 
ropolitan area. Report to editor. Five years 
news management with staff of 15 or 
more. Emphasis on quality writing, news 
judgment. Contact Dennis Morefield, 
Evening Outlook, PO Box 590, Santa 
Monica CA 90406. 


NEWSROOM EXECUTIVE 
Medium-size daily in East needs a news- 
room leader. We seek an aggressive editor 
who can oversee the city desk while taking 
an active part in running the rest of the 
newsroom, reporting directly to the editor. 
We're committed to excellence and have 
begun an extensive rebuilding program to 
wae ours a top-notch local newspaper. 
But we need that one editor with the vis- 
ion, drive and sharp management skills to 
help us get results. We offer exceptional 
salary ($25-30,000), benefits and location, 
and the probability of rapid advancement. 
If you have at least five years of solid daily 
newspaper editing experience, write us at 
Box 31657, Editor & Publisher. Include 
professional references. 


Night Picture Editor 


Major Midwest metropolitan newspaper 
seeks picture editor to coordinate daily use 
of photos. Creative visual sense, sound 
news judgment and ability to work well 
with senior editors are essential. This is a 
key position on a paper with excellent ben- 
efits. Box 32017, Editor & Publisher. 


CITY EDITOR—We want someone who 
knows how to run a solid local news opera- 
tion and can generate staff enthusiasm. 
Include summary of your concept of cit 

desk operation and news philosophy wit 

resume. Excellent opportunity on 75,000 
daily in one of the top Zone 5 communities. 
Box 32124, Editor & Publisher. 


REPORTER for general assignment, some 
editing, features. Large prize-winning 
weekly in excellent area, good conditions, 
congenial staff. Chance for advancement 
through large organization. Mr Brouwer, 
Willard Times, Box 368, Willard OH 44890. 
(419) 933-2031. 


PAGE LAYOUT—Headwriting- and some 
copy editing for PM daily in western Ken- 
tucky. Some experience is hae though 
college ee might. suffice. Pleasant 
working conditions with highly profes- 
sional news organization. Open im- 
mediately. Reply Box 32103, Editor & 
Publisher. 


WANTED: Person to edit lively, rural 
weekly newspaper. Independently owned. 
Nominal dollar pay; fantastic fringe ben- 
efits: hunt, fish, boat, hike or ski in 
nearby NRA and Wilderness area. Garden, 
log or farm in amenable climate. Opportun- 
ity for good copy and fine community rela- 
tionships. Send questions and qualifica- 
tions to PO Box 646, Halfway OR 97834. 


FREE PLACEMENT SERVICE 
Daily Newspapers 
Send us your resume; we will duplicate and 
refer it on current job openings. Editorial, 
advertising, circulation and back shop 
applicants welcomed. 
New England Daily Newspaper Assn. 


340 Main St., Room 527 
Worcester, Mass. 01608 


HELP WANTED 
EDITORIAL 


COUNTY SEAT 5000 semi-weekly seeks 
$e el 9 journalist to serve as public 
affairs editor. Could be in charge of six- 
person department for 2 months while 
editor completes Masters. Will have edito- 
rial and wire responsibilities. VDT back- 
ground helpful. Gazette Publications, PO 
Box 166, Jefferson OH 44047. 


EXPERIENCED NEWSPERSON for weekly 
aviation newspaper. Solid news back- 
ground and active interest in flying re- 
quired. Private license or better preferred. 
Background with salary history required. 
Bob Dorr, Flightline Times, Box 3, Brook- 
field CT 06804. 


SPORTS REPORTER 
Southern Maryland. Transportation re- 
quired. Experience preferred. Recent 
Journalism school grad acceptable. Cam- 
era knowledge required. Salary open. Send 
resumes and samples to Box 32061, Editor 
& Publisher. 


EDITORIAL WRITER 
THE HERALD NEWS, Passaic, New Jersey, 
is interviewing candidates for an Editorial 
Writer's position. Experience and knowl- 
edge of New Jersey affairs is a must. Write 
to: Coit Hendley Jr, Executive Editor, THE 
Ae) NEWS, 988 Main Av, Passaic NJ 


COPY EDITOR 

Syracuse Post Standard has an opening 
for a copy editor. Applicants must have a 
college education and should have experi- 
ence in copy editing, layout and headline 
writing. Please respond in writing to 
Robert Haggart, Metropolitan Editor, The 
ee Standard Box 4915, Syracuse NY 
13221. 


THE STATES-ITEM is seeking an experi- 
enced journalist to cover Metropolitan 
New Orleans real estate and business af- 
fairs. Basic knowledge of business and fi- 
nance essential. Editing experience desir- 
able. Send complete resume to Personnel 
Manager, The Times-Picayune Publishing 
Corp, 3800 Howard Av, New Orleans LA 
70140. An equal opportunity employer 
M/F. 


COPY EDITOR—The States-ltem in New 
Orleans is seeking an experienced copy 
editor who is a skillful and literate editor, a 
writer of lively and accurate headlines and 
familiar with VDTs. Some layout is in- 
volved. A minimum of two years experience 
is desired. The States-Item is a four 
edition-a-day, five afternoons/Saturday 
morning paper. Send full resume to Per- 
sonnel Director, The States-ltem, 3800 
Howard Av, New Orleans LA 70140. An 
equal opportunity employer M/F. 


COPY EDITOR 
Experienced editor, sensitive to nuances 
of style as well as content. Should also be 
able to layout pages and write occasional 
features. For lifestyle section of award- 
winning 7-day AM in Zone 2. Write Box 
32046, Editor & Publisher. 


EDITOR, 4500 circulation, 44-56 page tab 
weekly. Southeast Michigan. $18,000. 
Must move in, be part of community. Some 
editing experience required, Photography, 
headlines, make up, reporting all part of it. 
Box 32043, Editor & Publisher. 


WRITER/REPORTER for weekly newspaper 
in Las Vegas, Nevada. Sports and casino 
beat. Must be able to crank out good lively 
copy. Excellent salary with top benefits. 
Call Tom Bravo at (702) 737-0111 or send 
resume and salary requirements to Box 
15205, Las Vegas NV 89114. 


FASHION REPORTER 


We cover fashion as aggressively as 
City Hall. Our approach is bright, up- 
beat, people-oriented and broad 
scope. We are interested in not only 
what women are wearing, but men, 
children and lifestyle areas, such as 
furnishings, fitness and food. Your 
reporting skills must be varied witha 
writing spark with at least 3 years in 
fashion; feature and hard news back- 
ground a plus. If you feel qualified, 
send resume and clips to: 


Dan Donohue, Personal Administrator 
The Providence Journal Company 
75 Fountain Street 


Providence Ri 02902 
Equal opportunity employer, M/F 
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HELP WANTED 
EDITORIAL 


THE STATES-ITEM in New Orleans seeks 
an experienced journalist for the position 
of editorial writer. Sound knowledge of 
government, politics, business and 
economics essential. aye and layout 
experience desirable. States-Item editorial 
philosophy is progressive; pragmatic 
rather than doctrinaire. Send resume to 
Personnel Manager, The Times-Picayune 
Publishing Corp., 3800 Howard Av, New 
Orleans LA 70140. An equal opportunity 
employer M/F. 


MANAGING EDITOR for 45,000 AM in 
competitive market, Zone 4. Person we 
choose must be able to direct and motivate 
a young, inexperienced but talented staff 
while meeting the high standards we al- 
ready have set. Send us a package that 
includes samples of your paper, resume, 
salary requirements and essay on your 
philosophy of journalism. We particularly 
want to know your thoughts about compe- 
tition, a young staff and your definition of 
a local newspaper. Write to Box 32248, 
Editor & Publisher. 


GOT A TABLOID FEVER that your present 
job just can’t contain? Got a yen to design 
knock-your-eye-out pages and write 
snappy, splashy headlines that your pres- 
ent paper just won't go with? Want to roll 
up your sleeves and work hard with a small, 
dynamic, go-ahead team of pros on Ameri- 
ca’s youngest and brightest tabloid in the 
country's only 4 daily newspaper city? We 
want to hear from you. The Philadelphia 
Journal, the paper they can't keep down, is 
2 years old and at the 100,000 circulation 
mark. We're aiming to add another 50,000 
to that by the end of the year and we need 
a night news editor who lives, eats and 
breathes tabloid to help us make it. We're 
not interested in anyone with less than 5 
years in the business. We're not interested 
in anyone who includes the word “‘conven- 
tional” in his/her vocabulary. Experience 
and hard-nosed newspaper know-how are 
more important than formal education. 
Flair and daring are a must. Hours 5pm to 
2am approximately. Salary by negotiation, 
satisfaction guaranteed. Think you can 
hack it in America’s last great newspaper 
town? The competition is fierce. You won't 
find it easy but you will find it fun, Come on 
in. . . the water's fine. Send your resume 
to Michel Trudeau, Editor and Chief, 3010 
Market St, Philadelphia PA 19104. 


CITY EDITOR 


Experienced editor or reporter ready to 
move up needed to guide young, talented 
staff. Responsible for assignments, edit- 
ing and laying out local pages. Call Frank 
M. Lane, The Daily Nonpareil, Council 
Bluffs 1A 51501, (712) 328-1811. 


JOURNALISTS 

AGENCE FRANCE-PRESSE seeks experi- 
enced American rewriters for AFP’s inter- 
national English wire service in Paris, 
France. Excellent knowledge of French 
mandatory (high school French won't do). 
5-day week (rotating shifts). Starting sal- 
ary $20,000. Vacation: 4 weeks summer 
and 1 week winter. Retirement fund. Full 
coverage National Health Plan. Further de- 
tails regarding career and benefits pro- 
vided in Paris where applicants will have to 
go at their own expense for testing of qual- 
Ifications. Apply in writing together with 
resume to: Michel Garin, Chief, English 
Service, Agence France-Presse, 13 Place 
de la Bourse, 75002 Paris, France. 


NEWS EDITOR, experienced, for South- 
west daily. Editor, Sun-News, Box 1749, 
Las Cruces NM 88001. 


CORPORATE/ 
FINANCIAL 
COMMUNICATIONS 
EDITOR 


in New England for major na- 
tional public relations firm. Min- 
imum 5 years experience. Crisp, 
fast writer with financial media/ 
community knowledge. Major 
career opportunity in exciting 
professional environment. Send 
resume to: 


Box 32229 
Editor & Publisher 


HELP WANTED 
EDITORIAL 


KEY POSITION—South Illinois daily news- 
room. We need a leader willing to work with 
management team. Must be goal oriented. 
Exciting potential in rapid growing com- 
munity. Must have minimum 3 years ex- 
perience and knowledge in all phases of 
newsroom operation. Rapid advancement 
to managing editor for right person. Group 
owned newspapers. Send introductory let- 
ter, resume and salary requirements to 
Box 32012, Editor & Publisher. 


WANTED-—-Versatile pro to fill editorial slot 
on aggressive, growing weekly trade 
magazine located in mid-Michigan. Send 
letter, resume and salary history to Oil & 
Gas News, PO Box 250, Mt Pleasant MI 
48858. 


BUFFALO COURIER-EXPRESS, recentl 
acquired by the Minneapolis Star 

Tribune Company, is seeking an experi- 
enced sports copy editor. Salary to 
$24,500, commensurate with experience. 
Send resume and clips to Martha Hanny, 
SS as 795 Main St, Buffalo NY 


DUE TO PROMOTION of present editor 
within company, twice weekly is looking 
for new person to fill vacated position. 
Should possess strong layout abilities, 
good photographer, writer and organizer. 
Superb chances for advancement with 
Community Division, Landmark Communi- 
cations. 


Intimate town within 20 minutes of met- 
ropolitan area. Progressive, aggressive, 
young staff. Contact Brad Bradberry, 
Glenwood (IA) Opinion-Tribune, PO Box 
191, Glenwood IA 51534. 


; DESKPERSON—SPORTS 

Writing minimal. Do layout 3 to 4 days per 
week, edit copy. Must be familiar with Har- 
ris or similar system, Need turn around, 
meeting deadline problems. AM editions 
60,000, Sunday 100,000 covering Mary- 
land, Virginia, North Carolina sports terri- 
tory. Must be experienced, strong han- 
dling staff. Apply Box 32240, Editor & 
Publisher. 


EDITOR 


Opening April 1 for an editor with at least 5 
years experience to direct night news op- 
erations for Zone 3, 100,000+ circulation 
daily. 


Need self starting well-organized person 
with good news judgment, editing, content 
planning and layout experience. Must be 
oriented in good use of photos and 
graphics. 

Starting salary $20,000 or more depending 
upon experience. Send complete resume, 
including salary history, references (at 
least 2 professional), non-returnable page 
samples, and letter about yourself to Box 
32238, Editor & Publisher. An equal op- 
portunity employer. 


CITY DESK 

If you thrive on competition, if you have 
proven ability as a planner and newsroom 
leader, if you have strong editing and lay- 
out skills there is a morning daily in Zone 2 
that would like to talk to you about a city 
desk job. Young, aggressive staff awaits 
the right person. An equal opportunity 
employer M/F. All inquiries will be 
answered. Write Box 32237, Editor & 
Publisher. 


DESK PERSON 


Major Eastern AM Daily 


If you have a reporting back- 
ground and have worked all 
the desks, and have strong 
rewrite experience, we’d be 
interested in talking to you 
about an opening on our 
News and National Desks. 


Starting Salary $25,000+ 
(Depending upon experience) 
Excellent Benefits Package 


Send resume including his- 
tory in confidence to: 
Box 32153, 
Editor & Publisher 


Equal Opportunity Employer M/F 


HELP WANTED 
EDITORIAL 


REPORTER 

Top notch general assignment reporter 
wanted. 3 to 4 years experience minimum. 
Massachusetts or New England experience 
preferred. Aces only. No calls. Clips and 
resume to: Gerald Fitzgerald, Managing 
Editor, The Standard-Times, 555 Pleasant 
St, New Bedford MA 02742. WE ARE AN 
AFFIRMATIVE ACTION/EQUAL OPPOR- 
TUNITY EMPLOYER. 


EXPERIENCED copy editor with VDT ex- 
perience to work rim and work into makeup 
and layout. Aggressive newspaper of 
70,000. Zone 4. Write Box 32209, Editor & 
Publisher. 


WIDE-RANGING newspaper is seeking 
wide-ranging reporter for Zone 4. Two to 
five years experience. We only want people 
who can write it right, write it tight and 
write it tonight. Send samples Box 32208, 
Editor & Publisher. 


ASSISTANT CITY EDITOR for PM. The per- 
son who fills this job must have hard news 
experience, both as reporter and editor. 
Long hours and lots of pressure supervis- 
ing a talented staff on a paper with a repu- 
tation for going anywhere and doing any- 
thing to get a story. For more information 
call (513) 225-2211 or write Brad Tillson, 
Oe Dayton Daily News, Dayton OH 
ng 


REPORTER—Southern New England AM 
seeks reporter with 1 to eS daily ex- 
perience to cover variety of local news in 
small city convenient to metropolitan 
areas. Send letter and resume to Box 
32186, Editor & Publisher. 


REPORTER, general assignment and fea- 
tures, for award winning university town 
weekly in South Carolina. Experienced or 
recent J-school graduate. Send complete 
details. Box 32177, Editor & Publisher. 


SPORTS WRITER with a minimum of 2 to 3 
years daily newspaper experience sought 
by Green Bay Wisconsin Press Gazette, 
daily circulation 59,000, Sunday 70,000. 
Accuracy and bright writing tile a must 
for extensive high school sports beat. Pay 
is commensurate with experience, excel- 
lent employee benefits package including 
health and life insurance, vacation and 
profit sharing plan. Write to editor, Green 
Bay Press Gazette, PO Box 430, Green Bay 
WI 54305. 


HELP WANTED 
EDITORIAL 


EDITOR 


Progressive 17,000 Pennsylvania daily 
seeks aggressive, experienced and quite 
capable community journalist to head its 
20 person news staff. Small daily experi- 
ence an absolute must as is the need for 
all-around newsroom exposure. Ideal spot 
for second in command to move up. 


Our newspaper is well respected, award- 
winning and is located in a great commun- 
ity. 

We'll respond to those who sell them- 
selves, their experience and their man- 
agement techniques for a newspaper our 
size. Salary history must be included as 
well as non-returnable clips and page lay- 
out. 


If you fit these demands we'd like to hear 
from you. Write in confidence to Box 
32216, Editor & Publisher. 


NEED COPY EDITORS who edit tightly and 
write excellent headlines. Wire and layout 
experience helpful. Try-out is mandatory. 
Only first time applicants please. Refer- 
ences are a must. Send resume to B. Clair 
Cobb, News Editor, Arizona Republic, Box 
1950, Phoenix AZ 85001. 


REPORTER for 8600 daily on the move in 
northern lower Michigan. Prime recrea- 
tional area, vigorous business and indus- 
trial climate. One year experience or be- 
ginner with strong training. Prefer applica- 
tions from Michigan and neighboring 
states. Send resume, clips and salary re- 
quirements to Richard A. Matteson, Man- 
aging Editor, Cadillac Evening News, PO 
Box 640, Cadillac MI 49601. 


ASSISTANT CITY EDITOR for fast growing, 
aggressive daily. Our ideal candidate has a 
few years experience reporting and edit- 
ing, can demonstrate superior rewrite and 
copy editing skills, has solid news judg- 
ment, knows layout and VDT. We want 
someone who has potential for greater re- 
sponsibility as paper grows. Contact John 
Cofton, Casper Star-Tribune, PO Box 80. 
Casper WY 82602. 


FAMILY PAGE EDITOR 
8500 PM daily in North Dakota needs 
editor who can write lively headlines and 
design appealing pages. Position requires 
some diplomatic skills. For more informa- 
tion on the job call collect (701) 572-7162 
and ask for Rick Trembley. 


ONE OF South Carolina's fastest growing 
newspapers is seeking reporter applicants. 
Resume and salary history to Ken Forten- 
berry, Beaufort Gazette, PO Box 399, 
Beaufort SC 29902. 


NEWS EDITOR for small but growing 
Southern coastal PM. Must be strong on 
planning, layout and staff development. 
Minimum of 3 years editing experience and 
a strong background as a reporter. Re- 
sume and salary history to Box 32170, 
Editor & Publisher. 


EDITOR wanted for 8000 circulation 6-day 
Wisconsin newspaper. Duties include 
management of staff and design of prod- 
uct. Opportunity for a self-starter who 
wants to put out an imaginative, high qual- 
ity, aggressive newspaper that can domi- 
nate its market. Submit resume, refer- 
ences and salary requirements to Duane 
Craig, General Manager, Portage Daily Reg- 
ister, 309 DeWitt St, Portage WI 53901. 


REPORTER-EDITOR needed immediately 
for small daily in central Missouri. Must be 
strong in layout, spelling and photography. 
Send resume and clips to Larry W. Freels, 
eps, PO Box S, Waynesville MO 


WE NEED a general assignment reporter 
who isn’t afraid to get his or her hands 
dirty. Includes all kinds of coverage, some 
make-up, photographic ability. Sense of 
humor a requisite. Send resumes to Perry 
White, Editor, Mirror-Recorder, Stamford 
NY 12167. 


NEWS, ENTERTAINMENT and SPORTS— 
We will have openings in all areas in the 
coming months. If you're looking, but can 
wait to move—send us your resume. We 
are a major weekly in Zone 5 and need 
people with 2 solid years of experience 
on a daily or large weekly. You must want 
to work on a WEEKLY, with a news maga- 
zine philosophy. You'll be surprised to 
whom you're sending a resume. Send 
resumes and salary requirements to Box 
32140, Editor & Publisher. 


50 


NEEDED—Both staff and stringer report- 
ers and writers New York based, experi- 
enced in fields of advertising and/or com- 
munications. Send resume to Box 32212, 
Editor & Publisher. 


JOB LEADS 


PR/EDITORIAL Jobs nationally 200+ list- 
ings weekly. M. Sternman, 68-38 Yellow- 
stone Blvd., Forest Hills, NY 11375. 


MARKETING RESEARCH 


RESEARCHER 

We are looking for a very special person to 
start a marketing research department. 
Should have a minimum of 3 years experi- 
ence on a major metropolitan daily and be 
able to analyze and translate raw data into 
effective sales presentations. Salary 
commensurate with background and ex- 
perience. Excellent opportunity with out- 
standing growth potential. Equal oppor- 
tunity employer. Send complete resume 
including previous salary to Mr. Paul 
Johnson, Director of Marketing, Connec- 
ticut Newspapers, Inc., 258 Atlantic St., 
Stamford CT 06901. 


NEWSPAPER IN EDUCATION 


FIELD SERVICES ADVISOR 
American Newspaper Publishers Associa- 
tion Foundation is seeking an additional 
Newspaper-in-Education field services ad- 
visor to provide on-site support for News- 
paper-in-Education programs nationwide. 
This person will advise newspapers on 
starting, expanding and improving NIE 
programs; lead teacher workshops and 
promote the NIE program to individuals 
and groups in the newspaper and educa- 
tion profession. Position calls for frequent 
travel, NIE experience and background in 
highly developed communications (oral 
and written) skills. All applications must be 
in writing. Send to: ANPA Foundation, The 
Newspaper Center, Box 17407, Dulles In- 
ternational Airport, Washington DC 20041. 


HELP WANTED 
PHOTOJOURNALISM 


WANTED—Creative photographer who can 
tell news and feature stories with photos 
and words. In return for good shooting, we 
offer good display and some process color 
use at an offset AM paper of 33,000. 
Pleasant town of 60,000. The ideal candi- 
date is familiar with Kentucky and is from 
the Midwest or South. Dave Butler, manag- 
ing editor, Messenger-Inquirer, 1401 Fred- 
erica, Owensboro KY 42301, or (502) 
926-0123. Equal opportunity employer. 


WANTED: Photo chief for fast growing 
daily. Should have a few years experience 
on a daily with good portfolio. Knowledge 
of printing processes required. Send re 
sume, samples and short letter about your 
experience to Editor, Casper Star-Tribune, 
PO Box 80, Casper WY 82602. 


E & P CLASSIFIEDS 
The Industry's Marketplace 
(212) 752-7050 


PRESSROOM 


RAPIDLY EXPANDING newspaper in Zone 
5 is seeking an experienced pressperson 
capable of running top quality color work 
on a Harris 1650 or Metro press. Possible 
head pressperson or foreman M/F position 
for qualified person. Good company bene- 
fits and working conditions. Only qualified 
people need apply. Write Box 31610, 
Editor & Publisher. 


ASSISTANT FOREMAN—Metro offset 
press. Union. Good possibility of ad- 
vancement. 5 day, 372 hour week. Excel- 
lent benefits. State experience, refer- 
ences, salary requirement in writing Busi- 
ness Manager, Sun-Gazette Co., 252 W 4th 
St, Williamsport PA 17701. 


PRESSMAN wanted for full time position 
at weekly newspaper in Sonoma, California. 
Must be familiar with Goss Community 
press. Good salary and benefits in beauti- 
ful wine country area. Send resume to 
Goss Pressman, PO Box C, Sonoma CA 
95476. 


EXPERIENCED PRESSPERSON wanted 
for 6-unit Goss Community press. News- 
paper and commercial work. Georgia. Sal- 
ary negotiable. Contact Ralph Hammock, 
(912) 452-0567. 


PRODUCTION 


PRODUCTION MANAGER—Growth ori- 
ented daily newspaper seeks experienced 
manager to assume full responsibility 
for production. Work history should in- 
clude 5 to 10 years offset printing press 
experience, preferably in the newspaper 
industry. Position requires individual with 
good communications and interpersonal 
skills. Some experience in data processing 
systems also desirable. 


Position available in pleasant Midwestern 
community near the 4-seasons recreation 
area. Excellent salary and fringe benefits 
offered. 


Please forward complete resume including 
salary history in confidence to Box 32134, 
Editor & Publisher. 


COMPOSING ROOM FOREMAN—Excel- 
lent opportunity for someone capable of 
running paste-up and typesetting depart- 
ments for weekly newspaper group in Zone 
1. Experience in ad mark-up and page 
make-up an absolute necessity. Applicants 
must be willing to teach and supervise new 
workers as well as Peal work schedules in 
order to meet deadlines for eight weeklies. 
Send resume to Box 32059, Editor & 
Publisher. 


PRODUCTION MANAGER for busy weekly 
newspaper in Las Vegas, Nevada. Must be 
thoroughly versed in offset production and 
able to supervise composing room. Excel- 
lent salary with top benefits. Call Tom 
Bravo at (702) 737-0111 or send resume 
and salary requirements to Box 15205, Las 
Vegas NV 89114. 


PRODUCTION DIRECTOR 


The Eagle, Bryan-College Station, Texas is 
seeking a highly qualified and motivated 
individual to assume the position of Pro- 
duction Director for their 20,000 circula- 
tion daily. Major responsibilities include 
overall management and direction of 
Photo-Comp, Plate/Camera, Pressroom 
and Mailroom, quality control and coordi- 
nation with other departments of daily op- 
eration. Interested applicants should send 
resume and salary requirements to W. S. 
Pearson, Publisher The Eagle, P.O. Box 
3000, Bryan, Texas 77801 


HELP WANTED 
PROMOTION 


PROMOTION MANAGER/FEATURE WRIT- 
ER for 10,400 circulation daily in north- 
western Michigan. Need self motivated, 
organized person to handle all promotions 
and newspaper-in-education program, 
plus write features for our twice-weekly 
summer tabloid. Salary plus liberal bene- 
fits. Work and live in the best of both 
worlds. Write: Sue Hofmeyer, 319 State 
St, Petoskey MI 49770. 


E&P CLASSIFIEDS 
PRODUCE JOBS 
FOR NEWSPAPER PEOPLE! 


PUBLIC INFORMATION 


UNIVERSITY OF IDAHO 
Editors-Agricultural Communications 
(2 Positions) 


Writer/Photographer: Help plan and con- 
duct College of Agriculture information 
program for print media. Journalism/ 
Communications degree required, plus 
writing, photography experience. Should 
have experience writing about technical 
subjects. 


Publications Editor: Responsible for total 
agricultural publications program—plan, 
edit, design, supervise production, coordi- 
nate distribution of technical, popular and 
youth publications. Requires degree plus 
experience as publications editor. 


Master's degree preferred for both posi- 
tions. Twelve month, faculty level ap- 
pointments providing opportunity to work 
with research and extension faculty in ag- 
riculture, youth and home economics. 
Salaries competitive and negotiable. Send 
resume, work samples, list of references 
by February 29, 1980 to: M. William 
Stellmon, Agricultural Editor, University of 
Idaho, Moscow ID 83843. An affirmative 
action/equal opportunity institution. 


SALES 


NEWSPRINT 
Technical Sales/Service 


Garden State Paper Company is seeking a 
technical sales service person who has 
thorough knowledge of pressroom equip- 
ment and newsprint. 


Successful candidates should have previ- 
ous job experience in newspaper and/or 
newsprint production. Must be self-moti- 
vated, able to communicate with sales and 
production personnel, and willing to travel 
within the company's marketing area in 
pre Northeast. Excellent company bene- 
its. 


Qualified applicants should send resume 
and salary history to: 
John Palmieri 
V.P. Sales/Marketing 
Garden State Paper Co. 
Park 80 Plaza East 
Saddle Brook, New Jersey 
All inquiries will be kept confidential. 


SYNDICATE SALES 


ESTABLISHED syndicated features avail- 
able to feature salespeople as a sideline. 
Willing to give zone exclusivity and assign 
existing accounts. Box 32051, Editor & 
Publisher. 


AMBITIOUS, determined sales representa- 
tive with syndicate experience needed for 
promising syndicate. Good opportunity to 
grow. Salary and commission negotiable. 
Box 32045, Editor & Publisher. 


Positions 
Wanted... 


ADMINISTRATIVE 


EXPERIENCED, currently employed, 
young, General Manager seeks a new chal- 
lenge. Small to metro daily or weekly group 
publisher or general manager position pre- 
ferred in Zones 4, 6, or 8. MBA, CPA. Box 
32102, Editor & Publisher. 


FINANCIAL EXECUTIVE experienced all 
phases of financial operations newspapers 
and broadcasting. Seeks management 
challenge in communications industry. 
MBA, CPA, Big 8. Box 31961, Editor & 
Publisher. 


EDITOR & PUBLISHER for February 2, 1980 


Positions Wanted... 


PERSONNEL AVAILABLE FOR ALL NEWSPAPER DEPARTMENTS & ALLIED FIELDS 


ADMINISTRATIVE 


GENERAL MANAGEMENT —skilled exec- 
utive experienced in all phases of group 
and individual newspaper operations. 
MBA, 56. BE Wright, 80 lst South Shores 
Av, Decatur IL 62521. 


CONVINCED your business should be 
doing better but isn't? | have a proven 
track record with 12 years in daily advertis- 
ing, local and national; 17 years in daily 
news, 10 years in circulation promotions, 
phenomenal turnabout in 10 years operat- 
ing my own business. No salary, only ex- 
penses, till | make a turnabout for you. 
Minimum 20M daily circulation potential in 
Zones 4 or 6. Phone (404) 637-6281. 


ADVERTISING 


AD MANAGER, experienced all phases. 
TMC, staff training, budgeting, promotion. 
Agency, chain, shopping center sales. Box 
31881, Editor & Publisher. 


AVAILABLE AD MANAGER experienced, 
aggressive, very promotion minded, staff 
training, motivator, new business, daily or 
shopper preferred. David Wise, 1647 Yel- 
lowglen, Cincinnati OH. (513) 474-3494. 


ADVERTISING MANAGEMENT—Director, 
classified, retail. Proven sales record, 
motivation, promotion, budgets, employee 
screening. ANCAM. Dwight Thomas, 1201 
N 64 St, Waco TX 76710. (817) 772-1697, 
752-6226. 


7 YEARS in display, seek management po- 
sition with Illinois, Missouri or lowa daily. 
Frank Eggen, RR 1, Box 55, Mazon IL 
60444. (815) 448-2394. 


ARTIST 


SEEKING NEW career on daily. Commer- 
cial artist for General Motors. Cartoonist 
for 3 weeklies. Solid portfolio. Bob 
Seymour, 4651 Graford Ln, Stow OH 
44224. 


CIRCULATION 


NORTH DAKOTA circulation manager 
small daily seeks warmer climate. 30 years 
experience. Box 31963, Editor & 
Publisher. 


CAN THE FOLLOWING abilities be of value 
to your circulation department? 

© Development and training of person- 
nel. 

e Budget and revenue forecasts. 

e Labor experience in an organized 
situation. 

e Application of computer technology. 

@ Mailroom and distribution schemes. 

e Heavy sales promotion background. 

e installation of Total Market concept. 

e The implementation of a weekly shop- 

er. 

ocale not a problem. Will send complete 
resume upon request. Please reply to Box 
32130, Editor & Publisher. 


EXPERIENCED Circulation Manager, age 
26, seeks to direct small or assist on 
medium sized paper, preferably located in 
Zone 1 or 2. Excellent credentials. Box 
32128, Editor & Publisher. 


CIRCULATOR—15 years experience. 
Familiar with ABC, Little Merchant, motor 
route. Any Zone. (914) 692-5865. 


EXPERIENCED circulation manager, 25 
years with large Midwest paper, seeks 
challenging position in Zone 4. Box 32143, 
Editor & Publisher. 


EDITORIAL 


SYRACUSE UNIV, Newhouse School grad, 
14% years typesetter-proofreader-feature 
writer-temporary feature editor at weekly 
Paper; 3 years news-feature-sports writer 
for SU daily, women's sports specialty. 
Avid sports fan, seeks job as writer for 
daily in Los Angeles or New York City area. 
I’m good—Let me show you! Box 31827, 
Editor & Publisher. 


ENTHUSIASTIC award-winning sports writ- 
er in Los Angeles area with experience 
covering pro and college teams would like 
to relocate family to smaller (college?) 
town. Excellent references, credentials. 
Box 31997, Editor & Publisher. 


EDITORIAL 


YOUNG reporter/editor seeks general as- | 


signment reporting position on qualit 
Eastern daily. 2 years daily experience. M 
J-degree. Box 31965, Editor & Publisher. 


WASHINGTON pinpoint coverage, your 
Senator, Congressman, local project. 
Daily, weekly, enterprise, query basis. Box 
31973, Editor & Publisher. 


AWARD-WINNING reporter with 30,000 
circulation AM looking for city hall or court- 
house beat on larger paper. Will consider 
other beats compatible with my 5 years 
professional experience. Box 32087, 
Editor & Publisher. 


EDITORIAL WRITER—Outstanding writer- 
editor, highly experienced, informed, im- 
pressive work. Real pro to lead or join 
page. Box 32083, Editor & Publisher. 


REPORTER, 30, with 8 years experience in 
general assignments, government and 
politics seeks job on regional paper of 
50,000 or more. Box 32082, Editor & 
Publisher. 


AWARD-WINNING journalist seeks feature- 
st position on magazine or newspaper 
in California-Nevada area. Experience: 8 
years on major daily, 300 articles in na- 
tional magazines, 7 books. Box 32077, 
Editor & Publisher. 


CAPITOL HILL REPORTER for 270,000 
DC-based weekly with recent J-degree 
seeks daily experience in new location. 
Solid production skills. Mark Ward, 1225- 
516 Martha Custis Dr, Alexandria VA 
22302. 


EDITOR, 58, seeks responsible job on 
medium or small daily or large weekly. 
Highest professional standards. Midwest 
native. Prefers Midwest. Ex-daily manag- 
ing editor, copy editor, wire service editor. 
Now in industry. Box 32056, Editor & 
Publisher. 


DEPENDABLE, aggressive 10-year veteran 
seeking chance to excel. Now editor of 
small daily. Reporting, editing, VDT ex- 
perience. Flair for graphics. BSJ. MSJ. 
Seeking management opportunity, not just 
salary. Prefer Zones 2, 3 or 4. Box 32062, 
Editor & Publisher. 


NEWS EDITOR of large Southern Illinois 
weekly seeking position as reporter-pho- 
tographer on medium daily or bi-weekly. 
Looking for paper which specializes in 
local news coverage and design. Degree, 
two years experience and willing to relo- 
cate for competitive salary. Box 32064, 
Editor & Publisher. 


EDITOR of proven ability, leadership in 
compromised situation. Seeks to re-locate 
in challenging position with quality and 
integrity-oriented paper. Top references. 
Box 32071, Editor & Publisher. 


TOP FLIGHT working newsman, 10 years 
metro, after key writing post, major paper; 
teaching job, journalism. PO Box 441, 
Niles OH 44446. 


EDITOR AND WRITER with 27 years in 
newspaper business. Tired of the me- 
tropolis. Interested in a smaller city with a 
moderate climate and reasonable housing 
costs. Box 32214, Editor & Publisher. 


ENTERTAINMENT and feature writer 
seeks daily newspaper position. Five years 
experience in above as well as general as- 
signment and political reporting. Masters 
degree in journalism. Box 32213, Editor & 
Publisher. 


COLUMNIST—Loves people, their hopes, 
joys, annoyances. Beautiful touch. Box 
32202, Editor & Publisher. 


PRO with 30-years plus experience in all 
phases of newspaper work, seeking man- 
agement level job in Northwest or Rocky 
Mountain region. Would consider working 
partnership. Wife also available. Box 
32198, Editor & Publisher. 


MUSIC EDUCATION magazine editor who 
is published composer, 31, seeks Zone 2 
magazine editor spot or position with 
music publisher. Formerly a successful 
freelance writer/photographer, | am ex- 
perienced in all production areas. Strong 
on creativity and commercial artist point of 
view. Box 32197, Editor & Publisher. 


EDITOR & PUBLISHER for February 2, 1980 


EDITORIAL 


EDITORIAL 


SCIENCE EDITOR seeks job in Midwest. ACCURATE, IMAGINATIVE managing 


Medicine, chemistry specialist. Daily 
newspaper, wire service, magazine, book, 
pr experience. Now senior level in industry. 
Box 32194, Editor & Publisher. 


| I'VE PAID MY DUES at small newspapers. 


| Talented, versatile reporter with 22 years 


experience seeks reporting or entry level 
editing job at mid-size or metro paper. Pre- 
fer Zone 2. Box 32192, Editor & Publisher. 


| WRITER, PHOTOGRAPHER—Now part- 


time, looking for full-time position. Weekly, 
daily, or what-have-you. Zone 3 or 8. Some 
capital to invest. Box 32191, Editor & 
Publisher, 


COPY EDITOR who wants more of a chal- 
lenge seeks a supervisory position on a 
medium-sized daily newspaper. 10 years 
solid newspaper background plus year of 
administrative experience. Prefer Zone 1 
but will consider all offers. Box 32190, 
Editor & Publisher. 


INDIANA journalism professor seeks 
summer position, mid-May to early July. 
Six years reporting, desk experience. Box 
32184, Editor & Publisher. 


WRITER/EDITOR, 32, seeks challenging 
magazine position. Former managing 
editor of weekly feature paper, freelance 
feature writer, book author. Wendy Grahm, 
RD 3 Box 92AB, Great Barrington MA 
01230. 


EXPERIENCED reporter, now second-in- 
charge, seeks challenging newsroom lead- 
ership role. Will relocate. Now available. 
Box 32175, Editor & Publisher. 


EXPERIENCED, quality-minded editor 
seeking news-oriented paper. Take-charge 
individual with flair for makeup and head- 
line writing. Have hired, trained and moti- 
vated staff of 13. Experienced in VDT sys- 
tem and wire procedures. Wanting chal- 
lenge. Box 32163, Editor & Publisher. 


EUROPEAN ASSIGNMENT in news or PR 
sought by managing editor of twice-weekly 
paper. Daily, freelance experience; ver- 
satile writer. Photographer. Box 32156, 
Editor & Publisher. 


COPY EDITOR/WRITER with 5 years ex- 
perience seeks position in Houston. Strong 
in grammar, rewriting. Much newspaper 
layout experience. Photography experi- 
ence, Interested in magazine, newspaper, 
or other publication. Age 29. Call collect 
(806) 779-2087. 


YOUNG (27) yet experienced (3 years) ver- 
satile reporter (city hall, entertainment, 
education, sports) seeks position on paper 
with integrity, Box 32139, Editor & 
Publisher. 


SPORTS EDITOR, veteran 7 years, seeks 
move to similar position in Zone 5 or 7. 
Layout, writing, camera experience. Popu- 
lar column and concentration on local 
sports. VDT experience. Contact: D Hol- 
ton, 411 Euclid, Cherokee IA 51012. (712) 
225-5270. 


editor seeks new challenge as editor or 
managing editor for small to medium daily 
in Sunbelt. Experienced, conscientious, 
winner of top writing awards. Box 32168, 
Editor & Publisher. 


HEY GMs, does your small daily need a 
facelift? Does it need direction? Do you 
need a managing editor who can squeeze 
excellence out of a tight budget and make 
your paper a strong force in you commun- 
ity? | am a young family man with the ex- 
perience (5 years + VDT) and desire to 
make your paper one of the best small 
dailies in the country. Prefer Zones 1, 2, 3. 
Call (315) 496-2388 or write Box 32166, 
Editor & Publisher. 


FREELANCE 


MOSCOW OLYMPICS OR BUST. | am head- 
ing there in a Volkswagen camper. Will 
send you a 1000-word weekly column 
about my adventures. Exclusive in your 
area if desired. Solid newsroom experi- 
ence. Modest fee. Leaving June 1. Joe 
Felmet, 1831 W First St, Winston-Salem 
NC 27104. (919) 722-4555. 


EXPERIENCED staff tennis writer for large 
New York metropolitan paper plans on 
being at Wimbledon. Am available for free- 
lance work. Daily stories, features, 
magazine work. Reasonable rate. Resume 
and clips on request. Box 32185, Editor & 
Publisher. 


PHOTOJOURNALISM 


WILLING AND ABLE—Photojournalism 
grad and L.A. Times intern, seeks a posi- 
tion on a photo-conscious newspaper. 
Contact David Meissner, 8391 Lake 
Ashwood Av, San Diego CA 92119. (714) 
469-7781. 


DIVERSIFIED PHOTOGRAPHER, age 28, 
seeks more than just a paycheck. Free- 
lance photojournalist (national/inter- 
national) for 7 years. Now in temporary po- 
sition at Los Angeles Times; looking for 
Career position with wide potential. Excel- 
lent references, clips. Geof Payne, 620 
The Village #116, Redondo Beach CA 
90277. (213) 379-8078 or (213) 923-9711. 


PHOTOJOURNALIST—Experience with 
medium daily, Hard working and ambi- 
tious. Anxious to relocate. Recom- 
mendations upon request. (702) 739- 
9255. 


PRODUCTION 


PRESSROOM FOREMAN: Proven ability 
with strong leadership qualities. Highly 
skilled in all phases of offset newspaper 
production (Multi-unit Goss Metro and Ur- 
banite operation). Young, energetic, 
hard-working, honest, quality-conscious, 
innovative and very strong on preventative 
press maintenance. Seeking challenging 
position and pressroom foreman or press 
superintendent. Box 32057, Editor & 
Publisher. 


E&P Employment Zone Chart 


Use zone number to indicate location without specific 


identification 


Shop Talk at Thirty 


By Robert U. Brown 


Accuracy in news reporting 


Although errors and inaccuracies in 
newspaper stories have been with us for 
a long time, it seems that editors are 
more conscious about them today and 
trying harder to do something about 
them. 

Inaccuracies are caused by any one or 
a combination of influences. Some times 
it is the crisis involved, a predisposition 
of a reporter, an inaccurate source, and 
sometimes the editor in the editing proc- 
ess. 

Would you believe that researchers 
agree about 50% of all news stories con- 
tain some type of error? 

Michael Singletary, an associate pro- 
fessor and the chairman of the 
Communications/Journalism Depart- 
ment of Shippensburg State College has 
reviewed the literature on this subject in 
a research report for the ANPA News 
Research Center. 

Studies vary on the subject, according 
to Singletary, and whereas one re- 
searcher found the personal interview by 
a reporter produced the most accurate 
stories, another researcher found the 
personal interview to be the least accu- 
rate. 

““On the average,’ one survey 
showed, newspaper editors ‘‘seemed to 
have a realistic view of the frequency 
and type of errors and were more con- 
cerned with so-called ‘subjective’ than 
‘objective’ errors. Nearly 70% said they 
had never terminated the employment of 
a person for objective errors; only 48% 
had never fired a person for subjective 
errors. The editors felt they only in- 
frequently introduced errors by their 
own editing practices or headline writ- 
ing.” 

Writing style and competitive pres- 
sures were also cited as contributory fac- 
tors. 

The report cannot be reproduced in 
full here. Copies with a detailed bibliog- 
raphy can be obtained from ANPA. Sin- 
gletary’s summary of the 37 studies he 
reviewed and analyzed says: 

“In the eyes of some, inaccuracy in 
news copy is ‘the cardinal journalistic 
sin.’ Editors probably see inaccuracy as 
evidence of carelessness or ignorance. 
But there is some question about the 
point at which errors begin to bother the 
reader. One study has found that news 
copy had to be ‘extremely deviant’ be- 
fore the errors made a significant differ- 
ence to readers. But a number of news 
organizations, fearing loss of credibility 
with readers, have initiated actions to 
reduce errors. These include om- 
budsmen and bureaus of accuracy and 
fair play. 

“The first attempt to quantify jour- 
nalist inaccuracy was made by Mitchell 
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Charnley in 1936. Numerous researchers 
since then have confirmed that about half 
of all straight news stories contain some 
type of error. The error rate may be bet- 
ter, however, when all editorial copy, 
including society, obituary, sports and 
business stories, is considered. Weekly 
newspapers seem to have a higher accu- 
racy rate, possibly because of fewer 
deadlines or less controversial copy. 

‘*Although the results are not clear, 
certain patterns tend to emerge when ac- 
curacy is considered as a function of an- 
ticipated versus unanticipated news, or 
subjective versus objective news. One 
researcher showed accuracy could also 
be related to whether the news was ‘good 
news’ or ‘bad news.’ Stories originating 
with press releases generally had the 
highest accuracy. 

‘‘Lack of contact between a reporter 
and his source increased the likelihood of 
serious subjective error, according to 
some researchers. But others have found 
the best accuracy with the least reporter 
involvement. Reporters and sources 
tended to agree that too often the report- 
er has too little time and too little back- 
ground information to do an accurate 
story. Reporters also felt that the edito- 
rial desks also contributed somewhat to 
the accuracy problem. 

‘*National surveys have revealed that 
most Americans have perceived a differ- 
ence between an event they witnessed 
and the published account of the event. 
A number of polls have found newspa- 
pers’ accuracy rated below radio, televi- 
sion and news magazines. 

‘‘A large number of psychological 
phenomena are believed to contribute to 
accuracy. They include: au- 
thoritarianism, dogmatism, or open- 
closed-mindedness; neuroticism; co-ori- 
entation; source-message orientation; 
cognitive stress and newsmen’s fan- 
tasies. 

‘‘Finally, inaccuracies were also attri- 
buted to editors, sources of information, 
writing styles, competitive pressures, the 
normal imprecision of language and 
headlines.” 


Savannah News buys 
29 editing VDTs 


Titus Communications announced re- 
cently that it has signed an order with the 
Savannah (Ga.) News for 29 Titus 1500/Z 
editing terminals. 

The 1500/Z will be connected to their 
currently installed Harris 2500 system. 
This is the second such order from Mor- 
ris Communications Corp., who previ- 
ously installed 34 Titus VDT’s at the Au- 
gusta (Ga.) Chronicle-Herald. 


Judge moves jury 
selection site 


Jury selection for the John Wayne 
Gacy, Jr. trial got underway January 
28 in Rockford, Il. 

Jury selection for the accused mass 
murderer was moved 85 miles away to 
Rockford after Judge Louis B. Garippo 
accepted defense arguments citing heavy 
pre-trial publicity in Chicago. 

Included was a study that indicated 
less newspaper coverage of the case had 
been afforded in Rockford than in sev- 
eral other possible jury selection loca- 
tions. 

Donald F. Brod, who teaches press 
law at Northern Illinois University, De 
Kalb, Ill. and is chairman of the jour- 
nalism department, believes that the 
Gacy case could become a classic con- 
frontation between reporters and attor- 
neys. 


Past Week’s Range 
of Stock Prices 


NEWSPAPERS 

One 
Year 
1/30 1/23 Ago 

Affiliated Publications (AMEX) ...... 30% 29 18 

Blue Chips Stamps (OTC) .... 23%2 23% 17 
Capital Cities Comm (NYSE) -. 47 47Y%4, 56% 
Cowles Comm (NYSE) ....... 222 23% 16% 

Dow Jones (NYSE) ........... -... 48% 44% 33 
Early Calif Industries (OTC) .... 7% 8 N/A 
Gannett (NYSE) ems ansene 46% 46% 35% 
Gray Comm (ONC)” fo5. 2. 48 49 122 
Harte-Hanks (NYSE) .........- 26% 27% 32% 
Jefferson Pilot (NYSE) ....... 29% 29%2 28% 
Knight-Ridder (NYSE) ........ 24% 25% 36V2 
(a) Lee Enterprise (NYSE) .... 21% 22 244 
Media General (AMEX) ....... 274 28V4 14% 
Media Investment (OTC) ...... 54 54 N/A 
Multimedia (OTC) ............ 32% 33% 25% 

New York Times (AMEX) ..... 22% 22 17 
Panax: (ONG) ® sence: seer artes 6% 6% 6% 

(b) Post Corp. (Wis) (AMEX) ... 19% 19% 24 
Quebecor (AMEX) Senna s See oee 11% 11% 7% 
Stauffer Communications (OTC) .... 27% 27% N/A 


Thomson Newspapers (CE) 
Times Inc (NYSE) 
Times Mirror (NYSE) 
Toronto Sun (CE) 
Torstar (CE) 
(c) Washington Post (AMEX) 
(a) Stock split 3 for 2, effective 10/31/78 
(b) Stock split 2 for 1, effective 11/30/78 
(c) Stock split 2 for 1, effective 12/27/78 


SUPPLIERS 
AD ItII (CE) vento are te ttery reat tsar. 23% 20% 10% 
Allied Chemical (NYSE) 56% 53 N/A 
Altair: (ORG) ator ties. steer tye 45% 42 2% 
AMIIntle (NYSE) seen cere 18% 18% 14% 
Boise Cascade (NYSE) ....... 37% 37% 23% 
Compugraphic (NYSE) ........ 29% 30Ve 39% 
Consol. Bath (Mont) .......... 16% 16% N/A 
Crown Zellerbach (NYSE) .... 4634 47V4 32 
Digital Equipment (NYSE) .. 72% 66 44 
Domtar(AMEX)) «20. Serna” 25%4 24% 14 
Dow Chemical (NYSE) ..... 344 34% 25V2 
Eastman Kodak (NYSE) 49Ve 487% 50 


Georgia Pacific (NYSE) . 
Grace, W.R. (NYSE) .... 


Great Lake Forest (CE) . 64 53 N/A 
Great No. Nekoosa (NYSE) 35 35% 26 

Harris Corp (NYSE) .. 37% 36% 40V2 
Hunt Chem (NYSE) ...... 12% 11% 11% 
International Paper (NYSE) 39% 40% 39% 
Itek Corp (NYSE) ........ 32%2 31% 16% 
Kimberly Clark (NYSE) ..... 43% 4378 395% 
LogEtronics (OTC) <.2......:. 14%2 142 8% 
Pogicon (AMEX) mecca tests 213% 19% 11% 


MacMillan Bloedel (CE) 
Minnesota Min. & Mfg. (NYSE) 


Raytheoni(NYSE)ie swhrmecten genes acre 80 76% N/A 
Rockwell Intl (NYSE) ....... 55% 57% 29 

SteRegisn(NYSE)mes ers 32% 32% 30 

Southwest Forest Ind. (NYSE) 17% 18 9% 
Sun Chemical (NYSE) ........ 32 30% 18% 
Visual Graphics Corp. (AMEX) 5% 5% N/A 
Voltilnfon (OC) shretasot wat antccsenn: 33% 30% N/A 
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New on-line inserter 
takes all the stuff 
the Courier-News can give it. 


The Harris NP-624, operating 
on-line at press speeds, pro- 
vides a new source of income 
to Gannett’s Courier-News, 

a 60,000 circulation daily in 
Bridgewater, N.J. 

The compact NP-624 has 
six hoppers and 24 pockets, 
arranged in a circle, plus 
collector ring delivery, and 


special electronic on-line 
control. 

With dual delivery, it can 
handle two inserts per jacket 
for daily inserting at speeds up 
to 32,000 per hour. And in 10 
minutes, it can be converted to 
handle five inserts per jacket 
at 16,000 per hour. 

Harris offers stuffing 


HARRIS 


COMMUNICATION AND 
INFORMATION PROCESSING 


machines for all size newspaper 
plants. And they’re priced so you 
can profit from the ever-growing 

trend to pre-prints, supplements 

and inserts. 

For more information, write 
Harris Corporation, Bindery 
Systems Division, Champlain, 
N.Y. 12919. 


With $8,500 


up for grabs, 
you have until | 
Feb. 15 to claim 


some of it 


Does The Scripps-Howard Foundation 

have your entry in the Edward J. Meeman 
Conservation Awards’? If not, there is still time 
for you to enter. The postmark deadline is 
Feb. 15. 

The Meeman Awards are meant to 
encourage newspapermen and women to 
help educate the public and public officials to 
a better understanding and support of 
conservation through their newspaper writing. 

Prizes — for work published in a newspaper in 
1979 -will total $8,500. 

There will be one grand prize of $2,500 and 
plaque. Other prizes will be divided into two 
categories, and awarded to reporters on 
papers with more than 100,000 circulation, and 
to reporters on papers with less than 100,000 


circulation. There will be two prizes in each 
category — one of $2,000 and one of $1,000. 
Overall, a total of five prizes willbe awarded. 

Nomination of candidates for an award, with 
examples of work mounted in some manney, 
should be sent to Meeman Awards, The 
Scripps-Howard Foundation, 200 Park Avenue, 
New York, N.Y. 10017. A sponsoring letter must 
accompany each entry, and entries become.- 
property of The Scripps-Howard Foundation. 
No entry blank is required. 

Grand prize winner in the 1978 Meeman 
Awards, named for the late editor of the 
Memphis Press-Scimitar and conservation 
editor of Scripps-Howard Newspapers, was 
John Hayes, The Oregon Statesman. 


Scripps-Howard 
Foundation 


200 Park Avenue, New York, N.Y. 10017 


